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BIRCH BEER 
CHERRY 
CHERRY (BLACK) 
CHOCOLATE CREAM 
COCOA CREAM 
COCOANUT-PINEAPPLE 
CREAM 
GINGERALE 
GRAPE 
ALVINTA 
ALVAGRAPE 
GRAPEFRUIT 
KOLA 


Write for samples 
and for your free copy 


of the BOTTLERS' GUIDE! 


There's high flavor excellence, proven consumer acceptance, and 


good solid profit in the Alva line of beverage flavors. 


LEMON 
LEMON-LIME 
LIME 
ORANGE 
ALVORANGE 
ORANGE-PINEAPPLE 
PINEAPPLE 
RASPBERRY 
ROOT BEER 
SARSAPARILLA 
STRAWBERRY 
STRAWBERRY- 
CREAM 


About 
this Jasue... 


Bic story of the month is 


the substantial and general 
mprovement in the position 

bottlers—everywhere ex- 
cept in those localities still 
holding to an 80c price line 
Ihe facts and figures on 1952 
business reported in N.B.G.'s 
exclusive national = survey, 
just completed, prove what 
ost sober-minded _ trade 
leaders have been = saying 
right along—that there 1s 
nothing wrong with the in 
dustry that realistic pricing 
and deposits wont correct 


See Page 10 


A large part of this issue 
is devoted to the industry's 
national convention in At 
lantic City, November 17 to 
20 Complete details 
about the program, the ex 
position and the individual 
exhibits are published in our 


story which begins on P. 18 
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All West Virginia Lawmakers 
Get Plea for Drink Tax Repeal 


The West Virginia Bottlers’ Association recently 
initiated a drive for repeal of the state’s discrim 
inatory soft drink tax, which it claims has reduced 
beverage sales volume by 25 to 30 per cent in a 
year 

In a letter to all candidates for the House of 
Delegates and State Senate, J. E. Decker, President 
of the association, called the levy “an inequity and 
unfairness, laying the entire cost of a large public 
facility (the tax was levied to support a medical 
school) upon a single small industry.” He compared 
dwindling soft drink sales in the state with a 25 
per cent rise in volume in Pennsylvania since the 
Keystone state repealed a similar law just 30 days 
before the W. Va. tax went into effect 

Note Opposition to repeal of the beverage tax, 
unless a suitable substitute is provided, was voiced 
a special resolution adopted by the 


W. Va. State Tuberculosis and Health Association 


last month 


Pepsi-Cola Resumes Dividends; 
9-Month Net Way Up 


Pepsi-Cola Co., on the verge of completing a 
record sales year, has announced the resumptior 
of dividend payments after a lapse since 1949 \ 


dividend of 25 cents and an extra dividend of 10 
cents will be payable Nov 14 to stockholders of 
record Nov 

For the first nine months of 1952, the company 
and its consolidated subsidiaries reported a con 
solidated ne 


t income, after taxes, of $3,170,000 


compared with a net income of $2,525,000 for the 


comparable period of 1951. Estimated consolidated 
income before taxes, for the first nine months of 
1952 


was $6,425,000, as against $3,900,000 In the 


same period in 1951] 


Report ‘Frisco Bottlers, Workers 
Agreed On $5 Pay Hike 


A tentative agreement has been reached by Sar 


Francisco Bay plant owners and workers for a 


straight $5 a week increase for both inside and 


outside workers, NBG’'s Pacific Coast correspond- 
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ent reported recently Actual signing of the con 
ract, however, has been held up for two reasons 

1) A hesitancy on the part of the Wage Stabil 
ization Board to grant so large an increase, this 
ipparently being out of step with the increase in 
the cost of living in this area. (2) Ceiling prices 
on beverages are still in effect 

The proposed increase for workers in the San 
Francisco area bottling plants would boost their 


pay to more than $90 a week 


ABCB Asks Association Leaders 
To Help Push Decontrol 


ABCB last month urged state association leaders 
to individually petition OPS for beverage price 
decontrol because there is a “possibility our petition 
for suspension of price controls may be stalled 
inless widespread interest by industry is indicated 

Ops.” 

\BCB recommended that two factors be empha 
sized: (1) Controls are unnecessary in this highly 
ompetitive industry 2) Some bottlers need addi 


tional relief beyond that allowed by the 96c ceiling 


Current reports are to the effect that the Food 
and Restaurant Division of OPS, which has primary 
jurisdiction in matters relating to soft drink price 
controls, has held the industry to be a fitting sub 
ject for control suspension, but ultimate decision 
lepends upon similar decision by OPS officials at 
higher levels. The petition, ABCB is advised, has 


to such higher levels and is unde 


rogre ssed 


mnsideration 


Recreational Outlets Ok'd in Revised 
Construction Order 

Insofar as the soft drink industry is concerned, 
the principal effect of relaxing construction con 
trols scheduled to take effect May 1, 1953 will 
be to make it easier to build new outlets for soft 
drink sales 

Among the changes, the ban on recreational 
construction will be lifted. Also, the direction will 
remove the distinction which has existed between 
“industrial” construction and that classified as “all 


other.” 


Sugar Quota Increased, But — 


\ 100,000 ton boost on October 21 in the 1952 
sugar quota, raising the total for the year to « 
last month as just “a 
step in the right direction” by ABCB and other 
associations representing sugar using industries 

It was pointed out that the total is still 200,000 
tons below the ‘Secretary of Agriculture's own esti 
mate of expected needs for the veal ind unless 
a further increase in the quota ts affected, a dis 
astrous shortage of sugar, along with price hikes 
could develop 

At the forthcoming public hearing on 1955 sugat 
requirements, to be held Nov. 13 in Washington, 
ABCB will join with other industrial users in pre 
senting an over-all picture of requirements for 
next vear. In addition, the ABCB Special Sugar 
Committee will present a supplementary brief 
pointing out that the soft drink industry as the 
largest industrial user of sugat has a particular 
interest in being assured that the Sugar Act is 
idministered “in complete fairness and equity to 
both producers and consumers”. The Committee 
has repeatedly contended that sugar quotas are set 
at below known requirement levels “as a price 


stimulus” 


Independent Bottlers' Group to Meet 
This Month; New Membership Reported 


The Carbonated Beverage Institute, the four 
vear-old national association of prominent inde 
pendent bottlers, will hold its fifth annual meeting 
in Atlantic City, N. J., on Nov. 16, one day priot 
to the opening of the ABCB convention-exposition 

The association, established to promote the cause 
of independent bottlers through cooperative put 
chasing and mutual exchange of ideas, has added 
several important plants to its membership in re 
cent months, Executive Secretary Morton M. Klein 
has reported. Among them are the Globe Bottling 
Co. of Los Angeles; Pioneer Beverayes, San Fran 
cisco, and Roberson’s Beverages, of North Caro 
lina and adjoining States 

Abe LaPides, of Suburban Club Beverage Co., 
Baltimore, is current president of the organization 
New officers will be elected at the forthcoming 


meeting 


What About Sales, Prices, Deposits? 


Soft drink sales are going way up. How 
much? Where? Why? Price levels are moving 
ip too. How much? But there’s little change 
in the deposit picture. What's the reason? 

Get the answers to these key questions 
along with lots more data on the Industry's 
Sales-Prices-Profits, in N-B.G.’s just completed 


national survey, beginning page 10 
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Supplymen Protest “Radical” Dues 
Boost By N.J. Bottiers Association 


Prices, Taxes Discussed A 


Virginia 


Canada Dry Reports All-Time Sales 
High; Declares Two Dividends 


Jory Ginger Ale 
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SCHEDULE 


DATES 
Nov. 30-Dec. 1-2 
Dec. 3-1-5 
Dec. 7-8 
Dec. 7-8-9 
Jan. 12-13 
Jan. 17-18-19 
Jan. 18-19 
Jan. 22-23 
Jan. 25-26-27 
Feb. 1-2-3 
Feb. 2-3-1 
Feb. 8-9 


Hotel del Coronado Feb, 9-10 


Multnomah 
Ridpath 
Lafavette 
Antlers 
Finlen 


Gladstone 
Detroit-Leland 
Sherman 
Vanees 
Mayflower 
New orker 
Daniel Boone 


Feb. 13-114 
Feb. 15-16-17 
Feb. 15-16-17 
Feb. 16-17 
Feb, 20-21 
Feb. 23-21 
Feb. 28 

Mar. 1-5-6 
Mar. 1-5-6 
Mar. 5-6 
Mar. 16-17 
Mar. 22-23-21 
Mar. 23-214 


DAYS 
Sun.-Tues. 
Wed.-Fri. 
Sun.-Mon. 
Sun.-Tues. 
Mon.-Tues. 
Sat.-Mon. 
Sun.-Mon. 
Thurs.-Fri. 
Sun.-Tues. 
Sun.-Tues. 
Mon.-Wed. 
Sun.-Mon. 
Mon.-Tues. 
Fri-Sat. 
Sun.-Tues. 
sun.-Tues. 
Mon.-Tues. 
Fri.-Sat. 
Mon.-Tues. 
Sat. 
Wed.-Fri. 
Wed.-Fri. 
Thures.-Fri. 
Mon.-Tues. 
Sun.-Tues. 
Mon.-Tues. 


Oklahoma Ardmore Lake Murray Lodge Mar. 30-31 Mon.-Tues. 
North Dakota Jamestown Gladstone Apr. 6-7 Vion.-Tues. 
south Dakota Apr. 9-10 Phurs.-Fri. 
Maryland Baltimore Southern Apr. Il Sat. 
Minnesota st. Paul Lowrs Apr. 21-22 Pues.-Wed. 
; vertising Keved to th lectior rd the ‘ 
News Briefs ng keyed to the elec ind tied to 
the theme ‘Which Dad Are You For" Nation's 
ton i tr i 
ruck makers at a meeting late last month said 
} +} 1951] pet | | 
ire going ahead with plans for normal produc 
rates the first quarter of 1953. But they 
‘ e able to realize these plans, they added 
} } } Aver 
ss adait nal steel allotments are ftortncoming 
k pr 
Advertising Briefs 
J Coca-Cola Company, for the first six months of 
\ Tra that 1952. invested $966,400 in consumer magazine ad 
riy il mpletels ! and $837,329 in network radio. For the 
i from a , ers in period, Canada Dry Ginger Ale, Inc ex 
he I k tax in Nata pended $610,894 In magazines; $258,248 in network 
\t ‘ tiles there 50 ind $59,145 in newspaper sections 
i t of damag itional advertising continues heavy 
1 M (hen i Ss montt ippeared in three na 
( it ‘ ra it i i iga es, 178 comic sections, and many 
‘ iluable rofessional publications. “Every 
i M i ved a nl tne iverage a Seven-l p nati mal ad ap 
ed soft drink S some publication with millions of readers,” 
lie ‘ recentiv claimed Squirt Co at its recent 
} He i ! ed lett i sales meetingg decided to considerably 
} te | G Ste 1953 national ad campaigr 
il i ne 
dad's had de ) (Continued on Page 8) 
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There's lots more to crown 
manufacturing than just mak- 
ing GOOD crowns. . . . Con- 
solidated's top quality crowns, 
the result of 48 years of ex- 
perience, give your bever- 
ages the safe sealing they 
deserve. 
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WE'LL BEON HAND TOENTEND 
A CORKING GOOD RECEPTION 


TOYOU! 


William Andrews, Jr. 
John Beach 

H. F. Bixby 
Joseph Coghlin 
John A. Garland 
Fred K. Heyman 
Ralph K. Heyman 
R. H. 
Dewey Lackey 
Richard S. Mofhitt 
J. W. “Bill” Pipes 
Mrs. J. W. Pipes 
M. A. Richards 
Max Riekes 
Louis Singer 

E. J. Sten 
Michael E. Stern 
Glenn A. Sweet 
J. W. Tonissen 
A. G. Torras 


R. Vincent Torras 
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KELVINATOR DIV, NASH KELVINATOR CORP is 
BOILER & ENGINEERING ll 
KOHNSTAWM INC V 69 
KOL-FLO KOOLER l 
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enjoyed these savings, too? § 


MAGLINE. IN 
MARBERT PRODUCTS 
MASON & MASON 


MERCK & Cf 
METAL PRODUCTS 3 Only YALE gas trucks have ‘ 
WILLER HYOR these cost-cutting features: In the air conditioning industry, Yale Gas Trucks 
MUNDET CORK CORD FLUID DRIVE save time and money in moving bulky packing 
3 to 8 times longer clutch life materials and component parts. . . increase 
NAT NAL NUGRAP 
NATIONAL REJECTOR ; storage space 2 to 3 times. 
Fill out coupon below to learn 
NIAGARA BOTTLE WASHER MFG C 30°. more strength against shock 7 5 : 
NULOMOLINE DIV. AMERICAN MOLASSE: ial how your industry can enjoy 
these savings in moving, stor- 
AKITE PROOUCTS 108 SHOCKLESS STEERING A 
SO GRAPE | ing, processing or distributing 
OWENS-ILLINOIS GLAS { 1 passenger car steering ease : 
materials or products. 
PENN BOTTLE & SUPPLY Le AUTOMOTIVE-TYPE BRAKES 
PERN CORK & CLOSURES smoother, safer stops 
PEPSI-COLA CC 
PERRY EQUIP. & SUPPLY CO 116 
PFIZER & CO. CHAS Inside Bach Cover ROLLER CARRIER UPRIGHTS 
less friction and more efficiency 
POTTER & RAYFIELD 
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; PURE CARBONIC 10¢ 65-HP ENGINE 
waterproofed and built for rugged 
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TRU-ADE. INE 
TWITCHELL C 8 


The Mfg. Co., Dept. 5611 


Roosevelt Bivd. & Haldeman Ave., Philadelphia 15, Pa. 


will do the best job for you. Or, 


fill out and mail the coupon. 
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TALK OF TRADE 


Western Bofttiers Raising Deposits— 
And Very Happy" About It 
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ABOUT OUR COVER 


The bottled soft drink industry, now 
in the last quarter of 1952, is approach- 
ing the close of the best year in its 
history. Sales are up better than 15% 
nationally over last year, according to 
a just-completed N.B.G. survey, and 
significantly, this sales accomplish- 
ment is being executed with the high- 
est price levels in trade history. The 
complete survey report begins next 


page. 


Some Things That Need Doing at Atlantic City . . . 
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ii plans and program for the national gather 


ire fully detailed a special section this 
ssue. But elaborate as they are. they will mear 


little except for the participation of the attend 


ttler- ind we mean acti net a 
passive, sit-down acceptance of what ts handed out 
in array of speakers and committee chairmer 

bron iv standpoint, the portion of the Conver 

whicl flers the bi est pavotl = the sessior 
devoted to the “town meetu forum discussions 


the industry's yer rblems While convention sp ik 


ers must necessarily de il it eneralities, or bias 
their opinions, or exp ind them persor il bserva 
ons. a forum can and should blithely disregard 


such restrictions. What is more important. i pro 
ides each bottler with the opportunity of spe ikit 
his piece and getting bis comments or pr blem- 
worked over by everyone. including the informed 
ind articulate members of the panel 

Phat the soft drink industry has problems goes 
without saving. They are the obstacles which must 
be hurdled or solved in order te reach the bright 
goals our industry sets for itselt to do business 
ita legitimate profit; to increase per capita sales: 
to function as a useful and respected segment of 
the American scene. The problems inherent in thei 
achie vement have always been ndet 
today’s abnormal economic and politi al conditions 
coupled with a dismaying lack of business courage 
ind initiative on the part of many bottlers for the 
past five vears, our problems have become real 
‘hogeys,” capable of searing hundreds of bottlers 
inte dazed inaction, or others into actual bankruptes 

kach of us. therefore. can get the most from the 
national convention by bringing to it our business 
problems and actively striving for the answers We 
are not suggesting that the forum session be turned 
into a battleground or used as a sounding board 
for personal viewpoints. Instead, every bottler at 
tending the session should, if he wishes it, have the 
chance to speak his pores or ask his questions 
with constructive answers forthcoming. Hf the panel 
members cannot or do not speak, then perhaps the 
inswers will come from the floor, where resides a 
vast amount of practical information and experience 
on such things as price increases; deposit changes: 
management and personnel problems; the competi 
tion from other products in our price class and 
serving the same markets; taxation: vending ma 


chines. and many others 


We want to add a word about another highly 
significant portion of the convention program, one 
that ws conducted behiod-the scenes We refer to 
the annual “breaklast sessior conference of State 
issociation offietal 

Over the vears this group has run the gamut trom 
thiehly efherent arm of the mndustry to a meaning 
less otfee Klotch This past Sprin however, a 
spect i} two-day meeting of State association otheers 
was held in Chicago, and once more was evidenced 
the important role that can be performed by this 
select roup of endustry representatives 

the discussions in Chicage pert uned to 
the pr blems of financing State associations and 
il how appears that this needs more uring it the 
forthcoming conference, For, in the meantime, some 
of the State associations seem to have come up with 
what strikes us as a dangerous solution souk the 
supply men Perhaps their urgent need for 
money has distorted their view points, but we inhot 
see any justification for he avily lanving the allied 
trades, and that without representation to bolster 
their sagging treasuries. Hf a bottlers’ association 
is to be self-respecting, it should not single out its 
Class Boor associate members, as the suppliers are 
variously termed, for excessive. diseriminatory 
taxation. Souvenir pournals, outright and out 
rageous assessments on supply houses have no place 
in our business. The State otheers’ conference in 
Atlantic City would do well to explore this) 
tice and look for more practical and more equitable 
wavs of financing association work 

And finally, without absolving the national asse 
ciation from its share of responsibilities, itis obvi 
ous now, as it has been for a long time, that aetion 
on port and deposits must accomplished ona 
local or State level. State associations cannot just 
ype rmiut these two big current proble ms to be resolved 
without accepting the responsibility for actively 
directing and aiding their courses. The passive role 
of our Sate groups is the prime reason for the 
stumbling. vague and illogical manner in) which 
price and deposit adjustment have occurred im 
many parts of the country Considering that prices 
and deposits are the two top problems of the in 
dustry. the conference could make this discussion 
Project Number One at the meeting 

From these and other “down-to-earth” considera 
tions could evolve a Convention Exposition im At 


lantic City of real significance to all! 
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iNew National Survey Shows: — 


(aSurvey Highlights: 

* 86% bottiers report sales in- pes ta 


Only 9% report volume | ey of Sal 
= decline. ‘i Prices-Deposits, completed last month by NATIONAI 


74% bottlers are selling at 


important price breaks in 
South. 


Nx S« les > e 
3c carton deposit gains in 


midwest. 


N.B.G. Staff Editor }. E. Stev- 
ens checks imitial returns on 
the national Sales-Prices- 
Deposits survey. 


higher prices. 166 wery state of the Union, bet 


Deposits still generally low. _ 
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BEVERAGE BUSINESS BOOMING! 
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ire show? istrated table 
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rves ompleting ind returning postu 
qu ‘ 
} 
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era 16374 for the ir ft 
reported t hanwe ©) y the re rt 
npr 
> tltlers expert ed a decrease in sales 
‘ 
nell rensot for the harp, genet } 
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st le posits Where they ? t eariy 
reflect replacement costs and encourage returns, are 
ncentrated primarily in the midwest 
Follow ng is the State-by-State picture nh Sales 
Prices-Deposits 
ALABAMA 
Alabama bottlers, outside of the Birmingham 
area, are Naving a good sales vear. Of eight bottlers 
repor rf ur are experiencing sales creases 
iveraging 12 while e (near Birmingham) said 
nanype The other three who suffered a vol 
ime dro iveraging 5 are in the Birminghan 
irea, Where a prolonged steel strike earlier this veat 
caused widespread unemployment and a cot sequent 
reduction in consumer purchasing power. Bottlers 
vho reported sales increases credited the rise t 
yood Weather and increased populatior 
I e of the eight bottlers are selling at above Ri 
vith Birmingham the major 96¢ market. Deposit 
eveis are ‘, ra y downwards trom 2c per b 
et for (ase deposits inge tron 
2¢ to 1h 
ARIZONA 
Two of the three responding bottlers, all 
Phoenix, reported sales increases averaging 17 
Significant these tw ire among the largest vol 
ime bottlers in the State. The bottler reporting a 
lecreuse i sma t ribed it to a cut-dow 
it ! Hee ! i yeneral eco mis ! 
ram 
Price levels in Phoenix range from S0¢ to $1.10 
splits, and $1.60 on quarts. Deposits are 2e pe 
bottle, to t ise 
ARKANSAS 
Eleven of thirteen reporting plants are experienc 
sules reuse 17 Most attributed 
ne sale mb te veathen etter mere! 11s 
ya hard k. Ty ca one plant reported 
‘ 
Ss gains were made possible by the closing of twe 
decrease me poor cere seus their 
erritor 
Both rices and deposits are rock-botton y it 
this State. Eleven of the thirteen reporting bottlers 
st ire ma t ‘ he S0c price Bottle leposit 
vn t for 5 case deposit rang 
trom 2c to 12 
CALIFORNIA 
With price structures ranging from a wi" of 
Y6c to a high of $1.20 on splits, and up to S180 « 
juarts (wow! eighteen of twenty-one California 
bottlers reported sales increases averaging 15 
Weather more intensive merchandising and it 
creased population were the three principal factors 
r the sales upswing here 
Deposit levels are also above average this State 
Of the twenty-one bottlers reporti: ll at ! 
taining a or 4de bottle deposit 15 have st 
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State 


Alabama 
Arizona 
Arkansas 
California 
Colorado 
Connecticut 
Florida 
Georgia 
Idaho 
Nlinois 
Indiana 
lowa 
Kansas 
Kentucky 
Louisiana 
Maine 
Maryland 
Massachusetts 
Michigan 
Minnesota 
Mississippi 
Missouri 


Montana 
Nebraska 


New Hampshire 
New Jersey 
New Mexico 
New York 
North Carolina 
North Dakota 
Ohio 
Oklahoma 
Oregon 
Pennsylvania 
Rhode Island 
South Carolina 
South Dakota 
Tennessee 
Texas 

Vermont 
Virginia 
Washington 
West Virginia 
Wisconsin 


Wyoming 


Totals 


1952 STATE-BY-STATE PRICE, SALES PICTURE 


Total Plants 
Reporting’ 


Average 


No. At Higher 
Prices** 


No. Reporting 
Sales Increases 


on 


Jere 1 


Sales 


Increase 


12°, 
17° 
17° 
15° 
19° 
10°, 
30°, 
10°, 
24%, 
27%. 


17° 


Average 
Sales 
Decrease 


10”, 

9° 


No. Reporting 
Sales Decrease 


3 
2 


42 


luded iy 


9%. 
13° 


= 
5 4 
3 3 2 | 
13 2 
21 21 18 3 
1 1 1 — 
18 18 18 
8° 
1S 13 4 17% 15° 
8 5 7 22°, 10%, 
1S 4 14 24%, 2%, 
2 2 2 25%, 
2 l 2%, 
4 4 4 13%, 
16 16 13 17°, 2 
6 1 5 7%, 6”, 
13 9 13 25%, 
3 3 3 12%, 
1 10 i 16%, 
3 3 3 a, a 
15 14 14 15°, 
2 2 2 14° a 
| 18 17 17 19" L 
23 5 19 17°, i l a 
3 3 3 27%, 
1S 1S i 19°, 4 4° 
15 13 28°, 14° 
4 4 4 
26 24 26 14%, | 
- 17% 
4 3 4 23%, 
12 12 15%, 
29 17 24 14' 3 
sf 3 2 3 12% 
6 i 15%, 
3 3 2 15%, i 15° ; 
5%, 5 24° 
21 2 15 20°, 3 3%, 
Pe 2 2 2 20%, - 
— 454 338 391 16°, 10°, 
4 highs mice level cor lered any price above 
These plar actually have higher price levels in effect. erclu ¢ of State's beverage ta 


MIL 
BOTTLE WASHE wine CO 


mit 


ave Operators 
alary! 


END DRUEDGERY 
PACK CASES FASTER 


Install a 


MILLER 


AUTOMATIC 


CASE & CARTON 


PACKER 


BEST WORKER 
IN ANY PLANT 


FOOL PROOF! 
Packs splis & pints half or full 


depth cases or 12 cartons of 
wood. metal or plastre 
since MILLER HYDRO) introduced 
its automatic CASE and CARTON 
PACKER. a tedious, hard job has 
been revolutionized Bottlers are 
counting the savings i means and 
the old days of hand packing are 
rapidly reaching their end. There are many 
sound reasons why it pays to install a 
MITTER HYDRO PACKER. Let us 
send complete information to vou! WRIT 


Qg CO. 


Bainbridge. Feorg4 


yord 
MLLER 


gars accumu 


COLORADO 
The 


quarts 
ncreases iveraging 
creased population 


said 


deposit is generally 2 


from 2¢ to 40% 


CONNECTICUT 


exceptionally good weather ‘pped-up mer 
ny drives helped Six of sever reportin 
ve sales increases averaging 19 
are generally high up to $1.12 


34 to $1.45 on quarts. Genera 


FLORIDA 


Flor 


blamed their decline 


Coca-Cola com 


| 


claimed his losses were due oO 


vendors two principal 


ncreases for the other repo 


r trom Li 
fers nave 


GEORGIA 


ILLINOIS 
Another 


INDIANA 


Sales are up al 


Continued on Page 16) 


National Bottlers’ Gazette 


} eposits ranging from to 52 ind 10 have 
= reported —all nine have higher prices in effect (96¢ 
3 
: 
a Bott: and case deposits 
“ : 
: 
z 
: deposit structure in this State is 2c per bottle, 27 
tor shell total Dut there are a few Variations 
% 
bottlers “ure Naving “a poore! thal iverage 
4 ia 
> Vear, Saleswise Four of nine reporting bottlers suf 
: > 
nereases against strong S0c to 
J competitors.” Sales rt inv 
& bottlers averagec 0 
3 | Bottle deposit here s with case deposit rang- , 
4 ins to 12c. However, seven of the reporting 
sales vear here. Thirteen of fourteen 
= reporting plants are averaging a heftv 50 nerease 
| wit! weather better merchandising ind 
from Site to but Gtk to SL.OO prices ire reported 
: — ‘ Deposits here are as low as anywhere in the cour 
> 
trys from 2c down to 3 for on bottles, and from 
2¢ to 10e per ea 
eignteen bottiers reporting, all are at Nigher prices 
| Bottle deposit here s the standard 2 while ase 
leposit ranges from 2c generally up to a high of 52% 
is a Five bottlers also reported the establishment of a 
int leposit, and three of them fturther ym 
mented that it hasnt hurt business at a 
Average of 27 tor seven of eight 
Indiana bottlers reporting. Weather and increased 


WEATHER: 


HARD WORK: 
68 


BETTER 
MERCHANDISING: 


187 


ADDED LINE: 
54 


4 YEARS BEFORE ELECTRIC LIGHTS 
INCREASED 


cars betore Lhomas | dison One bottle every second. YO take ady antaye ot out cal 
POPULATION: amazed the world with the elec- 


In these seventy-seven years, of experience to give your prod- 
tric light bulb, a glass blower we have faithfully endeavored to — uct the package it deserves. No 


30 made only a tew hundred bottles — carry out the responsibility of — one else can offer you the results 
each day 


be ne ot the parade con ot suc h long and uit h broad be 


loday, 77 vears later, each of tinuous improvement of beverage crape bottle 
our machines makes more than bortl quality 


VENDING 


MACHINES: BEVERAGE BOTTLES 
Look better-Last longer 


OWENS-ILLINOIS GLASS COMPANY ¢« TOLEDO 1, OHIO «© BRANCHES IN PRINCIPAL CITIES 


manufacturing 
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Reasons for Increased Sal 
Bottled soft drinks ...food for thirst.” 
= y Be 
13 


Bottlers On Sales | 


OLD DUTCH 


ROOT BEER 


ATLANTA PAPER COMPANY 


seer 


4 


beverages 


All over the country 
more and more bottlers are 
using Bottle Masters because 
they’re made of special-treated, 
ALL-KRAFT. 
They load and unload 
automatically, stack easily, 
and make more trips. 


Visit our exhibition booths 
654, 753, 758 A.B.C.B. 
Atlantic City—Nov. 17-20 


GREENVILLE, S.C. 
y 4068 
INDIANAPOLIS. IND. 
Kenneth Everett. 2 
KANSAS CITY, MO. 
nie Armstrong, Jefferson 8311 


LOS ANGELES, CAL. 
bor 6679 Ai Hoppe, Jr., Mutucl 3401 


LO “carry with Confidence’ 


for America’s finest 


Added new ‘ Gastonia, N. ¢ 
Advance se ‘ Greensbora, N. ¢ 
Giving people better service New 
Bern, N. ¢ 

Bette veathe bette ervice 
Fargo, N. D 

We went ut and worked—and 
weather helped too— Cine nati, Ohio 
Weather what else” Zanesville 
Ohio 


Weather helped; also three plant 
closed Lawton, Okla 
Advanced price is beginning to work 
Oklahoma City, Okla 
More advertising, more erchand 
v Altoona, Pa 


Higher selling price; therefore more 


money for promotion Bethlehem, Pa 

Should have done even better but 
lacked bottles Franklin, Pa 

Good = hot weather and tis 
Wilkes Barre, Pa 

(,000 general conditions atid a very 
hot Summer Sumter, 

nerease-—Uni S. ¢ 

Put n extra truch Athens, Ter 


Elbow grease and sampling Lenoir 
City, 

Vend scement Ama 

Area ng th opening f 
Army a field—-Del Rio, Texas 


Air field opened— Laredo, Texa 

Concentration on 12-bottle cartor 
Monahans, Texas 

Weather Rutland, Vt 


More perc e mone market 
better merecha vy. Weathe t 
Norfolk, Va 

Increased defe ‘ , ‘ 

t Pulaski, Va 
Beverage tax ( ( 


& ‘ 
3 Weathe eve better Glasgow 
BBY More trucks on road—Claremon [ 
. : New Han mire 
Weather—Asbury Park, N. J 
More vendors, better-trained pet 
: sonnel—Camden, N. J 
More vendors, carton promotiot 
Hobbs, New Menice 
Ret te listribution, better s« 
“ 
/ Opdenburg, N.Y 
gy 
= 
Capel — 
' 
| 
W. Va 
Added franc ‘ irinh Fond-du 
1c, Wisconsir 
AUSTIN, TEX. MACON, GA. PORTLAND, ORE. $1.20 price enables us to advertioe 
Ww Purdy, 2-4645 Whitney Evans 7437 Ware eof 
CHICAGO, ILL. MEMPHIS, TENN. Los Angeles Sales Office ind promote sale Kenosha, Wise : 
te 4-6200 RICHMOND, VA. ( adiusted to $2.20 orie 
COLUMBUS, GA. NEW YORK, a n, 5.4079 
John Crawtord, 3-763 745 Fifth Ave SALT LAKE CITY, UTAH ermop v ming 3 
One Pi Wilram McDemold, J 5.7568 
Ben & Otto Ptretzschner, To William J. d, Jr, 5-7569 WINONA, MINN. 
C.P. abe, 309 


TAKE A LOOK AT 


the crown 


BuRR-FREE EDGES 


clean aheared shella 
minimize 


ratching 


dust orromon 
HIGH-BAKE VARNISH 


xlane hard 
> 
let 


CONTROLLED 
ADHESIVE 
no surplus albumen 


n skirt to form dust 


invite corr ” 


UNBROKEN 
INSIDE 
LACQUER 


fracture tree film 
SPECIAL re corrosiert 
PLATE it inside of skur 


OE LUXE 


LITHOGRAPHY 
PRECISION master craftamen 


CENTERED SPOT work with advance 


ur 


ed 

equipment and processes 

naterial perfectly ce ered 


AG TAKE A LOOK AT BOND SERVICE 100! 


BOND CROWN & CORK CO. 


SALES OFFICE LOCATIONS 


a 


OF CONTINENTAL CAN COMPANY. INC 


N. DEL MILWAUKEE wis NEW ORLEANS LA LOS ANGELES CALIF 
SAN FRANCISK CALIF CINCINNAT 
MANUFACTURING LOCATIONS ta ra far 


WILMINGT DEL {OS ANGELE CALF 


BEVERAGE BUSINESS BOOMING! 
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PROMINENT SUPPLYMEN COMMENT ON 1952 SEASON | 


The problems of the bottler are not hard 
to tind. In many cases, the price structure is still 
antiquated and economically absurd. Only with 
great volume and the most careful control of 
costs can a bottler, particularly in a major mar 
ket, keep his head above water 

Then, there are rising costs. No need to tell 
about them. All of us know that almost every 
in some commodity 


month brings a price rise 


or service we have to buy. If these rising costs 
are balanced against a fair and sufficient price, 
it isn’t too bad. If not so balanced, watch out 

The problem of personnel is continually ag 
gravating. We are competing with plants that 
are bulging with government orders. Our pa- 
pers are filled each day with ads designed to 
lure help to these war plants. If you don’t have 
such a plant in your own backyard, they'll still 
come and lure them away to some other town 

Over and against these discouragements | 
find some bright spots. First, there is the Amer- 
ican will to see it through. Bottlers who have 
stuck it out this far find competition decreased 
In many cases, a price rise has come about or 
is promised in the near future. 

beverage sales for home consumption are in- 
creasing each day and we all know it takes 
constant plugging if we want to stay out in 
front. I think the beverage industry is really 
over the hump. My only regret is that there are 
still approxir 


ely 30°, of the industry that 
cannot share the prosperity and contident out 
look of the remainder because they are still in 
the ridiculous 80c¢ bracket due to a few selfish 
giants in the industry who are trying to elimi- 
nate competition 
—Oliver ©. Thener, President, 
B-1 Beverage Co., St. Louis, Mo. 
Soft drink sales in 1952 appear to follow 
a fairly definite pattern. Where price levels are 
up things look good and where they are down 
things look bad 
It is not quite that simple though. Bottlers 
in the “up” areas know they have made the 
“prime move.” Most of them realize that higher 
consumer prices mean more merchandising ef 
fort must be made. Desire on the part of the 
housewife must be built up to the point where 
she is Willing to pay the higher price. Quality 
is essential too, as consumers expect the best 
when it costs more 
Where gains in volume have been made it 
appears to be as result of better service, better 


displays and all the things that can be accom 


plished with an adequate profit margin 


1952 


November, 


Many of the plants in the “down” area are 
bleeding to death. Those that can hang 


on are concerned about 


slowly 
depreciation and ever 
increasing costs. The diehards who continue to 
block price advances are making it tough on 
every one else as well as themselves 

After prices, I hear more concern expressed 
by bottlers regarding bottle expense than any 
other one thing. The amount of money required 
for replacement, to say nothing about increased 
volume, is a real problem. Higher deposits seem 
to be the only remedy. The 50c deposit appears 
to be as out of date as a two-bit hair cut 

The overall industry price is definitely im 
proving Most bottlers believe the « hanges that 
are slowly but surely taking place will result 
in a more stabilized price structure and soundet 
business practices. 


—John T. Hunsaker, ice-President, 
Nesbitt Fruit Products, Inc.. Los Angeles, Cal. 


. Despite summer weather comparing fa- 
vorably with the all-time records in many areas, 
bottlers tind themselves with a modest profit at 
best. Sales, of course, were above normal and 
the lag that developed in August was empha 
sized by contrast to a July that was remark- 
able; vet August and September sales were 
greater than in 1951. Nevertheless this was not 
reflected in profit, due to the disparities between 
container costs and deposits, and selling prices 
tailored to 1948 costs 

Unless the industry's profit margin is in 
creased many bottlers, especially small inde 
pendents, may be heading for the Red Ink Sea 
The National and State Conventions should 
provide the forum for discussion and decision 
in this matter, and come into their own as 
“town meetings” in which the laity of the in 
dustry talks it out from the assembly floor, 
instead of the formula so common currently, 
wherein the bottlers are sat down in their seats 
and talked at by people not close enough to the 
situation. It is high time for a change in the 
convention meeting format, anyway. We feel 
that the Springfield, [ll plan of $1.40 for 24 
bottles will be scrutinized as the possible answer 
by those who feel that 6c or 7c retail prices are 
as outmoded as the old nickel drink, and that 
a single-coin 10¢ price will provide for a whole- 
sale price that would permit the present deposit 


system to continue. This is especially true if 


price-ceilings are lifted, as anticipated 


—Alfred Schwartz 
Glenshaw Glass Co.. Glenshaw. Pa. 


MEET US IN 
Atlantic City! | 


Since last year's meeting in 


buy 


Washington, we've made such 
tremendous strides, granted so 
many new franchises and sold 


so much Frostie that anything 


we can say here would sound 
like bragging. But we've a raft f 
of facts which will show that 3 


Frostie is’ America's fastest 


growing root beer ... and 
PROVE that a Frostie Franchise / 
is the best investment any ag 
gressive bottler can make! Drop 


by and see us, won't you? 


We'll be looking iN \ 
for you in ( 


BOOTH = 369! 


OUNCES! 
6426 Edmondson Bivd. Baltimore 28, Md. 
17 
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y nia ersons bottler Supply trade 
a members and the idies are expected to attend 
the 34th ans BC Convention-Exposition u 
Atlantic City, N. J... November 17-20 
34th ANNUAL A.B.C.B 
t t ! reco Veul the turnout be 
uve iryer than ant ited Good business always 
CONVENTION - EXPOSITION 
that Atlant Citv will be able to adequately 
mmodate al lelegutes the citv has the best 
nvention hotel { the entire country 
I Exposition, the major attractior f every 
NOVEMBER 17-20 
it yutnerity vill have additional appeal this 
e e e ise it W mark the first show of heavy 
in Atlantic City everage production equipment in an Eastern cit 
Ke quipme n turers 
! i Ladi t hat ex} t 
Fra Neat el 
e 


National Bottlers’ Gazette 


MAN PRODUCTION PANEL 


TOULOUSE 


EPSTEIN 


KORAB 


An important panel on production problems will | 
manned by topcaliber trade authorities, including 
Joseph F. Hale, Nehi Corporation: Dr. J. M. Sharf, Arm 
strong Cork Co.; Stephen J. Gullo. Pepsi-Cola Co: Dr 
J. H. Toulouse, Owens-Illinois Glass Co.. Dr. S. S 
Epstein, Kirsch Beverages, and Harry Korab. A.B.C.B 


sales manayer of the Pepsi-Cola Bottling Co. of 
Wast t Bp. 4 one f the speakers whon 
\.B.C.B. has lined up for this year’s convention may 
be expected to seriously delve into the industry's 
problems. In their own spheres, however, they 

i t toy iliber Among them are 


Sales Executive Will Open Meet 


Frank W. Lovejoy, Sales Executive of the Socony 


position will be the 


yreater speed and effic lency in the productior nan 
dling, and marketing of soft drinks. To speed the 
nandiing of cases of full and empty bottles and 
drums of ingredients, detergents, ete., there will 
be gasoline and battery powered lift trucks in new 
and improved styles. To cut bottle breakage, reduce 
manufacturing costs and save time, bottlers and 
xuests at the exposition will see new conceptions it 
Washer construction and bottling line design. as well 
is Ingenious devices mechanizing lubrication, it 
spection, tallying and many other repetitive opera 
tions 


Automatic case and carton packers of new types 


will be displayed id there will be novel packing 


suggestions, including ideas on waterproof cartons 


These are just a few of the many varieties of 


machinery, equipment, supplies and services which 


exhibitors will present in eye-catching ways to the 


thousands who attend the Exposition 


\ larger thar ial I umber ot dele vutes also are 


expected to attend and participate in the conven 


tion sessions, hoping to hear detailed discussions 
of the industry's major problems (prices, deposits 
discriminatory taxation, anti-beveraye propaganda, 
ete These subjects will likely get a thorough going 


over during a panel discussion on current trade 
problems, set for Wednesday morning, Nov. 19 


With the exception of Paul M. Maver, general 
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BIG LADIES’ PROGRAM 


Many exciting events are in store for the 


indies Who attend the 1952 A .B.C.B. conven 
n-exXposition 
Events “for women only” incl 


fashion show, a bingo-movie party, and a 


special exposition ladies’ day program which 
will include a luncheon. The fashion show, to 
take place Tuesday November 18, the 
Claridge Hotel, will be as unusual as it 
beautiful. On Wednesday, November 19, the 
ngo-movie party will be held in the Renais 
sance Room of the Ambassador Hotel at 2:30 


P.M. The attraction at this event will be the 
valuable prizes and the film entitled, “Have 
Fun Cooking.” This motion picture, produced 
in color by A.B.C.B., suggests many ways it 
Which carbonated beverages can be used it 


cooking to make meals more tempting and 


On Ladies’ Day, Thursday, November 20, the 


first 300 women who enter the exposition will 
receive a ladies’ day corsage. Each feminine 


ill also receive a souvenir gift and be 


igible for valuable door prizes. Drawings for 
these will be at 2:30, 3:30, and 4:30 for $100 
S150, and $250 worth of prizes, respectively 
Admission will be by exposition credentials 
Prior to the afternoon festivities there will be 

\.B.C_B. luncheon at 12:30 in the Trellis 
Room of the Ritz-Carlton Hotel 

rhe other entertainment features of the con 
vention will be enjoyed by men and women 
alike. A pre-convention feature, “Victor Her 
bert Musicale,” will be presented on Sunday 
November 16, at 8:30 P.M., in the Atlantic 
City Auditorium 

At 9:60 PLM. on Tuesday, November 18, an 
\.B.C.B. dance and entertainment program 
will be held in the Auditorium Ball Room. The 
grand finale to the convention, the A.B.C_.B 
Banquet, will be held in the same ball room at 
7:15 P.M Thursday, November 20. Good 
ine entertainment have been prom 
ised by the convention committee Seating is 


by advance re wistration 


Vacuum Oil Co., Ine, New York, who will deliver 
address on Tuesday morning, Novem 
nel Is He ll disc iss sules and Sifless 


Congressman Timothy P. Sheehan of Illino 


is, the 


tes Conyress ton 


an executive of Silver Brook 


cago will discuss governmental 


iffairs and their effect on business 
Clayton Rand, Mississippi author, editor and 
olumnist, Who has addressed two previous A.B.C_.B 


sessions. He is expected to deliver a dynamic, humor 


beverage 


production have ilways been a highlight” of 


\.B.C_B. conventions, and this vear thev are likely 


Top Technical Speakers 
For one thing the national association has lined 
ip an important panel discussion on “Production 
Problems In Your Plant,” which will be heavily 
weighted with production talent) franchise 
houses and industry supply firms See program 
page 20, for names 
In addition, A.B.CLB 


iy technical Speakers 


is offering these outstand 


Dr. Leon A. Greenberg, Associate Director, Lab 
ratory of Applied Physiology, Yale Universitiy, who 
will discuss “Some Things You Should Know About 
Your Product.” Dr. Greenberg is the man who 
“made the headlines” recently because of his theory 
that mixing aleohol with charyved water is more 
healthful than when plain water is used 


John M. Blatterman, Chemist, Warner-Jenkinson 


ENTERTAINMENT FEATURE ... 


Leading off a colorful schedule of top-flight convention 
entertainment. an evening of favorite music from six 
Victor Herbert operettas has been scheduled for Sun 
day evening, November 16. The show will feature a 
New York cast of principals, soloists. choralaires and 
a full orchestra. 
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only bottler in the | ted 
SHARF HALE GULLO ous presentation 
The technical discussions dealing with 
to be better-than-evel 
; 
e 
aS 
Principal theme of the 1952 
del 
— 


Other Important Meetings Set 


MOVIES FOR CONVENTION-GOERS 


34th ANNUAL A.B.C.B. 


Report of the National Legislative Committee—James — 
Vernor, Detroit, Mich., Chairman 

ADDRESS ‘GOVERNMENT IS OUR BUSI 
NESS"—Honorable Timothy P. Sheehan, Member 
of Congress (llth Illinois District), and President 
Silver Brook Beverage Co., Inc., Chicago, Il 


Monday, Nov. 17 


REGISTRATION—Atlantic City Auditorium. 9:00 AM 
6 PM. daily. Registration of A.B.C.B. Members 
Delegates, Visiting Bottlers, and Guests. AB.C.B. Mem 
ber nay register their wives for the special Ladies Report of the Defense Planning Committee—John F 
Entertainment events Leary, Newburyport, Massachusetts, Chairman 


1-00 A.M BREAKFAST AND ANNUAL STATE 12:45 P.M.—Adjournment of convention session 
ASSOCIATION CONFERENCE (Presidents and RESTAURANT 

Secretaries) —Belvedere Room, Traymore Hotel. E Special restaurant facilities are available in Room 
Robert Anderson, Rochester, New York, Chairman A, Atlantic City Auditorium. Entrance from Ex 
position Area 


n—GRAND OPENING OF ABC B INTER 
NATIONAL BEVERAGE EXPOSITION—Atlantic 


City Auditorium. Entrance to the Exposition re 


1:00 P.M.—OPENING OF ABC.B. INTERNA 
TIONAL BEVERAGE EXPOSITION — Atlanty 
City Auditorium 
SPECIAL MEETING 
Room B (Adjoining Exposition Area — Boardwalk 
Level), Atlantic City Auditorium 


tr 1! to badge holders, secured when registering 


0PM—MEETING OF ABCB. EXECUTIVE 
BOARD—Club Room, Traymore Hotel 


P.M.—Exposition closed for the day Presiding—Edward Wagner, Cincinnati, Ohio 
EVENING 
This evening set aside for meetings and entertain 2:00 P.M. — Discussion — “SOME THINGS YOU 
ent events by exhibitors amd other industry SHOULD KNOW ABOUT YOUR PRODUCT 
groups Dr. Leon A. Greenberg, Associate Director, Labora 


tory of Applied Physiology, Yale University, New 


Haven, Connecticut 


2:45P.M. — Panel Discussion — “PRODUCTION 
PROBLEMS IN THE PLANT"—The panel will in 
lude Dr. B. C. Cole, Seven-Up Company, St. Louis, 
Missouri; Dr. S. S. Epstein, Kirsch’s Beverages, 
Brooklyn, New York; Stephen Gullo, Pepsi-Cola 
Company, New York, New York; J. F. Hale, Ne 
‘Corporation, Columbus, Georgia; Harry E. Korab, 
10:30 A.M.—OPENING OF THE 34TH ANNUAI A.B.C.B. Technical Service Director, Washington, 
A.BC.B CONVENTION—Ball Room, Atlantic City D. C.; Dr. John M. Sharf, Armstrong Cork Company 
Auditorium 


Tuesday, Nov. 18 


00 A.M.—Color Film Presentation, Convention Hall— 
AMERICAN HARVEST courtesy Chevrolet 
Division, General Motors Corp., Detroit, Michigan 


Lancaster, Pennsylvania; Dr: J. H. Toulouse, Owens 
Illinois Glass Company, Toledo, Ohio 


Singing of the “Star Spangled Banner 
Call to Order President Alvin G. Beaman, presiding 


Invocation 6:00 P_.M.—Exposition closed for the day 
R call : 00 PM Dinner Meeting of A.B.C.B. Executive 
Report of the President—Alvin G. Beaman, Nas Board—Traymore Hotel 
lle, Tenn 
Report of the Treasurer—Joseph LaPides, Balti 00 P.M of the Nominating Committee 
re, Md : (Room to b unced) 
Report of the Secretary—John J. Riley, Washing 
dec 1:00 P.M AB.CB ENTERTAINMENT AND 
Appointment of Convention Committee BALL—Ball Room, Atlantic City Auditorium. An 
hk gnitior t International Guests nformal get-acquainted party for bottlers, exhibitors 
ADDRESS THE PRICE OF THE BEST IS ALI guests, and ladies. Admission by C n badge 
THE REST Frank W. Lovejoy, Sales Executive Dress optional. Entertain t progra beg at 
Socony-Vacuum Oil ¢ Inc., New York City 7:00 P.M., followed by dancing 
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CONVENTION-EXPOSITION 


Wednesday, Nov. 19 


10:00 A.M.—Color Film Presentation—“THE MAGIC 
KEY" — courtesy, Chamber of Commerce of the 
United States, and “SAM SODA’S DREAM '—cour 
tesy Owens-Illinois Glass Co. Ball Room, Atlantic 
City Auditorium 
10:30 A.M—ANNUAL CONVENTION (Second Ses 
sion)—Ball Room, Atlantic City Auditorium 
Report of Research and Public Relations Committee 
—Thomas Moore, Minneapolis, Minn., Chairman 

Presentation of A.B.C.B. Medal of Industry Service— 
Awarded to John F. Leary, Newburyport, Massa 
chusetts, for outstanding service and contribution 
to the advancement of the bottled carbonated bever- 
age industry. Presentation on behalf of the industry 
by Thomas F. Mansfield, Newark, New Jersey 
Response by Mr. Leary 

11:00 A.M.— Panel Discussion “CURRENT PROB 
LEMS”"—The panel will include Edward Wagner, 
W. T. Wagner's Sons Company, Cincinnati, Ohio; 
Pau! F. Glaser, Glaser Beverages, Inc., Seattle, Wash 
ington; John F, Leary, C. Leary & Company, New- 
burypo’t, Mass°churetts; W. Davis. Dr. Peoper 
Bottling Company, Roanoke, Vi-ginia; M. L. Tipton 
Seven-Up Bottling Company, Maryville, Tennessee; 
T. L. Wilson, Royal Crown Bottling Company, 
Charleston, South Carolina; Thomas F. Mansfield, 
Mansfield Beverage Company, Newark, New Jersey; 
Frank M. Richardson, Seven-Up of Rochester, Inc., 
Rochester, New York; J. H. Carmichael, Coca-Cola 
Bott. Co., Mobile. Ala.; A. J. Dossett, Coca-Cola Bott 
Co of Los Angeles 
Applications for Membership 
Unfinished Business 

12:45 P.M.—Adjournment of convention session 
1:00 P.M. — OPENING OF A.B.C.B. INTERNA 
TIONAL BEVERAGE EXPOSITION — Atlantic 
City Auditorium 

SPECIAL MEETING 
Room B (Adjoining Exposition Area — Boardwalk 
Level)—Atlantic City Auditorium ; 
Presiding — George S. Derry, Philadelphia, Penn- 
sylvania 
2:00 P.M.—Color Film Presentation—*‘BEHIND THE 
SCENES"—courtesy Nesbitt Fruit Products, Inc., 
Los Angeles, Cal 
2:30 P.M. — Discussion — “INSOLUBLE MATTER 
AND SPOILAGE ORGANISMS IN- SOFT 
DRINKS"—a color slide film presentation and discus- 
sion by John M. Blatterman, Chemist, Warner-Jenkin- 
son Manufacturing Co., St. Louis, Mo 


November, 1952 


3:00 P.M. — Discussion—*DO SOFT DRINKS IN 
VOLVE NUTRITIONAL PROBLEMS"—Dr. Wal 
ter L. Obold, Professor of Biological Sciences, Drexel 
Institute of Technology, Philadelohia, Pennsylvania 
6:00 P.M.—Exposition closed for the day 
6:30 P.M.—Meeting of Resolutions Committee—( Room 
to be announced) 
This evening is set aside for dinners and meetings 
of exhibitors 


Thursday, Nov. 20 


10:00 A.M.— Color Film Presentation — “A DAY IN 
COURT”’—courtesy International Harvester Com 
piny, Chicago, Ill. Convention Hall 
10:30 AM—ANNUAL CONVENTION (Third Ses 
sion)—Ball Room, Atlantic City Auditorium 
Report of Membership Committee—E. A. Bostrom 
Grand Forks, North Dakota, Chairman 

ADDRESS: “YOU GOTTA BEA SELLIN’ FOOL" 
—Paul M. Mayer, General Sales Manager, Pepsi 
Cola Bottling Co. of Washington, Inc., Washing 
ton, D.C 

Report of Special Sugar Committee — Wilbur H 
Glenn, Columbus, Georgia, Chairman 

ADDRESS: “OPTIMISM, BUSINESS, AND POLI 
TICS"—Clayton Rand, Gulfport, Mississippi 

New Business 

Report of the Resolutions Committee 

Report of the Nominating Committee. 

Election and Installation of Officers. 

General Discussion for Good of Association 

Adjournment 

1:00 P M. — OPENING OF A.BC.B. INTERNA- 
TIONAL BEVERAGE EXPOSITION — Atlantic 
City Auditorium 

SPECIAL MEETING 
Room B (Adjoining Exposition Area — Boardwalk 
Level), Atlantic City Auditorium 

2:00 P.M.—"“MANAGEMENT CINEMA"—a program 
of motion pictures intended to present °n interesting 
and helpful discussion of the varied problems of man- 
agement, including employee selection and training, 
sales principles, and public relations 
6:00 P.M.— Final Closing of A.B.C.B. International 
Beverage Exposition 
7:15P.M.—A.B.C.B. DINNER AND ENTERTAIN- 
MENT—Ball Room, Atlantic City Auditorium. Seat- 
ing by advance reservation only. Tickets $7.00 per 
pluce 

FRIDAY, NOVEMBER 21 
9:00 A.M.—Meeting of AB.C.B. Executive Board— 
Club Room, Traymore Hotel 


Entertainment 
Program 


SUNDAY, NOVEMBER 16 


8:30P.M. — PRE-CONVENTION ENTERTAIN 

MENT—Atlantic City Auditorium Ball Room. A full 
evening of Victor Herbert Music, presented by a 
brilliant New York cast of principals, soloists 
Choralaires and Orchestra. Compliments of A.B.C.B 
and exhibiting Associate Members 


TUESDAY, NOVEMBER 18 


2:30 P.M.—SURPRISE FASHION SHOW—Trimpble 
Hall, Claridge Hotel. (Admission by Registration 
Entertainment Ticket.) 


9:0 P.M. — ABCB ENTERTAINMENT AND 
BALL—Ballroom, Auditorium. Informal. For all bot 
tlers, exhibitors, guests and ladies. Admission by con 
vention badge only. Entertainment program begins 
9 P.M., followed by dancing 


WEDNESDAY, NOVEMBER 19 


2:30 P.M.—BINGO-MOVIE PARTY — Renaissance 
Room, Ambassador Hotel. (Admission by Registra 
t'on Entertainment Ticket.) 


THURSDAY, NOVEMBER 20 
LADIES DAY 


12:30 P.M.—A.B.C.B. LUNCHEON — Trellis Room 
Ritz-Carlton Hotel. (Admission by Registration Enter 
tainment Ticket.) 


2:00 P.M.—LADIES’ DAY FEATURES —A.BC.B 
International Beverage Exposition, Atlantic City 
Auditorium. Another brand new feature! An Exposi 
tion finale with gifts for every feminine guest! 
Souvenir Gifts!'—The A.B.C.B. will have a novel 

souvenir for all ladies whose Convention Week 
credentials are presented at the Exposition entrance 
after 2:00 P.M 


Ladies’ Day Corsages!—There will be corsages for 
the first 300 who present, after 2:00 P.M., the Iden- 
tification Coupon which is a part of the Entertain- 
ment Ticket Strips issued when wives and guests 
of Member Bottlers and Associates are registered 


Valuable Door Prizes'—For the very lucky there will 
be 15 truly unusual door prizes. At 2:30 P.M.—five 
prizes (total value $100) will be awarded; at 3:30 
P.M.—five prizes (total value $150); and at 4:30 
P.M.—five prizes (total value $250)! Ladies holding 
the winning tickets must be present at the time of 
drawing to qualify for these prizes 


7:15 P.M.—A.B.C.B. BANQUET AND ENTERTAIN 
MENT — Atlantic City Auditorium Ball Room. A 
grand finale to a grand convention, featuring good 
food and fine entertainment. Seating by advance regis 
tration. Tickets $7.00 per place 
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World’s Largest Auditorium And Convention Hall 


The world’s largest auditorium and convention 
hall is located in Atlantic City. This municipally 
ned and operated bu Iding located on the hoard 
ilk | een Mississippi and Georgia Avenues 
vas constructed at a cost of $15,000,000, It covers 
Seve! awres ot 
The huge building will seat 41,000 persons in the 
nain hea ilone, while the entire population of 
Atlant City 68.000- be seated in the struc 
ture h room spare Take the streamlined route to 
s s compl Convention Hall has housed greater volume and profits — with 
ery rm sporting event held, the 
pra Pe Ok Spore! Double-Cola! It's a proven seller in 
exhibits stayed the ntry, and conve 
40.000 a market where approximately 72% 
ae +} intine of conventions held the of all soft drinks sold are Colas. It's 
} unnua he building probably tops any two backed by over 30 years successful 
het aint bottling experience. It's pre-sold 
‘ oom s the world’s most ¢ t oe 
rt te through newspaper, radio, television, 
S ind has a n 
motion picture and place-of-sale 
1 i iw le? ! i 
rooms the build advertising . . . and re-sold on per- 


formance. Double-Cola can give you 
ee more volume and more profits with 


no increase in overhead. Don't wait 


\ irme has never officia beer too long. Give us the signal vow and 
| sted ment ok hop on board for ‘53. 
resort ified Culinary achievements \© 


(Continued on Page 96) 
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Viewed from the ocean. the massive Atlantic City Audi 
torium is an imposing structure. Bottlers who attended 
previous A.B.C.B. shows in Atlantic City know that it 
offers every facility tor good Convention-Exposition 
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1D-CONTINENT BOTTLER, BOTTLING INDUSTRY 
NATIONAL BOTTLER'S GAZETTE AND 
CARBONATOR AND BOTTLE 


q TT ROOT BEER IS THE NUMBER TWO DRINK 
IN POPULARITY (saseo on same survey 


( te from March. 1951. issue of Mid Continent Bottler Mogozine DAD'S ond the two big t 
' t beer mn this study jing to the onswers t Whot brand of bottled of beer do you serve of hom 
BRAND SERVED PERCENT 

DAD’S _25.2 
4 2nd brand 20.1 
3rd brand 8.1 

3 +.. 4th brand 2.2 
= Sth brand 1.7 

4 ‘6th brand 17 

, (oy 7th brand 
— 


rt is based upon o study made mong oppers Farmer sut 


ppers Farmer is one of Ame s leading rural publications 


entrated in 15 Midwestern states 


THERE MAY BE A DAD'S 
FRANCHISE AVAILABLE IN 
YOUR MARKET! 


Write, wire or phone 


DAD’S ROOT BEER CO. 


= 2800 North Talman Avenve 

++ CHICAGO, + 


See Us In Booth 561 at the A.B.C.B. Convention, Atlantic City, Nov. 17-20 


List of Exhibitors 


iiuéree BY CAPPER'S FARMER AND PUBLISHED 


AIDMON BOTTLE & SUPPLY CO.. Brooklyn, N. Y. (563) 
RITZ CARLTON 
Representatives: Max Aidmon: Ed Linker; Miss L. Linker: 
M. Biddleman 


Products: Bottles, cases, equipment 


ACME STEEL CO.., Chicago, Ill. (755) SHELBURNE 
Representatives: J. H. Prout; V. J. Fiore; C. E. Klinck 
Products: Wire stitchers 


ALL AMERICAN FRUIT & EXTRACT CO.. Chicago. Ill. (105) 
RITZ CARLTON 
Representatives: H. C. Larry: J. Bennett: M. Schnair: 
Z. Prasow 
Products: Carbonated chocolate drink 


AMERICAN COATING MILLS CORP., Chicago. Ill. (750) 
CLARIDGE 
Representatives: A. D. Crowley: W. Hamilton; C. A. Col 
bert: J. Reichart; J. Rogers 
Products: Paperboard carriers 


AMERICAN MACHINE WORKS. INC.. Racine. Wisc. (565) 
CAROLINA CREST 
Representatives: W. Graichen: P. Libby 
Products: Wire stitchers 


AMERICAN MFG. CO.. Chattanooga. Tenn. (213. 215) 
SHELBURNE 
Representative: W. P. Milner 
Products: Display stands 


AMERICAN-OLEAN TILE CO.. Lansdale. Pa. (169) 
AMBASSADOR 
Representatives: J. D. Maclay: D. H. Benedict: W. B. Cherry: 
P. Cleaver: J. J. Kufta: E. C. Luther: H. S. McElroy: L. S. 
Phillips: M. Thorp: G. H. Zuch 
Products: Floor and wall tile 


AMERICAN BOTTLER (315) 
AMERICAN PARTITION CORP.. Milwaukee, Wisc. (104) 
TRAYMORE 
Representatives: M. Chernin: D. F. Cunningham: C. Nooy 
Products: Partitions 


ANCHOR HOCKING GLASS CORP., Lancaster. O. (459) 
CLARIDGE 
Representatives: E. Wells; R. H. Dallas 
Products: Beverage bottles 


ARMSTRONG CORK CO. Lancaster, Pa. (330) RITZ CARLTON 
Representatives: J. M. McCormick: D. MacLeod: J. Smith 
P. Triplett: J. McCrea: G. Eshelman: R. Hilton; B. Knuff; M. 
Colson; A. Wells: Q. W. Couch: S. Scott: R. Turner; J. Car 
penter: J. C. Feagley: R. H. Hetzel: R. Horning: J. M. Shart: 
B. Wilcox: O. W. Pees: G. R. Bulifant 
Products: Crowns and glass containers 

ARTKRAFT MFG. CO.. Lima. O. (550) 
Representative: R. L. Behr 
Products: Bottle coolers 

ATLANTA PAPER CO.. Atlanta. Ga. (654, 753) TRAYMORE 
Representatives: A. L. Harris: H. H. Ogden: A. Hoppe: B. E 
Frankel; H. W. Forrer: J. Ryals; A. Williams; A. U. Salomon 
W. McDonald: K. Everett: B. O'Hara; B. Purdy: M. Cobb 
C. Armstrong: A. Hoppe. Jr 


AMBASSADOR 


Products: Carry-home cartons 

ATLAS METAL WORKS. Dallas. Tex. (558) TRAYMORE 
Representatives: B. Storey. Jr.. E. Powers: C. C. Turquette 
Jr.: B. H. Bair 
Products: Coin vendors 

AUTOMATIC PUMP & SOFTENER CORP.. Rockford. Ill. (657) 
Representatives: E. F. Pontone: R. A. Whitlock: J. E. Dymond 
Products: Water treating equipment 
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B.1 BEVERAGE CO.. St. Louis. Mo. (304. 308) SHELBURNE 
Representatives: O. C. Thener: C. G. Bond: J. E. Makay 
M. H. Bogie; L. W. Harvey: L. Detlotsen: F. C. Graham 
Products: B-1 beverages 

BARQ'S INC.. Biloxi. Miss. (556) SHELBURNE 
Representatives: E. Barq. Jr. J. B. Balta A. H. Court 
H. Stone: L. B. Schirmer: J. Richey 
Products: Barq’s beverages 

BARRETT CRAVENS CO. Chicago. Ill. (650. 749) 
Representatives: O. M. Lund; N. Barnes: A. M. Barrett 
A. M. Barrett. Jr. W. H. Cox 
Products: Materials handling equipment 


BARRY-WEHMILLER MACHINERY CO.., St. Louis. Mo. (754) 
CLARIDGE 
Representatives: W. R. Abell: E. K. Graves: P. H. Spelbrink: 
W. Nekola; E. Riggs 
Products: Bottle washers 


THE BEVCO CO.., INC.., St. Louis, Mo. (201) 
Representatives: S. C. Dorman: J. W. McElroy 
Products: Beverage coolers 


BIRELEY’S DIV.. GENERAL FOODS CORP.. Hollywood. Calif. 
(455) TRAYMORE 
Representatives: E. H. Bowen: D. Ingalls; H. Ward: R. J. 
Pearson: J. S. Felder: R. H. Huntley: L. Lisk 
Products: Bireley s beverages 


BLUE SEAL EXTRACT CO.. INC.. Cambridge. Mass. (554) 
CLARIDGE 
Representatives: E. A. Morgan: S. R. Casey: J. B. Clancy 
H. F. Mitchell: F. Burns: J. M. Scotland 


Products: Flavors 


BOND CROWN & CORK CO.. Wilmington. Del. (310, 312) 
TRAYMORE 
Representatives: J. G. Murray: E. E. Jones; S. Scott: R. A. 
Vogt: E. K. Bispham: L. L. Lauve. Jr.; W. F. Emden: E. P. 
Galvin; J. L. McLean; L. V. Liddy: W. Hartmann; E. Sack 


noff; A. O. Holsinger; F. H. D. Wolf: Z. E. Prince: O. E. 
Corrigan: G. E. Wells: F. D. Dearth: C. J. Johnson: G. S. 
Yull: C. W. Dermitt; G. E. Kummerow: J. K. Schauer: R. S. 
McVitty: C. F. Van de Sand; J. B Gray: R. J. Scott; J. I 
Weekley: N. V. Boddie: A. P. Vinning: H. R. Guzman: R. H. 


Preston: R. G. Greathouse: J. B. Tarpley: W. V. Ballew; O. L 
Whitehead: H. B. Thomson: H. B. Thomson. Jr.: S. W. Noell 
E. C. Ivey. Jr.; N. A. Pridgen: J. E. Snobble: J. B. Snobble 
W. R. Browne: D. Pollock 


Products: Closures and cork products 


BOTTLERS APPLIANCES. INC., Salisbury. N. C. (109. 111) 
RITZ CARLTON 
Representatives: B. P. Beard: C. Chalich: J. H. Beard: L. E 
Taylor: G. N. Slaughter. Jr; L. H. Schwarz 
Products: Soaker-loader. conveyor equipment 
BOTTLING INDUSTRY (642) 
BROCKWAY GLASS CO.., INC.. Brockway. Pa. (713. 715) 
SHELBURNE 
Representatives: E. M. Tyndall: C. Chintala: J. A. Giddings 
W. A. Hett: O. P. Amberg: F. Hutchinson: M. Honickman 
J]. S. Wells: G. A. Mengle 


Products: Glass containers 


BROWN MFG. CO., INC.. Newport News. Va. (205) 
RITZ CARLTO 
Representatives: R. M. Brown: Mrs. S. Luedtke ; 
Products: Bottle openers 


BURNS BOTTLING MACHINE WORKS. INC.. Baltimore. Md. 
(2089) TRAYMORE 
Representatives: J. O. White: Mrs. I. B. Shephard: R. R. 
Willis: W. W. Burns. Jr. A. Musebeck: W. A. Quinn: W. 
Fontany 
Products: Burns Master Filler 
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merchandising tools which solve today’s 
distribution, gales, and profit problems. 
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Get the full story .. . Drop in for a visit . . . Booths 304, 306 


List of Exhibitors 


CANADA DRY GINGER ALE. INC. N. Y. C. (641. 643) 
SHELBURNE 

Representatives: J. W. Ellis: C. R. Bayles: F. E. Bensen 
W. E. Brayton: W. G. Smith: D. Brode: J. Quinn: A. Corne 
Products: Canada Dry Line 

CARDOX CORP.. Chicago. Ill. (56 DENNIS 
Representatives: C. A. Dunn; R. T. Omundson: D. Brow 
J. E. McGinn: N. D. Whipple: M. Smith: J. P. Lamkin 
J. S. Artman 
Products: Liquid CO 

CENTRAL TOOL CO.. INC.. Hartford. Conn. (656) TRAYMORE 
Representative: M. Miller 
Produ ts: Bottle vending machines 

CHATTANOOGA GLASS CO... Chattanooga. Tenn. (307 

MARLBOROUGH BLENHEIM 
Representatives: G. O. Moore: C. R. Avery: J. C. Ryar 
L. Avery: R. J. Kraft: R. T. Setties; D. Gordon: C. J. Massa 
F. Adams 
ducts: Beverage bottles 

CHERRY BLOSSOMS CO.. St. Louis. Mo. (429) SHELBURNE 
Representatives: W R. Scales: G. W. Sedgwick: J A. Sedg 
wick: E. L. Hielsberg: M. McCormick: R. W. Thornton 
Products: Flavors 

CHERRY-BURRELL CORP... Chicago. Ill. (110) SHELBURNE 
Representatives: L. P. Martens; J. J. Murphy: W. J. Marier 
E. A. Hurlock 
Products: Coolers. pump hittings 

CHERRY SMASH CO.. INC., Arlington. Va. (757) 

RITZ-CARLTON 
Representatives: N. R. Pond: L. B. Platt: J. B. Platt. Jr. E. C 
Auberle: G. O. Hollar: R. F. Pond 
Products: Cherry Smash 

CHEVROLET MOTOR DIV.. GENL MOTORS CORP., Detroit 
Mich. (117) CLARIDGE 
Representatives: H. F. Blankenship: H. W. Sechler; R. H 
Schmittdiél, Jr 
Products: Chevrolet truck with special bottlers body 

CHOCOLATE PRODUCTS CO.. Chicago. Ill. (244) 

SHELBURNE 
Representatives: A. D. Pashkow: A. T. Kurgans: L. Zien 
Products: Kayo chocolate drink 

CHRYSLER CORP.. DODGE DIV.. Dayton. O. (630) 

CITRUS PRODUCTS CO.. Chicago. Ill. (431) TRAYMORE 
Representatives: P. H. Northchild: H. S. Embree; D. E 
Woode: G. B. Howard: M. Decker: L. J. Vermillion: C. 5S 
Bradley: M. Miranda 
Products: Kist. Chocolate Soldier. Lemon-Ella and Apple 


Sap 
CLARK EQUIPMENT CO., INDUSTRIAL TRUCK DIV., Battle 
> Creek. Mich. (322) SHELBURNE 
/ ss = 3 Representatives: R. F. Oakes: H. R. Hansen; J. R. Titlow 
D E L Oo U W. E. Schirmer; L. R. Thompson: C. I. Ucker; M. P. Whit- 


N U T R | T | O U s/ — . more: J. L. Waugh: D. Rossi; M. G. Peck: V. L. Johnson; R 
° Helm: M. Pyle: V. Johnson: H. Lehrman: G. Case: C. W 

Meldram: E. V. Wiley: B. E. Phillips: A. G. Morrison: C. D 

Stanley 

Originators of B-1 Lemon-Lime Soda and B-1 Sparkling Water Products: Materials handling equipment 

CLICQUOT CLUB CO.. Millis. Mass. (340) CLARIDGE 
Representatives: W. H. Parker: H. E. Kimball: A. T. Bar 
nard: L. M. Burkhardt: L. P. Stafford: L. McDermott: M. E 
La Vere 
Products: Clicquot Club beverages 

CLOVERDALE SPRING CO.. Baltimore. Md. (370) SHELBURNE 
Representatives: G. B. Redmond: P. Martin; E. Kelmmer 
C. F. Beckner: R. R. Koser 


Products: Concentrates 


2301 Hampton Ave. St. Louis 10, Mo. 
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or CERTIFIED 
FOOD COLORS 


A complete line of primary 
and secondary Food Colors. 


rite us for Prices and Detailed Information. 


| U-s.P. Vitamins in bulk | 


SUBSIDIARY OF STERLING DRUG INC 


Roccal—- 1450 BROADWAY, NEW YORK 18, N.Y 
445 Lake Shore Drive. Chicago 11, Hl 
WARKHOL SE STOCKS.) Rensselaer, Chicago, Lo- 
FACTORY CINCINNATI, OHIO 
Branch Offices 
Aonsas Coty ( Me Los Angeles, Minncapolis 


= 
7 


SPECIFY THE ae 


Consult your 
flavor supplier 


QUALITY. 


DEPENDABILITY 


U.S.P. VITAMINS IN BULK 


Parakeet 


SUBSIDIARY OF STERLING DRUG INC CERTIFIED 
1450 BROADWAY, NEW YORK 18, N.Y. F000 Coons 
145 Lake Shore Drive, Chicago 11, TH. ree s 
8 076 


Warehouse stocks) NEW YORK, CHICAGO, LOS ANGELES 
Shipments made DIRECT FROM FACTORY: ROTHSCHILD, WISCONSIN 


ATLANTA, DALLAS, PORTLAND (Ore), RENSSELAER (M. ¥.) ST. LOUIS, SAN FRANCISCO for emergency deliveries, 


[WORLD'S LARGEST SUPPLIERS OF VANILLIN 
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THE COCA-COLA CO.. Atlanta. Ga. (309, 311) 
CONSOLIDATED CORK CORP.. Brooklyn. N. Y. (512) 
TRAYMORI 
Representatives: J. W. Pipes: Mrs. J. W. Pipes: J. A. Gar 
land; E. J. Sten; R. S. Moffitt: J. W. Tonissen: J. Beach 
J]. Coghlin: W. Andrews. Jr.; M. E. Stern: D Lackey; A. G 
Torras; F. K. Heyman; R. K. Heyman: R. V. Torras; L. Singer 
Products: Crown caps 
CONSOLIDATED SIPHON SUPPLY CO 
258) 
Representatives: D. M. Epstein: L. C. Epstein 
Products: Stainless steelware. miscellaneous equipment 
CORN PRODUCTS SALES CO..N. Y. C. (338) SHELBURNE 
Representatives: H. S. Fisher; M. D. Mullin: R. H. Scott 
J. R. Von Bargen: A. Thumler;: N. Wilson 
Products: Cerelose brand dextrose 
CROWN CORK & SEAL CO.., Baltimore. Md. (155) TRAYMORE 
Representative: E. J. Costa 
Products: Crowns and bottling machinery 
DAD'S ROOT BEER CO.., Chicago. Ill. (561) 
F. Ryder; E. Klapman: B. Berns 
man: J. Klapman; Len Brown 
Products: Dad's Root Beer 
THE DELAWARE PUNCH CO. OF AMERICA. San Antonio 
Tex. ($23) SHELBURNE 
Representatives: G. S. McDonald: W. V. Ballew 
Products: Delaware Punch : 
DE LISSER EXTRACT CO., INC.. N. Y. C. (270) CLARIDGE 
Representatives: W. J. Woodhull. Jr.: H. Gallagher; J. Cohen 
Products: Flavoring extracts and concentrates 
DIAMOND ALKALI CO., Cleveland. O. (236) AMBASSADOR 
Representatives: C. W. Turner: J. C. Forsythe; J. E. Davis: 
D. W. Powell; C. E. Post; E. A. Robinson 
Products: Bottle washing compounds. 
THE DIVERSEY CORP.. Chicago, Ill. (437) TRAYMORE 
Representatives: H. A. Reiger: W. E. Noyes: J. M. Sharp: 
J. K. Bradford. Jr.; C. E. Tuttle: W. G. Rainey: J. R. McBrien: 
G. R. McCurdy 
Products: Bottle Washing Compounds 
DR. PEPPER CO. Dallas. Tex. (454) TRAYMORE 
Representatives: L. M. Green: W. W. Clements; E. M. Dos 
ser; R. L. Stone: C. M. Barry: E. F. Marmon 
DR. SWETTS ROOT BEER CO.. INC..-O-SO GRAPE CO. 
Peoria. Ill (649) AMBASSADOR 
Representatives: R. A. Conover; B. R. Koch; M. F. Walser 
R. Ryan; T. C. Bateman: H. Berg; P. Prasil; P. Schaufi 
E. A. Thomas 
Products: O-So Grape Flavors and Dr. Swett's Root Beer 
BRUCE DODSON 4 CO.., Kansas City. Mo. (613) CLARIDGE 
Representatives: H. E. Dillingham; P. A. Minteen; E. ] 
Grandpre 
DOSTAL & LOWEY CO.. INC., Menomonee Falls, Wisc. (522) 
CLARIDGE 
Representatives: K. W. Froehlich: P. C. Read; F. C. Howell 
D. F. Schoenke; H. Ufer 
Products: Bottle washers 
THE DOUBLE-COLA CO.. Chattanooga. Tenn. (553) 
SHELBURNE 
Representatives: L. B. Krick: C. D. Little: C. W. Wheland 
]. M. Geeslin: W. A. McMahan; R. R. Ashley: D. T. Carna 
han; W. H. Thead: P. C. Haase: J. J. Wall 
DRY ICE CONVERTER CORP., Tulsa, Okla (112. 114) 
CLARIDGE 


INC.. N. Y. C. (256 


TRAYMORE 
L. Bel 


Representatives 


Representative: J. G. Burke 
Products: Dry Ice Converters 
E. I. DU PONT DE NEMOURS 4 CO.. INC... N. Y. C. (519) 
SHELBURNE 
Representatives: J. H. Houser; T. W. Holland: E. A. Britton: 
R. M. MacDonald: J. Isbell: F. C. Wooten 
Products: Cellulose bands 
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Ti OPS for Secu rity 


py 


The picture above has a close relationship to the safe, 


reliable preservation of your popular bottled beverages 


This is a partial view of the many thousands of composition cork rods 


required daily in the new Mundet crown manufacturing plant. 


From these cork rods will be cut the sure-sealing liner discs for 


Mundet Crowns * The Raw Cork first was carefully selected from 


the world’s best yields, and then fabricated on the most modern precision 


manufacturing equipment to provide long-lasting sealing protection. 


We make sure in every way that Mundet Crowns are TOPS for Security. 


Mundet Cork Corporation, Crown Division, 


NATIONAL BEVERAGE EXPOSITION 


7101 Tonnelle Ave., North Bergen, N. J. 
9 Booth 350 
* MUNDET DISTRICT OFFICES 
“ATLANTA DALLAS 1 KANSAS CITY 7, MO. PHILADELPHIA 39 


339-4! Elizabeth Street, 60! Second Avenve 1428 St. Lovis Avenve 856 48th Street 
*BOSTON DETROIT 21 *LOS ANGELES (Maywood) ST. Louls 9 
57 Regent St. (No. Combridge 40) 1440! Proirie Street b116 Walker Avenve 3176 Brannon Avenve 
CHICAGO *HOUSTON 1 “MILWAUKEE 9 “SAN FRANCISCO 7 
440 Brannan Street 


Commerce and Paimer Streets 4634 N. 35th Street 


JACKSONVILLE 6, FLA. *“NEW ORLEANS 16 
800 E. Bay St 315.325 N. Front Street 


38 E. Wacker Drive 


CINCINNATI 2 
427 West 4th Street 


*in Canada: 
Mundet Cort & Insulation Lid 
5 Booth Avenve, Toronto 


“CROWNS CARRIED IN STOCK 
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0-So Gr ape COMPANY 


List of Exhibitors 


EMPIRE BOX CORP., Garfield. N. J. (206 CLARIDGE 
Representatives: D. M. Rosenthal: J. G. Haberthur; L. Allen 
M. H. Kowal; M. M. Feinberg: N. R. Stein 


Products: Bottle urriers 
G. C. EVANS SALES CO.. Little Rock. Ark. (638,640) 


SHELBURNE 
Representatives: G. C. Evans. Sr; G. C. Evans, Jr; L. V 
Tate: Mrs. G. C. Evans. Sr.; G. J. Evans; George Quast 
Products: Heating Units 
FORD DIV.. FORD MOTOR CO.., Dearborn, Mich. (644) 
TRAYMORE 
Representatives: E. Planck, F. P. Klotz. Jr.; P. W. Davis 
F. R. Emerson 
Products: Ford truck and beverage body 
FEDERAL MOTOR TRUCK CO.. Detroit. Mich. (760) 
TRAYMORE 
Representatives: M. F. Portlock: L. L Seaver; Col. H. F 
Matthys; E. L. Bus! 
Products—Federal style liner and specia! bottlers’ body 
THE FILTER PAPER CO.. Chicago. Ill. (238) TRAYMORE 
Representatives: C. Miller: E. O. Mergen 
Products: Filter. tanks. pumps 
FIRSTENBERG BOTTLERS EQUIPMENT CO.., Brooklyn. N. Y. 
(260) TRAYMORE 
Representatives: ]. S. Goldberg: D. S. Wohl: S. J]. Goldberg: 
P. Orilia 
Products: Miscellaneous bottling equipment 
FLAVOREX CO., Baltimore. Md. (165) RITZ CARLTON 
Representatives: H. Sachs; I. M. Weissel: O. M. Fish: D. G. 
Hamilton; T. R. Gunning: C. J. Brau: A. R. Neumann 
E. Palmer 
Products: Extracts 
FOOD ENGINEERING (424) 
FOOTE & JENKS. INC.,. Jackson, Mich. (509) CLARIDGE 
Representatives: P. W. Thurston: T. J. Torjusen: O. W 
Badger: S. Ross: C. E. Davis; L. Z. Mathany 


Products: Flavors 


FRONTIER MFG. CO.. Dallas. Tex. (659) SHELBURNE 
Representatives: D. O. Beren: W. J. Materka 
Products: Carton and case racks 

THE FROSTIE CO.. Baltimore. Md. (369) SHELBURNE 


Representatives: E. T. Leonard: G. H. Rackensperger: T. M 
DeCorse: W. A. Allewalt: M. W. Cooper: M. Norton: F. 
Joseph: M. Finch: L. Detlofsen 
Products: Frostie Root Beer 
GAYLORD CONTAINER CORP.. St. Louis. Mo. (266) 
CLARIDGE 
Representatives: G. G. Hertslet: R. S. Baum: B. M. Williams 
G. B. Beaman, Jr 
Products: Fibre beverage carrier and cartons 
GENERAL HYDRO CO., Washington. D. C. (301) 
Representatives: P. S. Roller 
Products: Water treatment equipment 
GIDEON-ANDERSON LUMBER CO., Gideon. Mo. (739) 
RITZ CARLTON 
Representatives: M. C. Broker: J. A. Hurder: J. C. Ander 
son 
Products: Gaco Tufbilt Beverage cases 
GLENSHAW GLASS CC.., INC.. Glenshaw. Pa. (542, 544) 
TRAYMORE 
Representatives: A. C. Meyer: A. C. Schwartz; N. Rosen 
stone; B. Kirschstein: R. M. Kay: J. W. Burke: W. B. Gund 
ling: G. W. Meyer: J. B. Crawford: W Blitzstein; S. Bran 
dies: Mrs. S. Schwartz 


Products: Beverage Bottle 
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GODCHAUX SUGARS. INC.. New Orleans. La. (212) 
SHELBURNE 
Representatives: J. A. Godchaux: F. W. Deluzain 
Products: Sugar 
GOODREN PRODUCTS CORP. N. Y. C. (S17) 
Representatives: O. M. Tanney: R. H. Goodman: M. M 
Mainthow 
Products: Point-of-sale signs 
THE GRAPETTE CO. INC.. Camden. Ark. (612. 711) 
CLARIDGE 
Representatives: A. R. Allen: Mr. and Mrs. B. T. Fooks: W. E. 
Mankin:; J. E. Findley: H. Owen: J. D. Fooks: D. Rife 
Products: Grapette. Lemonette. Orange and Botl'O 
GREEN & GREEN. INC.. Houston. Tex. (465) AMBASSADOR 
Representatives: A. M. Green: J. B. Green. Sr.: J. B. Green 
Jr: R. L. Green A. B. Miller: J. W. Burman: J. B. Ungerer 
B. H. Mushkin: B. Greene: F. A. Talkington 
Products: Fruit Bowl; Flavors and Concentrates 
THE HEIL CO., Milwaukee. Wisc. (130. 134. 229. 231) 
DENNIS 
Representatives: G. Pryor: G. Kuhlman; J. Heroux. B. Rose 
B. Marty: C. Korth: J. Ballard: F. Wrede: T. Thomas; J 
Baikie; F. Zwanzig: J. Barclay; J. F. Heil. Sr.; D. Kuhlman 
A. Majeres: A. F. Meyer: A. Luedicke: J. McCabe: D. E. 
Fricker: J. F. Heil. Jr.; H. A. Stoller 
Products: Bottle washer 
THE HERMAN BODY CO.. St. Louis. Mo. (222) 
AMBASSADOR 
Representatives: J. Y. Hewitt: L. Schaedler: J. F. Plew: R. W 
Cox 
Products: Truck bodies 
HESSE CARRIAGE CO., Kansas City. Mo. (120. 122) 
TRAYMORE 
Representatives: C. T. Falk; W. Grimshaw. Jr. 
Products: Truck bodies 
HEYMAN PROCESS CORP. N. Y. C. (564) 
MARLBORO-BLENHEIM 
Representatives: Dr. W. A. Heyman: R. Rausch: R. Heyman: 
l. Lucas 
Products: Coffee; Apple Jackie: Cocoanut Pure 
THE CHARLES E. HIRES CO.., Philadelphia. Pa. (316) 
SHELBURNE 
Representatives: C. M. Lamason: D. L. Sloan; F. A. Healey 
Products: Hires 
HOWARD REFRIGERATOR CO.., INC.. Philadelphia. Pa. (417) 
Representatives: M. Leftwich; A. Fogel; M. R. Dortch;: D. 
Detato 
Products: Beverage cooler 
HURTY-PECK & CO.., Indianapolis. Ind. (538) 
Representatives: A. W. Noling: L. A. Enkema: F. N. McClel 
land: J. O’Brien: G. Burr: R. Carlson: D. Conners: A. Con 
nell; N. W. Elliott: D. Hodson; W. Sohrweide: Don Wilson 
Products: “Superb” beverage flavors 
W. H. HUTCHINSON & SON. INC.. Chicago, Ill. (443) 
TRAYMORE 
Representatives: L. I. Rosene; J. S. Kelley: J. E. Johnson 
J. W. Douglass. C. L. Cole: H. E. Antonson; R. R. Wagner 
I. Moore: M. R. Bengtsen; V. Birkeland: M. W. Embrey: H. 
McMackin: M. L. Ramey 
Products: Crowns 
IDEAL DISPENSER CO.. Bloomington. Ill. (135) DENNIS 
Representatives: H. A. Putnam; F. H. Dean; J. C. Rieger 
Products: Bot le vendors 
INFILCO. INC.. Tucson. Ariz. (339) TRAYMORE 
Representatives: C. V. Molen: W. M. Gross: R. S. Muller 
W. J. Tomlinson: E. S. Kirkpatrick 
Products: Water treating equipment 


INTERNATIONAL HARVESTER CO., Chicago. Ill (121) 
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Peps: Cola in Ransas City 


functional design of this 


maneuverability saves 


r-lite cab means sub- 


best-looking, best-selling 


EASIER unloading, too, at de 


nits sufficient margin for 


longer routes more soles 


ere the White 3000 


SAVES 


FOR PEPSI COLA—KANSAS CITY 


HERE 


MORE carrying capacity more 
deliveries with the new Whites 
with average load of 230 cases 
Fewer reloads and longer routes 


point. Extra copacity 


For More Than 50 Years The Greatest Name In Trucks 


List of Exhibitors 


INTERSTATE FOLDING BOX CO.. Middletown. O. (139) 
RITZ CARLTON 
Representatives: T. R. Allen: J. F. LaPierre: L. Levitt; J. T. 
Inglis: H. Speyer: G. Overman: J. Louvier: K. Owen 
Products: Bottle carriers 
THE JULEP CO.. Sycamore. Ill. (439) SHELBURNE 
Representatives: V. P. St. Aubin: H. S. Clingman: W. D. 
Crimmins: W. E. Farmer: A. E. Rippley 
Products: Howel's Root Beer 
KEENLINE EQUIPMENT CORP., Oshkosh, Wisc. (420) 
KNOX GLASS BOTTLE CO.. Jackson. Miss. (655) 
SHELBURNE 
Representatives: S. L. Morgan: H. R. Gayden: T. H. Ca 
rothers: H. B. DeViney 
Products: Beverage Bottles 
H. KOHNSTAMM 4&4 CO.., INC..N. Y. C. (221) TRAYMORE 
Representatives: E. M. Moss: A. J. Torter: A. Holdereid: W 
Kelley: Dr. D. Jorysch: R. Pulver: J. Pulver 
Products: Flavors. Extracts. Food Colors 
Vv. & E. KOHNSTAMM. INC.. N. Y. C. (357) AMBASSADOR 
Representatives: E. Kohnstamm: M. M. Klein. E. V. Gordy: 
E. Mason: V. R. Kohnstamm: C. Quinn; G. Newton 
Products: Flavors, extracts 
KOL-FLO KOOLER CO.. Bayonne. N. J. (305) RITZ CARLTON 
Representatives: J. E. Kostura; T. C. LaRocco: F. Karstan 
M. Cooper 
Products: Syrup and water coolers; miscellaneous equip 
ment 
ARCHIE LADEWIG CO.. Waukesha. Wisc. (250) TRAYMORE 
Representatives: A. Ladewig: G. Soelch: F. Kern: E. Gol 
dacker; W. Ladewig 
Products: Bottle washer 
LAURENS GLASS WORKS. INC.. Laurens. C. C. (444) 
J]. F. LAZIER MFG. CO.. INC.. St. Louis. Mo. (529. 531) 
A. J. LEHMAN CO., Cincinnati. O. (514) SHELBURNE 
Representatives: P. Steiner. S. Tanner: C. Schaal 
Products: Flavors 
LESTER LABORATORIES. LTD.. Atlanta, Ga. (202) CLARIDGE 
Products: Insecticide 
LIBERTY GLASS CO.. Sapulpa. Okla. (460) SHELBURNE 
Representatives: J. R. Starnes; G. F. Collins; W. Dees: W.M 
Tye: H. C. Hughes 
Products: Beverage bottles 
LIQUID CARBONIC CORP. Chicago. Ill. (766) CLARIDGE 
Representatives: K. P. Miller: W. A. Brown. Jr.; B. W. Gould 
ing: M. J. Hans; H. Miller: B. M. Fredricks: S. M. Klein 
schmidt; J. J. Godfrey: B. R. Buchhauser: C. B. Palmer 
J. M. Yourish: A. V. O'Connor: G. R. Routzong: R. S. Hamil 
ton: J. K. Beach: H. S. Hiatt; E. C. Peck. Jr.; M. M. Wallace: 
L. F. Davaney: G. C. Grant; H. C. Mathey: C. E. Wolfe. Jr. 
R. C. Holbrook; C. H. Roberts: J. C. Waddell: C. C. Helm 
Products: Bottling machinery 
LUCKY CLUB CO.. St. Louis. Mo. (106) TRAYMORE 
Representatives: D. Merten: P. P. Smith: E. A. McDougal 
Smith 
Products: Lucky Club Cola: Holiday Beverages 
LUDFORD FRUIT PRODUCTS. INC.. Los Angeles, Calif. (661) 
AMBASSADOR 
Representatives: P. T. Ludford: H. F. Cook: H. Stone: L. A. 
Pasch: R. J. James; Y. Glazer 
Products: Hollywood Orange. Dr. Wells 
MAJESTIC SIPHON & BOX MFG. CO.. INC., Brooklyn 
N. Y. (219) 
Representatives: A. Pearlman: M. Singer 


Products: Beverage cases. siphons. supplies 
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MARBERT PRODUCTS. INC.. Baltimore. Md. (361) 
TRAYMORE 
Representatives: W. Hennen: E. Grivakis: R. Gobrecht: A 
Basiotti: C. A. Grivakis 
Products: Marbert Cola. Dixi-Cola 

MASON & MASON. INC.. Chicago. Ill. (658. 660) 

RITZ CARLTON 
Representatives: R. Mason: L. Jones; A. J. Lacy: F. F 
Drucker; B. DeChelbor; J. O Farrell; P. E. Rising: L. Levitt 
Products: Mason's Root Beer 

MATHIESON CHEMICAL CORP.. Baltimore. Md. (362) 
SHELBURNE 

Representatives: C. G. Green: G. B. Armstrong: P. J. Gal 
lizzo: J. H. Clark: F. M. Smith 
Products—Dry Ice 

THE MENGEL CO., Winston-Salem, N. C. (102) 
Representative: W. H. Martin 
Products: Beverage Cases 

MERCK & CO., INC., Rahway. N. J. (337) SHELBURNE 
Representatives: A. Stephen: T. W. Hess: F. L. Smith: E. J 
Packard 
Products: Citric Acid 

METAL CARRIER CORP., Grand Rapids, Mich. (217) 

CLARIDGE 
Representatives: M. C. Weiner: Il. Shwayder: L. F. Ober 
man: A. V. Bee 
Products: Metal beverage case 
METAL GLASS PRODUCTS CO.., Belding, Mich. (639) 
CLARIDGE 
Representatives: W. E. Battles: W.'M. Curry; J. Curry 
W. V. Dewey: Fred Ertel: L. Faunce; W. W. Bryant . 
Products: Mixing tank 
GEORGE J. MEYER MFG. CO.., Cudahy. Wisc. (722, 740) 
TRAYMORE 
Representatives: G. L. Meyer: G. T. Meyer: A. W. Meyer 
H. W. Meyer: A. W. Meyer, Jr; W. H. Mann; R. W. Spies 
Dr. W. C. Cooper: W. C. Caveny: E. B. Knapp: D. M 
Sisson: J. H. Maloney; L. L. Keeler; E. W. Estes: F. P. Weber 
L. C. Young; H. J. Hemwall; P. Rodger: J. Hunzelmann 
Products: Bottling equipment 

MILLER HYDRO CO., Bainbridge. Ga. (510) SHELBURNE 
Representatives: H. Nussbaum; N. Nussbaum; B. Nuss 
baum: M. Shirley: G. Cliett: C. Kershaw; W. E. Whitehurst 
W. Glenn: C. Kendall 
Products: Bottle washers; miscellaneous ‘equipment 

MILLS INDUSTRIES. INC., Chicago. Ill. (131) 

MISSION DRY CORP., Los Angeles. Calif. (461) TRAYMORE 
Representatives: W. D. Aitken; W. J. Kuehn: W. C. Roberts 
L. Mitchell 
Products: Mission beverages 

MITCHELL & SMITH. DIV. SHELLER MFG. CORP.. Detroit 
Mich. (537) AMBASSADOR 
Representatives: E. J. Chamberlain: S. L. Mathewson; C. W 
Ziegler: W. J. Ward: G. M O'Neil: J. O. Pederson: W. M. 
Jackson 


Products: Crowns 

MOJONNIER BROS. CO.. Chicago. Ill. (470, 472, 569) 

CLARIDGE 

Representatives: H. G. Mojonnier: H. J. Liedell: J. R. Gress 
W. Bateman: P. Stoltz; A. C. Woodruff: P. Grimes: L. 
Bickenbach 
Products: Carbo-Coolers; Syrup Coolers 

MORRIS PAPER MILLS. Chicago. Ill (354. 356) SHELBURNE 
Representatives: S. N. Lebold: A. H. Canning: O. S. Brod 
nax: R. Box: P. Culter: E. Fitzgerald: A. A. Margolin: A.M 
Schreiber: J. H. Sealy: S. M. Treat 
Products: Carriers. cartons 

MUNDET CORK CORP.. No. Bergen. N. J. (350) TRAYMORE 
Representatives: M. O. Gillette: Raymond Starr: E. J. 
Meury: C. K. Lyle: B. Brokam: F. B. Restuccia: L. C 
McAuliffe: H. R. Cant 
Products: Crown caps 
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make your brand their first choice 
USE EXCHANGE BOTTLERS JUICES 


eitru ulce bases our beverage 
or natural flavor and f fresh 


ranges and lemons 


Phat’s because Exchange Ko ‘rs Orange and 


Lemon bases are made by the ist Growers out of 
‘hoice, juiey citrus fruit grown in the world-famou 


Sunkist groves of California 


Sunkist Growers 


PRODUCTS DEPARTMENT © ONTARIO. CALIF 
400 West Madison Street, Chicago 6, Illinois 
99 Hudson Street, New York 13, N.Y 
318 Cadiz Street, Dallas 2, Texas 


hixchange beverage bases are prepared to the strict 
est laboratory specifications. This combination of supe 
rior fruit and exacting preparation gives you preater 
tability, increased uniformity, extended shelf-life and 


fresh, more natural fruit flavor 


For full information about these popular, money 


making bases, write any of the offices listed below 
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PENRITH. AKERS MFG. CO. INC. Minneapolis. Minn. (331 THE SEVEN-UP CO.. St. Louis. Mo. (411. 415) TRAYMORE 
List of Exhibitors CLARIDGE Representatives: D. J. O'Connell: J. M. Thul: H. C. Grigg 
Representatives: C. L. Schroeder: R. W. Dyer: R. L. Hart H. E. Ridgway: B. H. Wells; J. T. Tabor: J. D. O Shea: N 
Products: Flavors Murray: W. F. Vaughan: Dr. B. C. Cole: C. Wagner: W. K 
PEPSI-COLA CO..N. Y. C. ($07 CLARIDGE Hill: B. Silloway: R. Simpson: H. Hogan: W. Winter 
NATIONAL BOTTLERS GAZETTE (539 TRAYMORE Representatives: A. L. Foster. Jr: A. N. Steele: J. Carkner Miss S. Schmitt; H. M. Edenburn: E. J. Cunningham: E. M 
Representatives: M Becker: Fernan Calderon: Carl Field W. Forsythe: H. Barnet; R. Burgess: D. M. Cox: C. Riddle Sullivan; T. Jardine: C. J. Holcomb: L. R. Scott: W. C. Dick 
5S. KR. Kaplan: B 5S. Keller: | Lineal: Geo. R. Shear: ]. E D. Kendall) H. McGovern: S. Gullo: S. Wheeler B son: C. Andrews; M. Lockwood 
‘ a Ar 1 Yohaler Knighton: H. Terwilliger: A. L. Poster. Jr J. P. Stanton Products: Seven-Up 
NATIONA! NDER GA hicago, | ‘9 |. B. Bannon: M. J. Alber: E. J. Keating: C. Salts: J. Bate SOLVAY PROCESS DIV.. ALLIED CHEMICAL 4& DYE CORP 
RITZ CARLTON F. Burns: J. Powell: R. Petrie: E. Gilbert: W. Durke. N.Y. C. (232 CLARIDGE 
Hes ‘ Merziq: Artia’ H. Morriso Products: Pepsi-Cola Representatives: H. Stootholf: R. Herron: C. Harbison: W 
H. Morehead Purhaugh: E. Schneider’ Man THE PERMUTIT CO... N. Y. C. (334 Reissig: A. Newkirk: H. Todd 
; P Ruy ht PF. Droste: P. Hennerict THE PFAUDLER CO., Rochester. N. Y. (663 SHELBURNE Products: Cleaning Compounds 
rinccipeaiony Representatives: F. A. Selke: W. H. Klee: W. E. Gray. Jr SPECIALTY ENGINEERING CO.. Philadelphia. Pa. (653) 
NATIONAL FRUIT FLAVOR IN¢ New eans. La 4 H.R. Applin TRAYMORE 
mats Apia Products: Mixing and storage tanks Representatives: L. F. Ashford: E. F. Ashford: G. Ebling 
NAT NAL NUGRAPI Atlanta. Ga. (467 TRAYMORE CHAS. PFIZER 4 CO., INC.. Brooklyn. N. Y. (355 CLARIDGE H. Trank 
tat W sant W. H. Harris Representatives: M. K. Nielsen: H. C. Smith: C. E. Reynolds Products: Truck Bodies 
C. Christensen: J. E. McVeigh: 5S. M. Low SPIELMAN CO.. INC.. Philadelphia. Pa. (107) | SHELBURNE 
are D. Moy A. Produ Cit Acid; Acids; Chemicels Representatives: C. Parker: J. King: J. Segall: J. Casper 
MARLBOROUGH BLENHEIM M th 4 Representatives: H. McKellar; H. B. Bishop: B. Jay: J. M 
J. Latch: W. Minshall. Jr: W. W. Sopher: R. Welsh: 
teflens: V. Popelka: F. E. A. Wallin POTTER & RAYFIELD. INC., Atlanta. Ga. ($55) TRAYMORE 
Representatives: A. C. Cross; G. Aiken: D. Pollock: P. Pot- DIV. OF EMHART MFG. CO.. Portland 
imbues. Ga. (492.498 AMBASSADOR tor; 84, Burns 
esentatives: TH. Stanley bert W.H Products: Water treating equipment, mixets: stainless 
Hale MGM Ed David Representatives: E. H. Schmitz: A. J. Hertzel: G Ingham 
RM I ry: W. E. Upchurch PROGRESS REFRIGERATOR CO.. Louieville. K a aR. N. Allen La Mosley: K Nutstobes L. Wimmer: E. Ardell 
Bane tel on C. Barker: G. K McPherson: C. F. Jolidon: L D. Kniffin 
NESHITT FRUIT PRODUCTS. IN 614 ” H. R. Stewart McFaull; W. A. Schilling: G. P. Schaefer 
616 RITZ CARLTON E. Leyner: W t Hughes: R Little A Johnsen 
B. R. Murphy W. King : F. P. Lonsdale: D. S. MacCallum: G. E. Bayer: D. G. Kobick 
M. McDeneld PURE CARBONIC CO.. N. Y. C. (6 SHELBURNE S. W. Capper: G. G. Sundin: L. F. Shattuck: A. L. Mix: D. S 
. Representatives: R. S. Frichette; E. R. Lawrence: L. F. Kil Shields: T. C. Fenton; W. H. Jaenicke 
¥ “ee 2 ‘ marx; A. J. Granata: H. Day: M. C. Kramer: O. Hull: W. A Products: Case Unloader: Bottle Packer 
BIAGARA BOTTLE WASHER MFG Toled 169 STEEL SCREEN & PAINT CO.. Princeton. W. Va. (567) 
CLARIDGI Mitchell: E. M. Newton. Ir: R.C. Peters: C. Hilton: SUN SPOT CO. OF AMERICA. Baltimore. Md. (207) 
feild Producte: CO» requirements Representatives: A. Fine: H. S. Black. Jr.; N. Rosenthal 
Washing RADIO CORP. OF AMERICA RCA VICTOR DIV.. Camden 
HOR NICHOLSON Baltimore. Md (262 DENNIS N. 1. (420 Products: Sun Spot Flavors 
Representatives: H. V. Hodge: A. W. Schulte: J. G. Ladley 
Meckredel: A. G. DiGela: C. Mamilten lagher: E. L. Rhoads; J. L. Gilbert: C. E. Scovern: T. F. Baker 
OAKIT! ROI TS. IN N.Y 39 sHELBURNE Products: Exchange Bottlers Bases: Citric Acid 
A t Fay RIVERSIDE MFG. CO.. Moultri« (456 THATCHER GLASS MFG. CO.. INC., Elmira. N ($71 
bold: H. F. O'R AND S. PRODUCTS. INC., Lima. O. (516) AMBASSADOR 
. Representatives: W. S. Bazzett: D. R. Parfitt; P. Hatch: R. A 
duct Lut unt it iting equipme Representatives: F. L. Kelly: H. Gebert: B. Biddinger 3 
GLASS nell: N. M. Ostazeski: W. L. Shannon: W. H. Long: J. 
RANG! RUSH s0. I HELBURN SALIENT FLAVORING CORP. N. Y 560 TRAYMORE Stanley: G. W. Peck 
Rey E. Roettas 3 Representatives: H. Jackness: | sreenberg: N. Jackness 
LW M.S R. E. Gre M. E. Levy: P. J. Windle 
Products: Nifty Flavors TOWMOTOR CORP... Cleveland. Ohio (464) CLARIDGE 
RANGE SM Mo. (4! ;COVILLE MFG. CO., Waterbury. Conn. (615) CLARIDGI 
HALFONTE HADDON Representatives: J. R. Rushmore: W. H. Harris: R. L. Crooks 
Repr: WwW A M Ded >. D. Engle: W. S. Southerland: J]. N. Hathaway: A. Wolak TRU-ADE. INC... Chicago. Ill. (366) TRAYMORE 
Figi: Q.F ——. 7 E. F. Finn: Misses E. Goldate: N. Kelly Representatives: R. K. Law: L. C. Ward: W. S. McAdoo 
i ducts heer | snd Smil« Products: Bottle opener J. M. Langr: E. F. Sidenius: C. G. Lott: H. F. Lapham 
WENS.-ILLINOIS GLASS a ae 29 SELLER INJECTOR CORP.. Philadelphia. Pa. (203 DENNIS D. Lynch; H. Cannon: A. C. Gunter: C. Ellis: Mrs. C. Ward 
CLARIDGI Representatives: P. FE Raymond: V. F. Sheronas; |. P Products: Tru-Ade 
Representatives Shaughnessy: S. L. Rairdon: RE Pedrick: R. A. Reitz: W. Sellers TRUE MFG. CO.. St. Louis. Mo. (204) CLARIDGE 
elaplane: J]. R. Brown: S. Funke Products: Hi-Pressure Jet Cleaners R. J. Trulaske: F. R. Trulasker: J. R. Odor: E. A. Wilkerson 
Products: Beverage Bottles and Services Cc. O. & W. D. SETHNESS CO. Chicago. Il. (317) Products: Electric Beverage Coolers 
PAL. INC Washington. D. ¢ 216 CLARIDGI MARLBOROUGH BLENHEIM S. TWITCHELL CO., Camden. N. J. (332) AMBASSADOR 
Representatives: C. D Carr L. A. Woods: |. P. O Leary Representatives: C. O. Sethness: W. D. Sethness: W. C Representatives: M. J]. Hess: R. W. Dedekind: J. J. Sulenos 
F. McHugh W. E. Cooper Jr.. G. A. Craig Drake: R Metzger: E. L. Fontany: W. Forline J. O'Connor 
ducts: Pal Orangeade bottling equipment Products: Twang Root Beer: Cosco Flavors and Extracts Products: Flavorings. Extracts 
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UNION SALES CORP. DIST. FOR UNION STARCH & REFIN 
ING CO., Columbus. Ind. (371) SHELBURNE 
Representatives: J. I. Miller: E. B. Pulse: G. W. Anderson 
D. Foster: A. J. Snapp: J. E. Cleland: E. C. Jaross 
Products: Caramel Color 
VAN AMERINGEN-HAEBLER. INC., New York. N. Y. (559) 
TRAYMORE 


Representatives: E. H. Waner: J. H. McGlumphy: C. 7 NATIONAL CONVENTION & BEVERAGE EXPOSITION 


Brown: W. A. Raisley: J]. W. Kochera; E. P. Orsay 
Products: Alva” Beverage Flavors Atlantic City 
JAMES VERNOR Detroit. Mich. (540) TRAYMORE 
Representatives: F. W. Unger: J. Vernor: T. J. Metty; G. W. 
ae NOVEMBER 17 - 20 
Products: Vernors Ginger Ale 
VIRGINIA DARE EXTRACT CO.. INC.. B’klyn, N. Y. (543) 
SHELBURNE 
Representatives: H. A. Kellerhals; L. E. Smith; L. R. Young 
H. E. Desender. Sr.; H. E. Dessender. Jr.: Wm. Dessender: 
K. Stelter; S. A. Byram: G. A. Perella: A. J. Hildebrandt 
Products: Extracts & Concentrates 
VOLCKENING. INC.. Bklyn. N. Y. (741) CLARIDGE 
H. G. Volckening; C. J. Norwood; J. C. Norwood 
Products: Brushes 
WALKER-WALLACE. INC.. Buffalo, N. Y. (737) CLARIDGE 
Representatives: G. M. Irving: E. W. Hall: G. M. Irving: 
R. K. Walz; F. R. Cuddy: J. B. Shanahan: I. F. Stroh 
Products: Heat Exchanger 
WARNER-JENKINSON MFG. CO. St. Louis. Mo. (449) 
SHELBURNE 
Representatives: B. W. Wood: W. F. Meyer: G. F. Meyer: 
H. P. Wilson; W. E. Meyer: R. Provart: J. P. Young: O. W. 
Hickel; F. U. Bennett; B. Walker: W. Barnhart: H. W. Wood: 
E. H. Richards; L. A. Brosch 
Products: Colors: flavors; concentrates 
WAUKESHA FOUNDRY CO., Waukesha. Wis. (210) 
AMBASSADOR 
E. M. Howe: C. E. Schick; R. R. Watt; C. N. Monda 
Products: Syrup Pumps 
WHISTLE & VESS BEVERAGES. INC.., St. Louis. Mo. (611) 
CLARIDGE 
Representatives: L. C. Crook: L. O. Schneeberger: P. Jones s * 


Dr. M. Kruse; W. Carroll: G. R. Ames: G. Potter: S. Sessler ; 
THE WHITE MOTOR CoO.., Cleveland. O. (144) CLARIDGE \ TION GRAPE FLA V 


Representa ives: H. R. Stickel: R. F. Black: J. N. Bauman: 
C. B. Cowan: P. E. Tobin: E. F. Hobbins; R. W. Shanklin 
Products: New low bed truck 

WHITE ROCK CORP.., Brooklyn, N. Y. (335) CLARIDGE 
Representatives: R. A. Wright: A. Y. Morgan: K. C. Keeley: 
A. Stipp: R. J. Patterson: N. Insalata: M. Killeen 
Products: White Rock Beverages 

WHITNEY CHAIN CO.., Hartford. Conn. (471) AMBASSADOR 
H. W. Beder. Jr.; R. G. Atkins: R. A. Glass: W. A. Damerel 
Products: Bottle Conveyor Chain 

WHITTLE & MUTCH, INC.., Phila.. Pa. (240) CLARIDGE 
Representatives: H. Mutch; J. C. Mutch: J. E. Carroll: D. W. 
Phillips: J. C. Mutch. Jr. 
Products: Flavor bases and flavoring extracts 

THE WOODSTOCK MFG. CO., INC., Charleston. N. C. (211) 
Representatives: G. P. Thorne: Mr. & Mrs. L. R. Culler: Mrs. . & 


G. P. Thorne; T. J. Thorne: J. B. Mahoney: Mrs. T. J. Thorne - 2 Sus. ar. off 
Products: Beverage Cases : 


WYANDOTTE CHEMICALS CORP., Wyandotte. Mich. (220) 
Representatives: F. King: L. Minor: W. C. Van Keuren: A. J. 
Bettelheim: M. Caniff: E. Hubbard: G. Caffrey: J. Pryor 

MICHAEL YUNDT CO., Waukesha. Wisc. (618, 620. 622. 717. 

719, 721) CLARIDGE 
Representatives: A. J. MacDonald: W. L. Bittel: P. F. Con 
nelly; E. J. Humphrey: E. A. Kovic: C. J. McHugh: C. Fiske 
Products: Bottle washer 
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DIETETIC BEVERAGES 


.... Problems and Potentials 


A raft of sugar-free dietetic beverages, appealing to weight-conscious American pub- 
lic, being introduced with amazingly successful results. Many other bottlers are inter- 
ested; trade leaders are concerned about ultimate consequences... 
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WILL STATE RULINGS BE MODIFIED? 


The accompanying listing summarizes the position of 
the States on the use of synthetic sweeteners. ABCB 
Secretary John J. Riley notes that “in view of the 
many state restrictions on the use of saccharin. it is 
quite probable that the effect of the recent District 
Court case permitting the use of saccharin in lieu of 
sugar may well be minimized.” He adds. however: It is 
possible that interpretation of existing state restrictions 
on the use of saccharin may be modified so as to permit 
a broader use of the so-called dietary preparations 
through the same merchandising channels as the non 
dietary beverage. Therefore. it is difficult to determine 
the exact degree to which such state prohibitions will 
be enforced. 


DIETETIC 
BEVERAGES 


STATE REGULATIONS ON USE OF 
SYNTHETIC SWEETENERS 


STATE 
Alabama 
Arizona 

‘Arkansas . 

California 
Colorado 
Connecticut 

*Delaware 
Dist. of Columbia 
Florida 

(,eorgia 
Idaho 
Illinois 
Indiana 
lowa 
Kansas 
Kentucky 

* Louisiana 
Maine 

*Maryland 


Massachusetts 


Michigan 


Minnesota 


M ISSISSIPpt 
Missouri 
Montana 


Nebraska 
Nevada 

*New Hampshire 
"New Jersey 
New Mexico 
New York 
*North Carolina 
North Dakota 
*Ohio 
*Oklahoma 
"Oregon 
Pennsylvania 
Rhode Island 


South Carolina 


South Dakota 
* Tennessee 
Texas 

Utah 
Vermont 
*Virginia 
Washington 
West Virginia 
Wisconsin 
"Wyoming 


(Revised September 1952 by A.B.C.B.) 


REMARKS 
Saccharin prohibited all foods 
Wholesome sweeten ngredients only prohibited 
Substantially in conformity with Federal Act 
Substantially in conformity with Federal Act 
Saccharin prohibited in beverages 
Saccharin prohibited in beverages 
Saccharin prohibited in beverages; approved s yeote 
Substantially in conformity with Federal Act 
Substantially in conformity with Federal Act 

No provisior 


Dietary-permitted 


Substant 


Prohibited; only | 


Saccharin prohibited 
Saccharin prohibited 
Saccharin prol hited 


Saccharin pr dit 


Saccharin prohibited 


Saccharin proh 

Saccharin prohibited { 

Substantially in conformity with Federal Act 

Saccharin permitted only u dietary preparations so labe 


pure cane, beet, corn sugar permitted 


Saccharin permitted only in dietary preparations so labeler 

Substantially in conformity with Federal Act 

Saccharin permitted only in dietary preparations so labele 

Saccharin prohibited in beverages 

No specific provision 

Substantially in conformity with Federal Act 

Saccharin prohibited in beverages 

Saccharin prohibited in all foods 

Saccharin prohibited in beverages 

Saccharin prohibited in all foods 

Saccharin prohibited in all foods 

Saccharin prohibited in beverages 

Saccharin prohibited in beverages; only pure cane, beet, corn sugal 
permitted. 

No specific prohibition on saccharin, but only edible sugar and nutritious 
carbohydrates permitted. 

Saccharin prohibited in all foods 

Saccharin prohibited in all foods 

Saccharin prohibited in beverages 

Saccharin prohibited in beverages 

Substantially in conformity with Federal Act 

Saccharin prohibited in all foods 

Saccharin permitted only in dietary preparations so labeled 

No specific provision 

Saccharin permitted only in dietary preparations so labeled 

Saecharin prohibited in beverages; only pure cane, beet sugar 01 


nutritious carbohydrates permitted 


States which follow pattern of Federal Act, but ar ot substantially 


imilar to Federal Food, Drug & Cosmetic Act provisions 


= x 
ne ibstances only. 
7 
SUGAR-FREE n all foods; approved a 
nly pure cane, beet or approved syruy 
permitted 
Substantially in conformity with Federal Act 
“3 
Saccharin permitted only in dietary preparatior labeled, otherwise 
pure sugar syrups permitted 
CONTAIN NO CALORIES w 
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LIGHTER WEIGHT 
BIGGER PAYLOADS 


Bottler 


who 


has 


Zephyrs 


Write for FREE CATALOG 


INCREASED PROFITS 

of prices You needn't take our word for it. Ask the bottler who 
owns Zephyrs. 

tga Ask Coca-Cola. Ask Hires. Ask 7-Up. Ask Pepsi-Cola. 
“SS Ax Ask Orange Crush. Ask Dr. Pepper. Ask any leading 

> babe f They will tell you that Zephyr Bodies are among the 
-% — most dependable and most economical in their fleets. 
Ca 2> Built lighter, stronger of specialized design and hi- 

wp 9 tensile steels, they cut excess body weight by as much 
ved as 500 to 1000 lbs.—thereby cutting operating costs 
6 

and adding years to body life. 

=. rk Zephyr Bodies are money makers. They cut costs 
fete every way, every mile, every hour. They have features 
eA ‘3? that speed handling, save time and reduce main- 
. 
ree tenance. They increase profits by decreasing delivery 

costs. 


New Pallet Bodies or 
Open Rack Construc 


tion. 


Zephyr Builds Bodies 
for Every Bottler's 
Need—and for Bottlers 
Only 


Write Specialty Today 
About Your Immediate 


Requirements. 


See Us Booth 653 
ABCB Exposition 
Atlantic City 


gEPHYR BODIES 


SPECIALTY ENGINEERING CO., TORRESDALE AVE. & PENNYPACK ST., PHILADELPHIA 36, PA. 
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ed to be many times higher. Further, numer 


s supermarkets in the past vear Nave se ip se} 


departments to Nandie the rusn tor sugar 


ee items. And the “Progressive Grocer’, leading 
trade journal for the independent food store owne: 
nas ommented that the food merchant who fails 

experiment with some of these dietetic foods 

iv be missing a good opportunit 

{ ke sacchat which 1s expe et 

na igar ne prepar 4 sucal 
weetened soft adr K is pr actically the same as pro 
i y the sugar taining beverage, it is reported 

ottlers wt ire employ y the new sweete rt 

v The production procedure is also basica 
the same Therefore, neither the cost factor nor 
he product processes volved conceivably would 
jeter more bottlers from using calcium cyclamate 

The main, and perhaps only, factor that will tend 


to retard bottler use of synthetic-sweeteners is that 
se in some states is expressly forbidden. In 
ther states, special labeling requirements and 
distribution regulations must be followed 

The accompanying table on page 39 shows state 
by-state regulations governing the use of synthetic 
sweeteners. It will be noted that many states have 
regulations that are patterned after the national 
laws. Since these laws are unfamiliar to most bot 
tlers, NBG has obtained an exclusive statement from 
Ralph fk Kneeland, Jr Assistant to the Commis 
sioner of the Food and Drug Administration, which 


clearly sets forth the Federal government's position 


Demand for Dietetic 

Foods Hits New Peak 
Super Markets Set Up Separate Departments 
To Handle Rush for Sugar-, Salt-Free Items; 
More Packers Expand Low-Calory Products 
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Dietetic Food Pack 
Shows Rapid Growth 
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ITS A FRONT-PAGE STORY... 

The astute New York “Journal of Commerce’ recently 
front-paged this story on the stepped-up demand for 
dietetic foods. Low-caloric foods, the article said, are 
now in “the big time’. 
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beverayes 


Conventioneers! This is your 


thetic sweeteners in carbonated beverages? 


that the 


velamate (Sucaryl 


ficial sweeteners in ordinary foods, including 
arbonated beverages, is rohibited by the Fed 

al Food, Drug, and Cosmetic Act. Recogni- 
tion, however, 1 o the u f h sub 


ances in woods tor 


uses 


. Are there special requirements for label- 
ling synthetic sweetened beverages? 
Such products are required to bear distinctive 


and informative labelling in accordance with 
regulations which have been prescribed under 


section 403 ] ft the Act Such articles 


should not be designated by names which are 

applicable to toods and beverages of well-estab V t th FLAVOREX CO R th ] 65 
e 

lished composition; for example, a product made iSI . 


in semblance of ginger ale in which an artificial 


coe” ABCB Convention, Atlantic City 


ot 


informative designations, the 

label should bear a statement such as “Contains from November 17th to 20th 
saccharin (or saccharin salt, as the case 

may be a non-nutritive artificial sweetener 


which should be used only by persons who must 


restrict their intake of ordinary sweets”, the At the convention, FLAVOREX provements in extracting and con 


These FLAVOREX folks makes available its newly advanced centrating the luscious richness of 
will be on hand to greet real fruit flavors. These improved the real fruit. 
and serve you— FLAVOREX Real Fruit Flavors 
are a boon to bottlers throughout 
_ more body ... more downright the nation ... both in sales and in 
© Thomas R. Gunning deliciousness than ever before. brand prestige. Prove it to your- 
titan ton Come to the FLAVOREX Booth self. Be sure to stop by and sip the 
ee oe 165, and taste the exciting real new, superb BLACK CHERRY 
fruit bottled drinks . . . made pos- See what you now may have to 
sible by new developments and im- spur your sales and profits. 


d in with the percentage by 
weight of saccharin or saccharin salt in the 
product. The above is a mandatory requirement 
in the case of saccharin-containing foods and, 
in our judgment, should also be used in the case © Horry Sechs 
of foods containing sodium or calcium cyclamate, © 1. M. Weissel 

1f course, the substitution of the name 

i-nutritive sweetener. Such produc ts 

should, of course, bear all of the other infor 
mation which is required on foods under the 
Federal law, such as a list of the ingredients Carlos Brau 
from which the product is made by their com Dave Hamilton 
mon or usual names, the quantity of contents O. M. Fish 


declaration, and the name and place of business 


of the manufacturer, packer, or distributor Our Hotel Headquarters 
The Ritz Carlton 
. Besides labelling requirements, are there 


any additional regulations that must be fol- : 
Drop in any evening! 


lowed in the distribution of synthetic-sweet- iis: itiiiaiaae Manufacturers of Fine Fruit Flavors 


ened beverages? 


ae re 302 S. Central Ave., Baltimore 2, Md. 
e belheve that distinctive labelling of these 


i 


(Continued on Page 79) 
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on the use of synthetic sweeteners in I=, 
S and at the same time, specifically answers the ques 
tior 
hott 
. 
% \. It is our view HM use of sodium or calcium 
r other non-nutritive arti- 
A 
| 
sweetener has been substituted for the ordinary f : 
sugar should not be called “ginger ale”. In addi : 
@ 
4 
| 
A 
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NATIONAL 


FOR SERVICE AND SALES, CONTACT THE FOLLOWING OFFICES 
WOODMOE LONG ISLAND 39:30 Phone 86307 
CHICAGO 39 4907 W fullerton Ave Phone 2 
LOS ANGELES CAL 2309 West —Phone OUmbirt 2.5777 


the ultimate in price change versatility 


Handles Lle-Se-10e-25¢ all through one coin 
inlet 

Converts quickly (on location) from Se sale 
to 6¢-7e or ete. 

Instant plug-in interchangeability with all 
other NATIONAL electrical coin control 
units 

If penny not inserted first all 
coins automatically return. 

Complete with NATIONAL's new 4-in-1 
slug rejector 


Fool proof 


All this in addition to other exclusive advan 
tages of the popular NATIONAL Simplex 


changer 


quick and conversion 
Y i can be sure only wh 


Nat ‘ ector Assemblies 


praduction. Immedia 


lor manufactur 


REJECTORS.. 


5100 San Francisco Avenue 
St. Louis 15, Mo. 


CORNER. 


IT’S TIME A MISTAKE 
WAS RECTIFIED! 


(An Editorial) 


At the 1919 ABCB Exposition, 
a “fine print™ rule was invoked whieh, in 
effect, prohibits the display of cup vendors. 
This not only bars participation by manufac- 
turers of this type of equipment, but prohibits 
displays by parent companies whose bottlers 
are successfully utilizing the machines. Since 
1919, NBG has repeatedly pointed out that 
the ban was unrealistic, particularly in the 
light of the use of this sales tool by bottlers 
to increase soft drink availability and impulse 
purchases. However, ABCB's Executive Board 
has stubbornly clung to its ruling, despite 
the faet that many of its members will pri- 
vately coneede that the ban represents an 
ostrich-like attitude. Bottler use of cup equip- 


ment has continued to increase annually, and 


e 


it is recognized as a means of building 
volume for soft drinks. In 1919, 1950, and 


1951, bottlers and suppliers asked NBG why 


“plus 


no cup vendors were on display at the Exposi- 
tions. We answered—and we repeat our sug- 
“Ask ABCB.” It's 


was rectified! 


gestion: time a mistake 
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VENDOR AND COOLER NEWS 


@ PLACEMENT 

FINANCING 

MERCHANDISING 
MARKETS 

e 

© SERVICING 


NEW MODELS 


Ideals Piteh To Gas Stations 


several parent bottiing ompanies have plugged 
ending in conjunction with soft drink advertising 
med at the se e station market, and now a 
machine-maker has come forward to campaign for 
I itlets to use its multi-flaver coin cooler. Ih 
nid for these key sites, Ideal Dispenser Co 
Bloomington, I] recently used the “Super Serv 
ce Statior wus trade out i, to advertise ts er 
dors and note that they're available in three popular 
sizes from your favorite bottler” 
tled “Hippy Pumping Grounds”, a typical ad 
istration showed an Ideal on location and statior 
employees boosting the merits of selective coir 
oolers, Copy, pointing up the “moral” to station 
owners, read “The more the flavors, the better the 


am! Traffic jam, that is, around your Jdeal Sele« 
tive vendor When vou give beverage levers a sele« 


tion, vou're itering to a wide variety of tastes.’ 


“Energy Break” A Good Break 


Soft drink vending g nice boost in a ree 
Monsanto Chemical Co. full page ad in the “Satur 
av Evening Post Headed “The Energy Break” 

was illustrated with a photo of a cup vendor being 
November. 1952 


no obligation 


your own location 


UNDECIDED now? 


Many bottlers know that cup drink dispensers 
have an important place in their future business 
plans... but still they've been reluctant to 
make the first move. . 


If this shoe fits, you're our man! We want 
to put a Cole-Spa Three Flavor Cup Drink 
Dispenser to work for you . gratis! . . . on 


Give it every test in the book. If, after 30 
days, you're not a Cole-Spa fan, simply send 
the machine back to us. There's absolutely 


Fair enough? WRITE, WIRE, PHONE... . for 
your test Cole-Spa. 


*This is a limited offer and open only to respon- 
sible rated bottlers. 


COLE PRODUCTS CORPORATION 


World's Largest Manufacturer of Cup Drink Dispensers a 


Executive Offices: 39 South LaSalle St., Chicago 3, Ill 


In Canada: Cole Products Canada Ltd., Toronto. 


Offices in all principal cities 
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COMPLETELY AUTOMATIC 
4-FLAVOR 
BOTTLE VENDING! 


EN CASE CAPACITY! Vends 144 © FULLY AUTOMATIC! Mo Covers to Lift No 
@ ONE-SECOND DELIVERY! More ners PACKAGE Vending Mechanism for 


CENTRAL TOOL CO., INC. 


1712-1714 MAIN STREET, HARTFORD 5, CONNECTICUT 


; 
Nendore bind Coneessionaire Favor 
| 
| 
| 
: +4 National Bottlers’ Gazette 


quirements as one basic reason for the chain’s choice ONLY SPACARB 


of automatic merchandisers A vending machine 


he points out, “can be placed, very often, in a much PROTECTS 


“Choice Vend” To Bow At ABCB Show 


MOST 


A new fully-automatic 4-flavor bottle vendor will 
debut at the ABCB Exposition this month, when 


the Central Tool Co. (Hartford, Conn.) unveils its 


“Choice Vend” model. This upright machine has 4 
§-case vending capacity (holding 36 bottles of each 
flavor), and pre-cools an additional 171 drinks 
Featuring pushbutton selectivity, it dispenses bot 
tles with a super-quick 1l-second delivery. Con 
structed with a “single package’ vending mecha 
nism, the Choice Vend facilitates quick servicing A 
simple adjustment permits the vendor to hold any 
size bottle up to 12 oz. An automatic coin change! 


is optional equipment 


Adds Vendors. Ups Output 


What can coin coolers do for a bottling opetation ? 
ly can be found in Auburn, N. ¥ 


where the Pepsi-Cola Bottling Co. credits its 37 


A concrete re} 


increase in volume for the first half of 1952 over last 
year’s comparable period to automatic merchandis 


ers. Up to a year ago there were no vendors being 


used by this franchise, but then the management de- 


Bonk vault courtesy 
The Mosler Co 


cided to try coin coolers and gradually added ma- 


chines until over 50 are now in action. These “silent 7 , , 
Spacarb is the only cup drink dispenser in the you can protect the quality of your own brand 


salesmen” have zoomed volume by opening new out- 
world that offers Brand Insurance to the Bot- by setting, in advance, the carbonation it should 


lets for Pepsi and registering “extra” on-premises 
business. This plant is primarily using “exclusive” uler. You are assured of consistently perfect car: have in the cup, and then setting other flavors 
bonation with SELECT-O-CARB®, our exclu- at a lower or higher carbonation 

sive dual carbonation feature 


units, with single-drink Mills (Chicago), Jacobs 
(Detroit), and Vendorlator (Fresno) single-drink- Yes, whether you dispense ‘round the clock o1 
SELECT-O-CARB® actually enables you to dis- occasionally, each and every drink is served 
pense drinks at both high (3.5) and low (2.5) car- right up to your high quality standards by 


bonations from the same Spacarb machine. Thus, SPACARB Finest cup dispenser in the world 


Write, 
Wire 
or Phone 
Today ADDRESS 
for Further Details , 


= —_ 


STare 


SPACARB tne 


375 FAIRFIELD AVENUE STAMFORD, CONN. 


PAUSE FOR A “PICK-UP” 


To keep up workers’ morale and boost productivity. 
many industrial plants now make soft drinks conven- 
iently available. On duty at Rohr Aircraft. San Diego. 
Cal.. round-the-clock. this Spacarb (Stamford, Conn.) 
cup machine provides employees with a wide selection 
of beverages for mid-shift refreshment. 


AMERICA’S OLDEST MANUFACTURER “pat, to 
OF AUTOMATIC BEVERAGE DISPENSERS 
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Mosiemen View Vending 


Vendors Benetit Botther— (nd Company 


daily Welcome 
Travellers NBC 
to ant 
broadcast. Carry 
ng a Pepsi-Cola 
gnia. this Prog 
ess Refrigerator 
port 
ooier is ssed 


n award on 


This year demand exceeded supply for 
PROGRESS PORTABLE COOLERS 


Insure your 19538 requirements now bor details, see 


us in Booth 460, Botler’'s Convention, Atlantic City, N.] 


This vear we sold all the Progress Portable Coolers we 


cou make! That's excellent proof that we make fine 
products. Shortage of steel prevented us from making all 
the Progress Portable Coolers ordered. That meant some 


disappointments To reduce these disappointments to a 


minimum, we have a plan which we believe will help you 


for 1954. Ask us about it at the Borttler’s Convention, 
te Progress Refrigerator Company . . since 1906 


i 
Ky 


lerminals Turn A Profit 


sume 
ind dime” trade, 


om the more de 


VENDING FINDS ITS NICHE 


Aware of the role automatic merchandising is playing 
in the modern U. S. living pattern. some architects are 
making provision for vendor installation in new build 
ings. such as theatres. hospitals. factories, etc. Recessed 
wall areas house the machines. permitting a free flow 
of corridor traffic 
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r the pre mpartment The S. & S end 
with eithe jcent mec! i 
¥ 
‘ 
PRIZE PICNI it the recent NAMA 
COOLER 
hn Skaggs, Grevhound Post Houses, Inc. (Ct 
vith it siting hence the ise of 
erchandiset is su ementary sales mediun 
€ 
prefe ny te t ‘ ts ow ipital for othe 
- » the nationa! radio In cont t. the Union News Co N.Y owns and 
show 
‘ expla ed that mmuters their wavy nome i! 
New S&S Coin Cooler siting train, are natural market for 
if ire ies und that it iles are more effective 
througt endo While many f the firm's m 
the ABCB Ex t Product 
‘ es are placed it the main flow of traft ind thus 
} { ‘ t Nut i 
q time itlets, the two mediums are not considered con 
the loca Reject t. Lou ul etitive. Finneran pointed out that the machines 
the ve na The macht ke ind dime beverages to many consumers 
it t the Hor ! the ve t ho we { not patronize the fountains because they 
t ‘ il t eal t [is \1 the 
i fountain doesn't desire th nickel 
e it takes stool space awa) 
5 
it 


LYON 


BEVERAGE VENDERS 


ise operatl nr! to keep thei 
from competite atic merchandising is 
short é and fiypures However 
sord from Washingtor 1 lat this situation 
be remedied in 1953 Dept. of Com 


plans to underti a census of the 


ot 


vendors in operation around the countrys 
check made b Bureau of the Census came 
1948, when it ) yn the number of machines 
ifactured Vel T projected count 
to end “Z imates’’ and establish 

just how many cou nd cup vendors are 


actually out on locati 


Single-Flavor Exclusively 


single-drink vendors fol 
Wi a Fs 


at brand exclusively. This firm uses 


li-case Vendorlators Fresno and 
SelectiVends Kansas City), with all equipment 
Bottler J. M 
are rented at 
balance have beet 


his outlets, Mi 


Industries INC 
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Drug Store Drink Placement 
store outlet? As in other sites, this depends on floor 
; avout and traffic flow t a vendor in the Physi » 
ins Apothecary, Gasden, Ala., registers top v« 
= ime by being positioned directiv to the left of the 
entrance door and in front of the prescription area . 
5 The store owners rey t automat sules of bat 
tied drinks to customers Valting prescriptions ow 
showr il ial ncre“uses 
Glowing Mirror Gets Attention We 
Your 
H 
Because it’s a relatively new phase of retailing = 
It the Dr. P Write for complete information today 
c 
A 
1 490° 
sold to the outlets. In evaluating Za YON 40 oF 
- 
Elliott reports that industrial stops, schools depart 
ment stores, and n tary nstallations are all to} ; 
o1n cooler volume producers 
Hospital Vending In A Big Way ) 
“As one of the iryer state-operated institutions 5 
n the ountry Charity Hospital New Orleans, is 
good example of how such locales can be covered : 
i vending. For the fiscal vear ending June, 1952 E , 
hed enita with staff numbering P 
ed hospita na alt 3 3 OURTH AVENUE + NEW YORK Y 
= 


Get the Beverage Cooler that’s 6 ways ©" 


ire now in use in such areas as the hospital lobby 


F linic, employee lounge. nurses quarters, ete.. with 
etter et 2x installed by Coca-Cola, 15 by Zetz 7-Up, and 1 by 
ses s Pepsi-Cola In addition soft drinks are also sold 


over-the-counter in the cafeteria For 1951, the 


drink vendors paid Charity Hospital an estimated 


1—STAINLESS 
STEEL LIDS! 


$15,000, which, together with all profits from the 


Visitors’ Food Store is turned back to the state 


\ hospital spokesman notes that: “Consideration is 


being given to the placing of cup-drink machines in 


this hospital as well as bottle machines. There will 


be, no doubt, a re-arrangement as far as the number 


ind placement of bottle machines are concerned.” 


Vendor patronage comes primarily from visitors and 


out-patients, who spend time in the waiting rooms 


as well as the large staff of empk Vees 


In The Vending Chute 


National Rejectors, Ine St. Louis), manufac 


3--POLARSPHERE 
DEPENDABILITY! 


turers of coin mechanisms and changemakers, has 


opened a new branch in Atlanta, Ga. to service bot 


tlers’ needs in the Southeast. Firm's other branches 


are in New York, Chicago, and Los Angeles 


Tru-Ade bottlers are field-testing a pilot run of 


single flavor Universal (Chicago coin coolers im 


some 16 markets. Vendors were built to parent 
ompany’s order \ Mid-Atlantic Coke operation 


is making its initial use of multi-flavor bottle ven 


5—WET or DRY dors Stuart Lyons, head of Lyon Industries 
OPERATION! N.Y manufacturers of single and dual flavor 
ip equipment, has been named Chairman of 
NAMA's Cup Vending Division Pointing up 


pre's the tinest beverage cooler toever bear the K 3. Powered by the famous Kelvinator Polarsphere — You're 
nan tname backed by. more than a harter assured of silent, efficient, trouble-free operation This 
of experience in elect refrigeration’! This new, ama cold-makeris world-famous for dependable performance! 
low priced Ke hevera ole br you mor 4 
e Sturdy Construction guarantees you years of hard service 
sales than ever before’ In performance, economy and depend 


Cabinet is heavy gauge steel, rust-proofed inside and 
ability, the Kelvinator be vere oler ts wavs better 
4 out, bonderized,; then coated with tough durable Perma 


| lux. Baked-on aluminum finish protects the inside 
Glistening stainless steel tops basier to heep clean! 


Longer lasting’ Completely rust and chip-proof, leak e Choice of Wet or Dry Operation with a simple turn of the 

proof lid with a rubber and fabric hinge to eliminate hermostat knob. A handy drain hose 1s located behind 
sweating! Better Looking the crown receptor 

2. Cold Beverages are always on hand with this extra fas e Added Insulation with 2% inches of Fibergl is. Welded 

cooling Kelvinator Warm bottles become cold in a steel frame. Alloy-clad, heliare-welded aluminum tank 


hurry Completely sealed against moisture 


EASY TO FINANCE—For full information on the 4 “painless” practical plans, see your local 
Kelvinator Distributor or one office, write: Beverage Cooler Dept. NB-11, 
Nash-Kelvinator Corp, 14250 Plymouth Road, Detroit 32, Michigan. 


BRANDS BUILD VOLUME 

With cup vending playing a major role in concession 
operations for the Loew theatre circuit. branded bever 
ages. such as Coca-Cola, Canada Dry. and Hires. are 
featured in this selective Cole-Spa (Chicago) machine 
te Top quality in an attractive showcase pulls movie-goer 


DIVISION OF NASH-KELVINATOR CORPORATION patronage. with drinks vending at 10 cents in the 
DETROIT 32, MICHI 
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17) employees, admitted more than 62,000 patients’ 
and treated over 600,000 outpatients at its clinics 
To serve this “population”, some 44 coin coolers 
t 
7 
q 
q 
48 


LYON SCHOOL FOR 
NAVY SERVICEMEN | 


With many vessels utilizing Lyon 1400 
cub drink 
(N. Y.) 
school for Navy personne! at the Hotel 
Nansemond. Norfolk. Va. Over 150 sail 
ors from the Comphiblant Command at 
tended 3 Standing at 
the rear (l.) is Harry Fehn of Lyon In | 


vendors, Lyon Industries 


recently conducted a a, 


daily sessions 


dustries and a group of Coca-Cola rep | 


resentatives 


| 
| 
| 
| 
| 
| 
| 
| 
| 
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SMALL SPACE. GOOD OUTLET 


Vendors can frequently be used to mar 


ket soft drinks in situations where man 
ual selling would be impractical. Oc 


cupying a small amount of floor space 
Ideal (Bloomington, III.) 
coin cooler is used to provide Nesbitt's 


this compact 


for employees of the William Ziegler 
Co.. Duluth. Minn. 
Caterpillar tractors 


manufacturer of 


HUPP FOR HUPP | 


This 
Hupp’s Cleveland pliant. finds a ready 


compact cup vendor. built in 
welcome in its Detroit factory. where 
Vernor's Ginger Ale is a prime favorite | 


with thirsty employees. 


AUTOMATIC AUXILIARY OUTLET 


At Floyd Bennett Field. Brooklyn. N. Y. 
Naval Air Station. this multi-favor Soda 
Shoppe cup vendor provides pilots and 
ground crews with a handy source of 
refreshment. On duty 24 hours a day, 
units supplement over-the-counter Ex 
change drink service 


Atlas 


VARIETEE coin venver 


los) STRATIFIED, CONTROLLED COLD AIR 


Step up sales with the Arias Vanires 
Coin Vendor, Gives sour customers 
flavors. serves drinks that are reall 
ition capacity and the Atlas engineered 


drinks faster--get them down to the temperature folks 
like. Vending rack holds 105 iwerage size bottle pre 
cool compartment. 60 to 65. Rust-proofed construction 
throughout and built for vears of efficient. economical 
ervice. Cabinet finished DuPont Hi-bake Enamel 
with a wide sarniety of colors available 
below now and get e ta or 


COIN MECHANISMS: 
Electrically or Manually 


mechanisms 


National Rejectors 


Operated delivery 


available in several combina 


trons of changers, both electrical and manual 


including odd penny sales units. Changers 


and vendor mechanisms included in Na 


tronal’s nation-wide service program 


ATLAS METAL WORKS 


P. O. Box 5208 DALLAS, TEXAS ( 
Please send complete specifications and informa { 
about the ATLAS VARIETEE Com Vend 
NAME 
FIRM 


ADDRESS 


vy cold! Extra refriger 


3 simple delivery 
steps. Customer 


moves selection from 


any 


along end cross-chan 


nel to release gate 
which has been freed 
by operation of coin 


mechanism 


at single delivery 


port 


Drv Electric 


their choice of 


airflow cool 


Easy TO OPERATE 


AND SERVICE 


FASTER 
COOLING 


Standard 


through 12 oz 


Handles All 
Re ittles 


6 oF 


even 


one of seven 


ding channels 


and out 


ns 
> 2 
See Our Display ... Booth 558 .. . ABCB Beverage Exposition 
: 
| 
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a 


TIS N. Ave 
VAn Buren 6.3440 


ABT has consistently 
been the outstanding 
source for coin operated 
mechaniems serving 
countiess satistied 
vitomers for many 


years We invite 


your inquiry 


Chicage 12 


4H 
He \ 
25 Cent Case Rental Rate 
Bott 
i ratte 1 
¢ for te wher iy 
mec) And hile mie 
t | ective equ 
‘ 7-Up and pr te-lubel Red 
Pepsi Cooler On TY 
tt a k el ind endor 
i fixture evervda \mer i 
y use tele nas “props 
i setting. Recent recipients of 
y th ne were Pepsi-Cola a 
ts ( Lima. O.). when a slid 
r was part ta wa stat 


Robert Montgomery network 


} 
ae i 
ited 
K t} 
t 
‘ yh it 
Ks t or SIX 
yeured 
! ire sold out 
fs rent 
Utilizing Ide 
ment hie 
t pela 
Bird flavors 
wales th 
yas stat S ul 
miuct rhe 
erta 
er 5 f tot 
have become 
fe that thev're 
radd uuthentie 
some tree publ 
S.&S. Pr 


A Drink And A Wash 


with single-drink equipment 


t nave ¢t t olege make jue 
t the profit-ear g potentials of 
r ‘ ling mach oa but t he ps! At the 
ersit f Chatta ga, T revenue from coir 
er i! ys has been ut ed to pay for a wash 
‘ tr t eds tr (,1ris Dorn 
i ler thei yerie. With a M 120 (Ch 
sit ned heard the giris inenjov athirst 
t eT Vaulting for tne WeeKIY Vast 
yorked t Wel that inothner washing 
now ¢ rder 
Vari-Sized Vendors For Vari-Sized Stops 
Making the vend fit the location's nee 
f wed by the La France Beverage ¢ (er 
\ igre ( nt Using a three size f Idea 
Bloomingtor | machines, tt firr ter 
n ntermediate ind irge apacity oilers 
the traffic in i particular site Machines vend at 
ther the 5 or 10 cent price level, and are rented t 
itlets at 15 cents per case. Dispensing Pepsi-Cola 
ind Windham Beverages, they register their top ve 
ime in industrial outlets, having garnered as muct 
is 70°, of the overall volume in locations where they 
Bottler Paul 


n keeping machines 


Magyia is a staunch believer i 

spic-and-span, having his men wax the vendors 
vhen needed”. and he observes A clean machine 
helps sales 


bottlers might copy for the. 


cal territories. A Newark, N. J. used car lot fea 

tures an open cooler stoc ked with beverages, witt 

drinks « the house for prospeetive auto pur 

hasers dea is that the free thirst-quencher put 

the prospect in relaxed and buying frame of mir 

Apparently ts working is the dealer has bes 

piuy eine this drink service via radio and TV ar 

ments. Why not suggest the idea to thos 

romotional-minded use ir outlets in vour area 
How's This For A Finish? 

rb, Inc. (Stamford, Cor 

f equest tor nique t t of stainie 

reque ed the | ter 

match the ecor at ‘ 

ve if ! ts Latex Park, Del. pla 

~ te ! n s the red 

ind the fl » att 2 
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A.B. 
\ 
q Your 
Prime 
Source 
q for: 
“hs 
VENDORS ay Cooler Sells Cars 
Here's a lead tha 
ffice scene on a 
Selectives Score Sales 
ret ye previa the } B tt ny to nia ts 
wt t that le Vt i i Iimber geared 
me operat Using selective Ideal (Bloon 
- 15 Bottler H. J 
Angeles 4 Omer Av 


The Ladewig Bottle Washer Invites Comparison 
At The ABCB Exposition 


Connecticut Holds 
“Model” Convention 


Convention sticks to Basic Problems 


tribution to the rest of the industry in conducting 


what was generally agreed to be an outstanding 


example of a noted State convention, with discus 


and prac 


sions limited to only importar ical prob 


Up Bottling Co., who titled his address, “T 
He the 
n. “How would vou like 


without even leaving 


bottlers 


hit 


Mr. Mudd cited the success achieved by the bot 
and ests)" There will be several different “makes” of bot- performance, and its dollar-for-dollar value, 
tle washing machines on display at THE SHOW with any other bottle washing equipment on 
state ssociations should lead the wavy so that le 
iden.” in Atlantic City during the week of November the market. 
script of Mr. Mudd’s talk appears elsewhere in this 17+ All will have features of which their build- yj, our policy not to discuss the features of - 


issue ers will be proud. other makes of equipment — there is too much 

Robert Anderson, A.B.C.B. Vice President, dis At our Booth No. 250, we will have on display to be said about the features of Ladewig Wash- 
a 24-wide Ladewig Bottle Washer as illustrat- ers. That's why we urge YOU to make the com- 

ed above. We invite all bottlers to thoroughly parisons. We are confident that the Ladewig 

inspect every advanced feature — and let us Washer will measure up to your every require- 


allt ment so completely that you will want one for 
explain a 9 ges. your plant — once you know WHY it provides 


Then compare its compact design, rugged con- so much in genuine value. Ask the man who 
struction, its record of dependable, trouble-free uses one! 


If you do not plan to attend the A BC B Exposition, write 
to us at once for our 30-page, illustrated book. It explains 
in complete detail the advantages of Ladewig Bottle 
Washers — available in a wide range of sizes and mod- 
els from 6-wide to 28-wide, with capacities from 60 to 
350 bottles per minute. 


CONNECTICUT OFFICERS: Left to right (sitting): 
Charles D. Brooks, Jr.. Vice-President: Christopher H. 
Buckley. President; Harry Squires. Treasurer. Stand- ry 


ing: Carl F. Schirmer, Secretary: William Leader and 
Carl J. Anderson, board members. WAUKESHA, WISCONSIN, U.S.A. 
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SMALL State Connecticut made a big con- 
ems ftacing the bottlers 
a ol increase in sales 
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hov laste that Sells... 
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Brichton with 
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\ Pre Harry 
Carl F. S 
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Citric Acid Merck 


NIE ROCK A CO. ING. 


RAHWAY NEW JERSEY 


MERCK 
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hire tive B Willian \ Bonnes New 
Brit lohn Fox, Torringt William Leade 
| carbonated } “fie \} <a ve Home Hartford } 
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Pennsylvania Bottlers Alerted 
to New Tax Threat... 


Convention also receives pointers on 


speeding returns of empties. 


\ 
e-imposit t tax is 
t ind 
The warning t th ‘ ‘ entio 
he Pe B Associatic October 
20, in- Harrisburg. Approximately 100 Keystone 
t 125 suj t itt led the aay 
neeting. In addit the ser s tax news, they 
ilso received, fron panel discussion, a imbet 
of pointers on how to speed the return of empties 
President Z. H. Confa Williamsport, who 
was reelected along with all other officers, declared 


‘All too many bottlers consider the tax issue to be 
something in the past and something to be for 


gotten. | would like to say as emphatically as I car 


that the fiscal problems of Pennsyvivania have ot 
been solved. We might as well be prepared to see 
ir 1953 legislature probing into every possible 
source of tax money lo bolster his argument, Mr 
Contair pointed to reports that the legislature woul 
required raise 130 n ) ‘ i? more 
195 

Hie yed the bottler » “Keep on guard always 
igainst having the tax come back,” and added 


tax put a lot of bottlers out of business 


iused immeasurable harm to scores of others and 


set our industry back twenty 


years compared wit! 


PENNSYLVANIA BOTTLERS RE-ELECTED their four 
top officers. Seated—Vice-President E. H. Browning 
(on arm of chair), President Z. H. Confair. and Secre 
tary Asa Day. Standing—Secretary George S. Derry. Jr 


November. 1952 


Cherr 


Information about the cherry growing industry, and about 
cherry flavors for soft drink bottlers. 


Fr the soft drink industry, cherry 
is not the biggest selling flavor——but 
in many areas it ranks well up on the 
list and certainly must be considered 
asa popular seller The purpose of 
this article is to outline some inter 


esting facts about the cherry grow 
ing industry in America, and relate 
them to the imitation cherry bever- 


ages which are produced by so many 


bottlers 


Types of Cherries 


Well over a thousand varieties of 
cherries have been grown in America 
These are generally classified into 
three types; namely, Sweet, Sour and 
Duke 


SWEET: Sweet cherries are some 
times classified into two groups the 
“Hearts” and the “Bigarreaus” (pro- 
nounced bee yar-o 

1. “Hearts’-—have a comparatively 
soft flesh, and they are heart 
shaped. Examples: Black Tar 
tarian and Chapman 


2. “Bigarreaus” 
and are 
shape 
Windsor 


have a firm flesh, 
more or less roundish in 
Examples Bing and 


Bigorreous Group 


Cherries are also classified 
by some according to their color 
Those with a light colored skin and 
flesh are called “White-fleshed”, 
whereas with a very dark 


“Black” cherries 


Sweet 


those 
color are called 
| White-fleshed The Anne 
or Napoleon) is the only white 
fleshed sweet cherry of real com 
mportance in the U. S 
Pacific 

( oast states, it is in great demand 


and for 


toval 


merceial 


Produced largely in the 


for canning maraschino 


cherries 
2 Black Very 


fresh, and 


fi 
the better known 


popular for eating 
rr canning. Some of 


Black cherries 


ire Black Tartarian, Bing, Black 
Repubhean, Lambert, W 
and Chapman 


SOUR: The “Montmorency” is the 


leading sour cherry. Probably 90% 
of the commercially canned sour 
cherries are of this variety The 
‘English Morello” is a black sour 
cherry of medium size. Sour cher 


ries are grown very extensively in 
the North Central and North Atlantic 


states 


DUKE: The best known is the May 
Duke. It has a soft, tender, juicy 
texture and a sprightly flavor of 
excellent quality. Duke cherries are 
a cross betwen the Sweet and the 
Sour, and they are grown primarily 
for home consumption 

Some people also refer to “Wild” 
Cherries. These are not grown com 
mercially, of course. As a rule they 


are small in size, with firm flesh, and 
they are quite tart 
Maraschino Cherries 
Maraschino cherries are wel own 
to most people because they are used 


in fruit salad, cocktails, bakery. ice 
cream, ete “Maraschino” is not a 
variety of cherry. In America it is a 
term applied to any cherry (either 
sweet or sour) which is flavored and 
colored (usually artificially) and then 
packed in a sugar syrup 


Principal Cherry growing areas 
in the U.S 


Cherry Flavors Used in 
Soft Drink Beverages 


In the bottling industry, we have 
Cherry into 
Sweet (tame 
The Sweet and 


classified three types 
Wild, and 
Wild type 


bright 


namely 
Black 


beverages are 
red drinks; 


yvenerally clear 
whereas the Bl 

ve a much darker 
lly bottled with a higher 


color 


is related most 
cherries like the 
Sweet is amooth 
nd more mellow—but still with 
the sprightly cherry flavor tang 
Royal Anne and other 
sweet Varieties The Black is aro 
‘ id tangy resembling the 
ral flavors of the Bing, Lambert 
ack Tartarian, ete 

The Hurty-Peck laboratori« have 
studied and worked with practically 
if the cherry 


ii important varieties « 


The various flavor qualities have bee: 
isolated and mitated very success 
fully. Our chemists have created out 
standing flavors for bottlers that 
faithfully reproduce the delicious 


flavor and the natural tang of fresh 
cherries themselves. It is remarkabk 
that a purchase these 
flavors the color) for 
ounce bottles. To obtain a free sample 
of any of these Hurtu-Peck Imitation 


Cherry flavors, mply uae the handy 
spon helou 


bottler can 
which include 


only 2 or cents per case of 


Free 12 Page Booklet 
Phe subject of cherries and cherry 
condensed to the 
minimum in this article due to space 
imitations. We published a 12 
hooklet which gives 
detailed information, Please use the 


coupon to obtain a free cops 


flavors has been 


have 


muck more 


PECK & COMPANY 
1423 Naomi Street, 


Indianay Indiana 


12 page booklet with more 


nformation about “Cher 


I 
! 
{ ) I would ke to have a cop rf t 
| 
| 
! 
| 


HURTY-PECK & CO. 


Makers of Quality Superb” Flavors 
INDIANAPOLIS 7, IND. SANTA ANA, CALIF. 
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‘ 
Flavorwise, the Wild is pungent 
iid tart, and has what the soft drink * 
| : 
— 
| 
have got t the ‘ the ey SKIN 
that the FLESH ~ | 
| 
b.. 
' and are usua 


NEH] par George 5. Derry, Philadeiphls 
by reste { ma vis ind Legal Comn 
oy B. B. Ba i rese gia Pr i firr 
I ind State Sena George M 
Wa \ mphasized th | 
iA its 
The NEHI LINE is the Fred C. Sebulske, Pittsburgh (Moderato San 
te W ird Noxon, Reading 


most complete line j Hart irg. The pat recommendatior 
a in the industry! How Returns Can Be Speeded 


inet ean ike St 
il hes ims heed v for u 
i in peo be Nappy 
sul mpt les iSSIs 
n 
t itions who 
ire constantly looking for means and methods to 
tise is Sottle return impaiyns could interest 
ilso had r-membe i 
! ) ! reached was recon 
e mad ne idequa 
pos s. Members his panel were 
Mau idelpt Cha 


*NEHI and PAR-T. PAK 


come ina 
PENNSYLVANIA BOOSTERS. supplymens organiza 
a tion. elected Don Cummins (Liquid Carbonic). left. as 
president, succeeding C. J. Fortunato (Crown Cork & 
Seal). right. Charles Hilton (Pure Carbonic). center 
was re-elected secretary-treasurer. Vice-President C 
NEH! CORPORATION, COLUMBUS, GEORGIA W. Calhoun (Nehi) is not shown 
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] Interest dealers it return campaigns 
you deate i na he pubire 
aired 
clare 
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nill Martin, Harrisburg; Francis Davis, Harrisburg 
and H. M. Surkin, Philadelphia 

Featured speakers at the meeting included Joseph 
F. Nerney, ABCB Executive Board Member from 
Attleboro, Mass.; O. D. Shipley, Safety Director of : 
Pennsylvania Motor Truck Association, and Willard 7 
S. Hagar, Deputy Secretary of the State Depart 
ment of Agriculture. Reelected along with Mr. Con 
fair, who continues as association president for PALLET and DECK 
another year, were: E. H. Browning, New Castle, 


Vice-President Asa | Day, Wilkes-Barre, Secre 


tary, and George S. Derry, Jr., Philadelphia, Treas 


The Keystone’ Bottlers Booster Club, supplymen’s 
oryanizatior elected al new Siute of officers at a 


separate meeting. They are: Don Cummins (Liquid 


Carbonic Corp.), President, and C. W. Calhoun 
(Nehi Corp.), Vice-President. Charles Hilton (Pure 
In 


Carbon continues as Secretary-Treasurer 


NEW METHOD OF DISTRIBUTION? ... 


A team of ponies drew a wagon-load of Seven-Up at 
the recent Santa Barbara National Horse Show in 
Santa Barbara. Cal. Pope's Pony Hitch provided the 
pulling power for the Seven-Up. which was supplied 
by the Seven-Up Bottling Company of Santa Barbara 
headed by W. B. Trueman. 


SEE IT AT THE 
A.B.C.B. CONVENTION 
BOOTH 222 


Made by the Makers 
ss of the Famous 


WIDE 
LOTS LOWER’ 


DECK DELIVERY 
BODIES Here's the bottlers’ dream of a delivery body! The 
“Low-Boy”™ brings the load right down where your 
driver-salesman can easily reach the top case... 
Load space is about 20 inches off the ground, de- 
pending on tire size and chassis used. 


The “Low-Boy” will be on display at the A.B.C.B. 


MASON’S TV SHOW WINS AWARD. Convention—Booth 222. You are cordially invited 

The National Advertising Agency Network recently f to inspect it. > 
selected “Cartoon Theater’. a half-hour television show 1 

sponsored by Mason's Root Beer in Washington. D. C. 

as the countrys outstanding. locally-produced-and j 

sponsored children’s program. Fred F. Drucker, Mason's SALES OFFICE 

national advertising manager, presents the award to 4414 CLAYTON AVENUE 

Ralph E. Mason. president. Second from left is Bill 

DeChelbor. Mason's East Central Division regional ST. LOUIS 10, MO. : 
manager. and on the extreme right. Warren F. Mason FRanklin 5300 m2 
secretary-treasurer of the firm. Manufacturing Plants: ELIZABETH, NEW JERSEY * ST. LOUIS, MISSOURI . i ‘ 
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YUNDT “GENTLE ACTION’’... 


means less breakage — less scuffing — prolonged bottle life 


YUNOT 


YUNDT AIRBRUSH... 


with “kid glove 
at prec por less 


uashing action 


tdded Yundt features 


Uniform Performance — guaranteed 99 + °%, clean 
bottles every time and all the time with thorough hot 
soaking followed by the exclusive Yundt Airbrush high 
velocity aerated water rinsing 

Smooth, Balanced Operation — reduces machine 
wear. Exclusive Airbrush design eliminates need for high 
speed parts makes brushes and rotating spindles un 
necessary no brushes to replace — no brush con- 
tamination 

Lower Maintenance Costs — simplicity of design plus 
extra heavy construction where needed assures free- 
dom from down-time, lowest year in and year out op- 


erating costs 


ndt Bottle Washer « 
Yundt Airbrush ce 
MICHAEL YUNDT COMPANY 
A Subsidiary of Cleaver-Srooks Company 
Dept. M-218N GRAND AVE. WAUKESHA, WISCONSIN 


- Pioneers of Better Things for the Bottling industry 


HIGHER DEPOSITS, ANTI- 
SOFT DRINK PROPAGANDA 
DISCUSSED AT TENN. MEETING 


FEATURED ROLES AT THE TENNESSEE CONVEN 
TION were played by (left to right) W. E. Hoadley. Jr 
Armstrong Cork Co. economist: M. J. Becker, National 
Bottlers Gazette Editor, and John P. Lasater. Jr.. asso 
ciation president 
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dt washer handle \ r bottles 
d t to thes Yu no and cor 
q Check these : 
\ e 
| i Well-rounded program, wt h brougit 
) five mportant trade figures to the speakers plat : 
form. membe f the Tennessee Bottlers of Car 
ited Beverages, meeting in annual conventior 
Oct. l4 in Chattanooga, were viver pre ew of 
,” the roblems which w face the industry during 
price and supply, anti-beverage propa 
president of A.B.C_B., said that an artificial sugar 
a hortaye in the | bei ente tars 
Agriculture Charles F. Brannar n allocating 
awcurate estimate shows the nationa msumptior 
: 
\ 
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GLENSHAW 


In the 812e8 
most popular 


You con get the country’s most preferred bever- 
age containers in any popular size you need. Your 
trademark can be reproduced IN COLOR on the 
glass itself. a lasting mark of identity that lifts 
your brand above ordinary competition. Be sure to 
get the facts on Glenshaw Color-Print Bottles 


they'll pay for themselves in increased sales and 


Knoxville H. DD. Summer profits 


Tullahoma; Roy Greer See «a at the Convention 
ile; Ralph Palmer ; ee 


542-544 


he mee 


nessee Boosters Club 


iul 


ory GLENSHAW GLASS CO.., 

J 

Jack { 
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Deposit Boost Urged : 
N.B.G. Editor, M. J. Becker, called on the bottlers i 
jer t reduce the ¢ is losses ta ers 
Citing the reases the yst ottles, boxes 
evels Would ice an unparalleled crisis by next 
summet This past vear, when we as an industry ve 
tice revent this m the future.’ 
Walter J. Hoadley of Lancaster, Pa., economist 
4 
that the ottling ndustrv’s outlook for the ap 
future Wa erv favorable.” and that business : 
yood and getting bette Hoadley, howeve? Warned 4 
the yroup to mut tor the middle of wher 4 5 + 
i slight recession of the current boom since the PRINTED 
end of the strike expected by ya tat 
The fifth scheduled speaker, D. Mitchell Cox 
e-president f Pepsi-Cola N.Y n an ad ; ‘ 
lress sparkling with criticisms and humor alled ! { 
| : 4 
In the elections, the entire group of ers and | 
board members was re-elected They are way “4 
lolly, Jackson, Vice-President ; L. L. Griffin, Johnson 
City, Secretary-Treasurer; and W. E. Harlan, Mt 
Picnannt. Chairman of the Board i 
man, Nast e: Guy S. Carr. Johnson City; Brooks 4 
Gassaway, Memphis; Shirley Christian, Chattar 
N M. Keating, 
Jackson; Jordan Ennis, 
Nashville; Jess Owens, Co 
Lenoir City; C. B. Higgins, Jr 
i 
The entertainment phases of were 
Ps 
57 


CONVENTION-EXPOSITION . 


Continued from Page 20) 


all sanitation 


THE DivE RSEY CORPORATIOr OBOLD BLATTERMAN GREENBERG 


1820 Roscoe Street + Chicago 13, Hlinois Dr. Walter Obold. Drexel Institute of Technology. Phila 
of delphia: J. M. Blatterman, Warner-Jenkinson Mig. Co 
° St. Louis. and Dr. Leon Greenberg. Yale University. will 

address special technical sessions. 
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HOW 10 GET BETTER BOTTLE WASHING AT LOW COST ak 
eee inv representative ind A .B.C.B fficers and 
‘ USE The Nationa Ma ifacturers ot Soda Water . 
i Flavors w meet N 17 (Monday morning, 9:3! 
: DIVER . im.) in the Chippendale Room, Hotel Traymot 
The group pursue plans for the protection of 
tne nterest ts members is wel is those 
The Beverage Machinerv Manufacturers Associa 
tion will yather No IX (Tuesday morning, & 
m.) in the West Room, Claridge Hotel 
nyon N 19 ( Wednesday, 10:30 n Room 1 
4 4 Ballroom Floor, Atlantic City Auditoriun 
a iddition, the Carbonated Beverage Institute 
the national association of prominent independent 
bottiers hold ts fitter meeting sun 
4 day, Nov. 16, one day before the opening of the 
\.B.C.B. Expositio 
oF WASHING coy, 
Oy 
Entertainment Aplenty 
of 
there \ be more thar 
A a 3 _ ingly efficient approach to the routine washing of bottles! _ parties, dinners, and banquets offered by the supply 
4 Any basis of comparison proves s the outstanding pe companies 
ing clean bottles at low cost every time! nounced a second “Mint Julep Jamboree” to be held 
Diversey D-Man will be pleased to show Monday evening, Nov. at the Traymore Hote 
_D-Man service. Invest; TECHNICAL SPEAKERS 
CALL YOUR DIVERSEY 0 MAN TODAY \ 
. Dp Me's prepored to give you expert advice on il 
| 


BOTTLER. SALES EXECUTIVE TO SPEAK 


Hon. Timothy Sheehan. left. only bottler in the U. S 
Congress, and Frank W. Lovejoy. right. prominent sales 


executive. will be among the featured speakers at the “a9 
convention. it d 


TV WILL SHOW RCA PLANT aapanionaid : household word 
America! 


beverage Ma 


working demonstra 


Verauye Inspection 


i-Cola, and 7-Up 


DOOR PRIZES—DEFENSE BONDS 


hundred dollar United States Defense 


if the A.B.C.B. convention. Every member 
who arrives at any one of the three 
ore 11:00 A.M ill ligible te 


nthe drawing at 12:45 the same day 


older of the must be 


MANY FOREIGN VISITORS EXPECTED 


Sixtv-sever nternational guests, some of 


them traveling thousands of miles, will attend 


tion - exposition 


nT : 0 0 
| 4 Al/- 
REG U S. PAT OFF 
THEY LL ANSWER QUESTIONS... 


Three of the members of the panel on current trade \ Or; 


problems who will be all set to answer your questions. 
Left to right: bottlers T. L. Wilson. John W. Davis and 
M. L. Tipton. 


November, 1952 


: 
aa 
2 
Another feature of the RCA 44 

tions of the automatic FS 

“a 
ot 
59 


5,000 Sample 7-Up 
In Johnstown, Pa. 


Campaign 


Frostie Adds Eight 
Bottlers 


W. D. Spencer 


Six DAY 


< 4 
3 ; 
» 
pi 
ce 
Cm” 


a 
hnagine treating your bottled product like this 


.. turning it over and over. . 


it for six whole days. Of course your bottled beverage is 


never submitted to treatment like this in normal handling, 


. constantly churning and agitating 


but we deliberately go to extremes in testing the 


sealing efficiency of CCS Crowns. 


Making this tumbler test is but one of the many ways in 
which we make certain that CCS Crowns give you tight, dependable 


sealing. That they can always be relied on for complete 


satisfaction under all conditions. Crown Cork 


& Seal Company, Baltimore 3, Maryland. Originators 
and World's Largest Makers of Crown Corks. 


Plants at: BALTIMORE © ST. LOUIS e SAN FRANCISCO © LOS ANGELES 


Branch Warehouses Throughout the Nation! 


IGGS: 


DIAMOND ANNIVERSARY 


p ». More of them are sold than any other kind 


Big West Coast Plant 
Starts Employee 
Pension Plan 


i fa pe ! 
yran tor er wee ! 
he cor 
Seut i Olvn 
Wast va 
eal i oor trict 
i mn | t? it 
' ht tar it { part 
in i ‘ i 


ive areas 

After completing five years 
service, each employee is eligible 
for a pension and hfe insurance 
under the new plan The annual 
deposits will be paid in full by 
the employer 

In installing the plan, Glaser 
will recognize past vears of seR- 
Vice the amount of lifetime if- 
ome available to each worker fs 

direct proportion to the veats 
of service completed at his nog 
mal retirement age 

The employee has the optidh 
of an earlier retirement after@ 
minimun number of veul o! 
ervice. The amount of | re 
tirement income is a percentage 
of his basic monthly income mu 
tiphed by the number of yeas 
of participation under the plap 

Glaser has received necessaky 
yovernment approval of the plait 

Glaser Beverages In \ as 
turted in Seattle many years 
o by Paul F. Glaser, presidegt 
of the company. Other officers aPe 
Leo L. Aughnay, vice president 
and treasurer; Paul H. Walter 
cretary, and Rov A. Carlstrom 
assistant secretary 

The company bottles and dh 
tributes Seven-Up Pepsi-Cola 


nd Mason's Root Beer 


J. A. Biedenharn 


Joseph A. Biedenharn, report 


edly the first man to bottle Coca 
(ola died October The 
year-old pioneer in the aoft drink 


eld began bottling the t 


weveraye 


! 1X94 at Vicksburg, Missis 
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Specialists in Canadian Column oe 


British Columbia Convention 


A. L. GRAY 


elected by British 
Columbia bottlers as di 
rector to C.B.C.B. He is 
hiet executive of Seven 


Up Vancouver Limited 


“B.W.C. and SENECA FLAKES wash more 


bottles per pound ... eliminate sealins 


° 


our repre 
iat Wrvan 


i better 


\p i 


( 


Largest manufacturers of specialized cleaning products for business and industry 


] 
) 
David L. Gray was elected President of the Britist 
& iver t month. Mr. Gray succeeds Will Drum 
‘ 4 n i. B.C. Perkins was elected Vice-Pre lent, and 
~ a) pra illy every pla eT ‘ 
- 
Irvine, W. Williamson, and William L. Drun 
q \ppointed directors for the Vancouver Island area 
q Named directors for the Ma und area were Cyril 
4 v H. Day, Mrs. V. MeCulloch, H. M. Logan, and J. H 
;= ‘ 
\be Gray was appointed the association's 
. lirector to the Canadian Bottlers of Carbonated 
Beverages 
’ 1 « oft ' ngs for vou. Call your nearest Besides local bottlers, the convention also wa 
\\ t bottle dest re Wreandotte Offices Let ittended by Key representatives from tne head 
\\ \ BWC ext | olu te prod t can do 1M CThompsot executive vice-president, Orange 
| f prevent ore economical ly Wyan fotte (rust Ltd 1) k Philty issistant to the t 
\\ ~ ' nd Che ( ration, W nilotte president of Orange-Crush, Ltd.; Douglas Rob 
| tas Los Angeles, Ca engineering division, Orange-Crush, Ltd.; P. J 
W \\ prod Murray Seven-Uy nnipeg Dave Chenowett 
- med are a inbent Pre lent Pepsi Cola of Canada Ltd Frank Me 
\ ¢ ot Intost Vice-president Pepsi-Cola of Canada Ltd 
t ind C. N. Allward, chief executive, Mission Orange 
anv atl | fit Canadian Ltd 
it 
| | en eu cloane Canadian sott drink bottlers are rey laryre 
t tt | mal ts gains | sales Volume, according to Sales statistics 
; for the first eight months of 1952, recently compiled 
, v the Canadian Bottlers of Carbonated Beverages 
National Bottlers’ Gazette 
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for the bottler who secures a happy 
Delaware Punch franchise! It's a 
good “off-season’ seller. Now 
popular Household Syrup for home 
use steps up profit potentials for 
Delaware Punch bottlers. Investi- 
¢ gate franchise possibilities in your 
Maritime Bottlers Convention es territory. 


Vince Mancini of 


1950 by Delaware Px 


FOR A TIME-TESTED DRINK PLUS A HAPPY FRANCHISE 10 LIVE WITH 


of America 


WRITE TO: BALLEW ii ASSOC 


. SEVEN FLEVEN 


A A? AT . . 
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was 11 higher th st year; February 19.4 
higher, March 2.9 wer, Aprils higher; May Ae 
Sugar prices in Canada have been declining 
According to CBCB, the price for a 100-pound bag 
f suyar hase Montreal) on January 25 was 
20; ebruary 18, it declined t aa 
= b i 
dent of t Maritime Bottlers of Carbonated Bev 4 
erages at the recent annual meeting of the organ / 
Jack Morris. Charlottetown, P. E. I.; and : 
Lew Blundon, Channell, Newfoundland. John Lynch th 
of Svdnev. N.S. was named secretary-treasurer, and as ‘ 
J. A. Ferguson, Sussex, N. B., was elected honorary o Pa 
The Directors appointed to represent the Man 
times Assoviation on the National B.C_B. Board q 4 
ire as follows: Vince Mancini, Sydney, N. S.; G : 
Christmas, St. John’s, Nfld.; and Ralph Streb, Saint . 
Elected Directors for Nova Scotia were Vince 
Mancis nd John Lynch, both of Sidney; R. ¢ 
J. L. Simmons and Jack Morris, both of Charlotte 
Appointed Directors for Newfoundland were Lew ; 
_E. R. Fisher has been appointed advertising mat 3 
aver of the Pepsi-Cola Co. of Canada Limited. Mr 
Fisher was formerly Creative Advertising Supe! 5 
sor of Trans-Canada Air Lines Montreal, having \ fi 
j ed tha ompans Vancouve! 194% | DALLAS. 


Food and Liquor Store Route Lists 
Useful For Checking Distribution 


CALIFORNIA 


COLORADO 


) 


CONNECTION 


IDAHO 
ILLINOIS 
\! East M Davenport, 


\ 


INDIANA 
| 


“Dodge has proved the most a nde ted 


bl f k!” | 
says Sidney P. Mudd, suita e OT Our Wor LOW A 
“a Executive Vice-President, New York Seven-Up Bottling Co., Inc., New York City, New York ° : 
7 
\ perat bole fleet yee / Rat Certainly. Mr. Mudd’s enthusiastic comments about VIASS ACHE SETTS 
1 Mr Ni the past we have d we lob- Rated” truck ire characteristic of bottling ‘ ' + 
expert ‘ vith other make tructh businessmen everywhere They have discovered that Berk 
+ Aid t of we row Dodge faste eusit nore efficient hauling is cinch with 
d wr ! yo i inh i Mie HIGGAN 
| 1 the tal for Our wor Dodge truch And they have discovered that because 
t } Rate to fit the job, a Dodge saves them “ — ; 
lust look over a Dodge in the medium-tonnage 
tr ‘ r sale lepartment t ike store for mstanee It big, high-compression engine pack 
tratt ve red re truck threat power aplenty for extra-heavy load And shorter turn ( t t ( 
ter ongested tithe ing diameters—resulting from short wheelbases and Na M He 
yee ‘ per eal thr ont itistactor thu wide front tread mean you can swing around in 
tightest quarters with the greatest of ease! 
iking ind Of course, vou'll want to learn the story about easy 
rey fleet t! k of handling Dodge lob- Rate trucks. See your neigh MISSISSIPPI 
Missouri 
NEBRASKA 
" 
\ 
\ H 
i } | 
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( tan Denver. Pu ) Post 
ad 
- 1 New 
Grocery list, Indianapolis. P hed by Indiar Times 
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KIDS PROMOTION BRINGS IN 200.000 
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IDAHO Four delvery 
t ‘ roved 
The Mission ang ottling Cc : y 


Boise, has 


McNeilly ently purchased 


OWA hip interest in the Double 


Company of Mayfield 
J. H 


e Twin City 
ouncil Bluffs 


o., Shenandoal 


Erwin is the other co-ownel 


month 


CALIFORNIA 


u 


Vernor ingel Long sion purposes, Much new plat 
Beach, has taken over the Alaska Dry THESE “YANKEES” ARE CHAMPIONS. TOO 


Beverage ‘ ! ‘rnardino system t Here are the world-champion Yankees—-Canada Dry Yankees, that is—the team that 
¥ recently won the P.B.A. Little League Championship for 1952. Though their sponsor 
0. HACK 8 La Vida Bottling Co., Fuller Canada Dry Bottling Co.. of New London. Conn., keeps commercialism of the team 
installed a 16-head Kendal to a minimum, John J. Boyd. company president. says that “the association of the 
; ‘ Canada Dry name with the clean sportsmanship of our national game has inevitably 

The Pepsi-Cola Bot paid off in increased demand for our product 


has 1dded a mod 


The Coca-Cola, if 

Los Angeles has opened a dis 

and tril ing branch ne; Downey where 

The Alhambra complete plant 
Tenth St San Frar 
by Richard H. Marshall 
ortly or he eres 


tl is under nanay 4 
n Reeves St. The ment of J. L. Hanson calienn ke 


pany, Stockholders of the hasta Water 


is moved its bot Co.. San Franci hi: reelected Wil 


le con 


plant iam Bugick as presider All other: 

from the and directors, with the exce 
Ave t of J.J. Nagy, also were reelec 

o., Stockton, owned r. Nayv Was replaced on the board 

idded Mason's Root by Johr Chapman. Stockholders 
Pioneer Beverages eral policy of ir 

Oakland, is mi creased emphasis on advertising of the 


full hasta 
Northwest Carl Wood 
of the Calso Water Co ‘ YEAR ‘ROUND SAMPLING FOR PEPSI IN ST. PAUL 


has taken on added duties 


line in California ar 


John P. Cooney. Manager of Pepsi-Cola Bottling Co., St. Paul. Minn.. is a firm believer 
in the value of cold bottle sampling to stimulate take-home carton purchases. He 
conducts a year-round campaign. concentrating principally on grocery stores in 
greater Minneapolis and St. Paul. It doesn't matter if the thermometer drops to 30 
the same it P below and there is 8 feet of snow—sampling goes right on. 


Kist Bottling Co. Modesto i i ing general sales an vertising 


ided by J. L. B po as Manager, has manager for the Wielan 
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ap sal _ - ; was destroyed by fire early last III, Davenport J. Brown has been elected 
5 
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bottler 
4 
tional space, ‘ 
tion of a new plant 
st Bay division of t j 
by H. T. Hops, has 4 
ng use of the one-way bottle in mar 
keting t wn brand of beverage 
Golden Bridge, with good results re 
ported Fra 
The 
he 
purchased adjoining land for expar owned by eee... 
67 


VIC AN MINNESOTA 
Missouri 


NAMED SALES MANAGER 


Harold C. Shaver recently was ap 
pointed Sales Manager of the Double 
Cola Bottling Company of Hopkinsville 
Kentucky. Mr. Shaver previously man 
iged a bottling plant in Arkansas 


MONTANA 


( 


As light as tt tbs —Magliner hand 
trucks are easily lifted by a child. Try 
this with your present equipment and 
compare’ Increase driver ethcrency 
and do more business. Equip your 
fleet with Magliners' 


ition a 


Walter Gros 


Certified strength 
Aircratt-type frame 
Construction ( apacity 
rated to handle loads of 
150 lbs. —and more’ 


OHLO 


mreater-than All PARTS REPLACEABLE 
securely with ease! repairs No truck “rap 
Ranineered dis ping’ Bolted construction 
tribution gives perfect throughout. Parts quickly 
effectioss changed when needed 
wheeling Magliners last imdehmnutely 


Get the Facts! Mail Today! 


se mail descriptive bulletin 


Please representative arrange a trial demonstra 


Maglimer 4 trucks N bligatior course 


heck here opproxmote sre 


=H MAGNESIUM 
ag HAND TRUCKS 


MAGLINE INC. « P.O. BOX 361 * PINCONNING, MICHIGAN — — 
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' Het { field batt 
! f H H.  Peterse I) hia i ? 
) production manage? f th Aki 
), int, is now e-president and pi 
heiby nd the Coca-Cola Bot manager of the Akron operatior 
4s Glendive, have eacn instal harge of production as well as sales 
q 4 Vestern water treating systen Robert Smith has joined the Akro 
plant is ussistant Sales manager 
NEW MEXICO Julius Darsky is president and genera 
og Y y R. R. Re nd R. C. Crawford have manager of the Akron operation. It 
Was announced that Joe Darsky 
hased the Pepsi-Cola Bottling ( 
. 4 the Golden Age Beverage Company 
Masling,, inced t mportant pron Cincinnati, are building an additiona 
is ee ame tur Vipley to bette service Sout 
e-pre lent and genera tiles mat ern Ohio and Northern Kentucky. Ma 
ye i Edward Boetticher hinerv for the new plant has already 
/ OREGON 
Cat The Dr. Pepper Botthng ¢ Med 
5 Case 9 Fach B forme t ford, operated by R. G. Holcomb, has 
ier, has been named acting mat! idded Mason's Root Beer to its line 
f the Toledo br h of the The Pepsi-Cola Bottling Co.. Ore 
t 
\ ‘ City, has installed an Evans aut 
is Darsh vith associates mat ition heate) 
oy erates Pepsi-( plant Ak) 
| Youngstown, has reported PENNSYLVANIA 
F H. A. Bortne) Bottling Work 
| tl t. Herbert Pais formerts 
b8 


BEVERAGE OLD-TIMERS WILL REMEMBER 


The accompanying illustration. taken from an early day catalog of the original 
Ladewig & Stock Company. shows a pioneer ‘soaker’ which was installed in the 
Coca-Cola bottling plant at Montgomery, Alabama. ‘way back in 1912. Note the foot 
operated filler-crowners, which was the only way to get big capacity in those days. 
The illustration was furnished by the present Archie Ladewig Company of Waukesha 
Wisconsin—builders of modern bottle washers , 


Hires Adds Four Boftlers 


Hires Root Beer 


Accordit 


from Mis 


drinkers 
Was requ 


entries 


Mission Completes 
Spectacular’ Contest 


Orange Califor 


by Mis 


W. R. Hayes 

William R. Hayes, head ot 
Cola Bottling Co., DuQuoir 
died September 10 


Hayes and his company re 


prominence in recent years for 


ny the $1.40 wholesale 


Southern Illinois 


WORLD'S LARGEST 7-UP FAMILY PACK DISPLAY 


That's what it's dubbed—there'’s probably no doubt about it. Placed at a Cedar Falls 
lowa service station. in connection with a special sampling drive recently conducted 
by the Seven-Up Bottling Co. of Waterloo. Ia., the display consists of 1.560 24-bottle 
Family Pack units—37.440 bottles. Wow 
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THE ONLY TASTE-TAILORED 
GINGER ALE 


Montreal pate 


FIRST we made an exhaustive study of America’s tastes 


in Pale Dry Ginger Ale 


THEN we blended Montreal Pale Dry 2 oz. specially 
to satisfy the overwhelming preference for a dry limey 


drink with a subtle ginger flavor 


prove yourself... 


Bottle some Montreal Pale Dry (Montreal fills easier, too 


1 less foaming 


for the finished beverage) 
2 Test it yourself . 
bar trade. 


Either they all agree that Montreal! is a terrific ginger ale 


has sufficient lemon, lime and sugar color 


. try it on your salesmen, retailers and 


3 or you can return the unused portion of your order for full 
s 


refund. 


TRY IT NOW!!! 
| SUGAR-FREE drinks | 


ORDER THE SPECIAL 
TRIAL-SIZE HALF $5.95 
GALLON @ Delivered 


Montreal Pale Dry is ideal for use in 


Sugar-free beverages . . . Write for 


full information and formula . . . or 


WRITE... WIRE 
US COLLECT AT 
WALKER 5-1504 


OR CALL 


BOOTH No. 357 


| where you can sample beverages 
| made with Montreal Pale Dry and 
other famous VEKO flavors and ex 


| 
| 
| 
SEE US AT THE CONVENTION | 
| 


tracts: No. 2000 ORANGE . No 


EER . . . No. \. hi { | 
0 ns amm, ne. | 


| 329 Cima YORE 13, 
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3 First prize jackpot, consisting of | 
ee 
‘ ir a tional bottlers } rt ir convertible and a pony and 
‘ nee the Charles I art went to Ethel Bisbee of Pavilliot a 
Hires ( Pa. The new Wyoming 
Hires | t i The contest was widely advertised 4 
Bott ( St Creorge througt national mayazines, news 
th; \ Beverage ( Red papers and store material. hy ! t 
tone, N. H.; Rumford Beverage C to the judges, the response = | vs | ._. 
iges, Park Falls, Wis¢ that a month ed to read and | | ES 
idge all th | | 
the Coca | | 
nia Jackpot Contest, regarded 
1 liinots 
sion Dry Corporation officials as “one 
> 
the most spectacular consumer cot 
test promotions in the history of the | | 
soft) drink industry was recently ceived 
ide with the announcement of Dione) ies pric: | = 
| 
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for the beverage industry | beer not very lissolved in alcohe 


las soluble a in 


slow but constant series of im was easier to handle, better standard 
provements toward the goal of a drink zed and more stable. A true orang: 
P that looks and tastes of the juice of flavor, howeve! soon developed by 
Years of laboratory and development work have gone into 
freshly picked ripe oranges. Paral ising natural orange oil and washing 


the preparation of today’s orange beverage bases. Here is eling the increase in knowledge about out the flavor elements with alcoho! 


the story of their evolution. the chemical composition of oranges and water. This still made a water 
beverage flavor producers have beet clear beverage which was popular at 
able to overcome the tremendous that time. As this was another way ot 
roblems of stability and spoilage removing terpenes, the extract did not 
by JOHN M. TOWEY. President. Hurty-Peck & Co. of Santa Ana, Calif.* In the early days of orange bever have as true an orange flavor as was 
ayes, most were made by the simple soon wanted 
process of mixing orange peel and , 
range Juice with sugar, then allow Two Big Improvements 
ng to stand and drawing off the clear Between 1920 and 1930 two quite 
portior Another system was to mix radical changes took place in the taste 
_ lice water and sugar and allow to and appearance of orange beverages 
ferment and then draw off the clear The first was to make an orange emul 
portion. It was from this method that sion (breaking oil into small globules 
I me “Orange Cider r “Orang ind distributing them throughout the 


Wine” developed. The name carried or vater by use of an emulsifying agent 
long after orange beverage bases were and homogenizatior with the fresh 
made trom orange oil and alcohol and orange oil. This provided the cloudy 


juice ind pave 
beverages with the rich cloudy the beverage a much more natural 
ink looked 


atter 


well 


tuste 


shaker 


today and reters to a clear nor would clear up and form an oil ring 
suudy) drink with the “terpeneless” around the neck of the bottle. ‘The 
haracter of flavor and with a reddish second radical change was the addition 
orange color. “Orange Wine” is a name of orange juice for flavor and appear- 
nger used in this country, al ance in the beverage. During the last 
though still used in England. At one 20 years many improvements have 
time the color for these drinks was been made so that now, orange bever 
extracted pigment from the peel of the ages can have the fresh flavor and 


orange. A popular soda fountain drink aroma of oranges, the eye appeal of 


7 _ of those days was “Orange Phosphate,” fresh orange juice and a minimum of 
which was an orange cider flavor difficulty from lack of stability or 

ixed ths or s 

Podner, we're headin’ for bur Ghines! When west mixed with syrup and water and ph from spoilage 
phoric acid added at the fountain Bottled soft drink orange beverages 
mee it at the A BC B Convention, Mission will be With the f the of popular 


development of essen today ure exceedingly 


holding a “full house” of plans for ; tial oil industry, beverage makers dis- There is a wide variation, however, in 
‘ continued the use of peel or juice. An character of flavor, appearance, and 
orange extract or essence made from sugar content. They range from bever 
Variations in Orange Beverages as they are bottled in different 
sections of the United States. 
5001 5 Sete Street Los Angeles 58 
Together At The Sugar Content Acidity 
at's Get Together At The 
M booth ‘ ORANGE @ ONE BOTTLE 
: M Convention Headquarters @ FULL LINE 
1h thotel 


‘Based on the booklet “Orange,” published by Hurty-Peck & Co., Indianapolis, Ini 
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“Orange | hen but mim standing it 
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9 


showing general relationship between carbonation and acidity 
in Orange Beverages. 


»\ 


33 34 


3.5 3.6 37 
ACIDITY (ptt ReADING) 


36 39 
Low Acid 


ition 15 used in an orange beverage, the amount of acid 15 decreased 


in order to keep the taste reaction in balance. (A pH of 3.3 indicates considerably 


Aigner acidity than a pH if 3.9) 


ages with a high juice content to those 
which contain no juice—deriving thei 
entire flavor from oils 
Orange beverages are generally clas 
sified as follows 
Orange Soda—A carbonated bever 
age often flavored with orange 


oil, without juice 

Orange drink or Orange beverage 
A lightly carbonated or still drink 
flavored with orange juice and 
orange oil (juice content will vary 
with the flavor desired, sometimes 
as high as 8 The most popular 
type of today 

Orangeade 


flavored almost entirely by orange 


Usually a still beverage 


juice (suggested minimum 
Juice Quite expensive and sub 
ject to lack of 


and the beverage 


of flavor 


The colors vary from natural juice 
color or light yellow to those which 
have a deep reddish-orange shade to 
resemble the “blood” orange. The av 
erage color approa hes the bright red 
dish orange appearance of the tree 


ripened Valencia Orange at its best 


The sugar contents run from as low as 
10 Brix ip to 16 Brix. Also, bottled 
orange beverages range from. still 
drinks with no carbonation which 
re popular the northern and west 
ern States those which are carbon 
ated up to 2 volumes in the soutt 
States a he east. High car 
it ible \ tr 
me beverage is Ginger \ 


tends to mask the flavor in an orange 
drink. A little COs gas is helpful ir 
preserving the beverage, as it expels 
the air from the bottle, thereby re 
ducing the risk of change of flavor 
from oxidation. A drink that is flash 
pasteurized and filled hot is well pro- 
tected also but bottling plants must 
have the equipment for this. The flavor 
of the beverage is changed slightly by 
the heat 


Bottlers’ Bases 


As a rule, orange beverages need 
more sugar than most drinks, particu- 
larly when carbonated. Likewise, when 
carbonated, less acid is desirable than 
when still. The acidity of an orange 
beverage usually approximates that of 
sweet orange juice. Proper ratio of 
sugar, acid and carbonation are very 
important in making a good orange 
beverage. Taste preferences in differ- 
ent parts of the world have been stud- 
ied by flavor producers and their rec- 
ommendations are of utmost value 

Orange flavors manufactured for 
bottlers range in strength from the 
highly concentrated popular 4 ounce 
and 2 ounce products and the econom 
cal but less satisfactory 1 ounce or 11% 
ounce to those with strengths of 1-18 

one gallon of flavor base added to 18 
gallons of syrup), 1-16, 1-12 and 1-10 
Generally speaking, the more highly 


to 4 ounces 


concentrated ounce 
added to one gallon of syrup) flavors 


are made solely with orange oil, where 


weaker flavors contain orange 
juice as well. Experience shows that 


the more the better the flavor 


and also ater amount of juices 
the weaker the flavor. These are ger 
eral statements, and tend to oversim 
plify the flavor makers’ efforts. Actu 
ally the beverage bast producet yen 
erally blends various types of oils and 
juices together in an effort to achieve 
the best possible flavor and aroma val 
ues. For example, many orange flavors 
have a background blend of lemon 
flavor which some people feel gives 


the resulting beve rage added freshness 


AMERICAN 


gives you 


ind flavor zip. Up until recently all 
juice-type beverage bases contained all 
the necessary flavor, color, acid, ete. in 
the same container. Experience has 
shown that the high juice beverage 
ase is more stable when the acid and 
juice are not mixed with the flavor 
until ready to botth 

Orange beverages have long been 
popular on soda fountains and lunch 
bars. These are the juice type and are 
dispensed through special equipment 
that distributes the juice solids before 
the drink is made or served, The bev 


erage base furnished by the manufac 


from the same 
floor space! 


MODEL 48-3KD effectively dis- 
plays 48 quarts in compact space 


Capacity 48 quart bottles 
Easily assembled without nuts 
or bolts. Sturdily constructed 
~no sway or sagging of shelves. 
Available in baked enamel 

or bright plated finishes. Floor 
space 16" x 16°. Height 
without sign is 38°. Knocks 
down for shipment 

requiring a very low freight 
rate. Each shelf holds 16 
bottles giving maximum display 
with minimum of floor space 
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" which ntains lice 
the nact es. The re re 
hice y the syruy 
Nhe reens ire son nes 
present the svru es. Sect 
a tated and the lice 8 ds ma ‘ 
ma weve stribut 1 tht tne 
i} Therefore t } 
machine perators e tne nuls 
ne lice type « inge base fi 
Oy Ks re offered re 
freshing i gy beverag 
i med ‘ j 
{ Co tant researc! s irried ! 
an effort t ‘ better and bett 
orange everages The lice-ty pe 
or products made labile 
bottler toda ire a resul { fforts 
j 
LIBERTY. by leading flavor In Mak 
of orange lice the product ot 
Your new and better bases. Much laboratory 
work had to be done in order to theo 
i ima er that the base would produce 
BOTTLE ; trouble tree beverages This has beer 


done but the laboratory work goes o1 
in a constant effort to make still tur 


BUY! 


ther improvements, both in flavor 


ETURNABLE 
1H LustRo- COLOR 


SUN SPOT DEALER AID 


A colorful “please pay cashier’ dealer 
aid sign. with electrically-illuminated 
message. is now being distributed by 
Sun Spot bottlers. The sign has ‘triple 
facilities” for store placement. It has 
flexible spring bracket bars for snug 
attachment to cash register: a metal 
clip for hanging sign on wall: and 
rubber-tipped feet for display on shelf 
or counter 


appearance 
| | Pease pay 
Sa 
1918 WE APPRECIATE YOUR PATRONAGE 
Vik | 


Deposits on cartons equiv- 
alent to 30°, increase in 
sales ... Consumer, 
dealer resistance nil when 
step is organized on coop- 
erative basis by State as- 
. An address 
at receni Connecticut bot- 


tlers’ convention. ...... 


sociations.. 
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deer me begin the discussion by asking a hypo 
thetical question. What would your attitude be if 
tomorrow morning a fellow appeared in your office 
and said: “How would you like to increase your sales 
by 30 without even leaving your office?” Your 
reaction would probably be the same as mine: 
“Here we go again!” 

Sut suppose this fellow went:on to say that you 
not only wouldn't have to leave your office, but it 
wouldn’t cost you any money, not even a penny? 
And suppose that he proved it to you beyond any 
shadow of a doubt? Suppose he showed you case 
after case where his plan had been put into action 
overnight with complete success? Then what would 
you think? What would you say? I know what I'd 
say: “Go on, brother, tell me all!” 


Then here is what he'd say. “Mister, you are 


THROW IT OUT... 
it's only MONEY! 


By Sidney P. Mudd, Executive Vice-President. 
N.Y. 7-Up Bottling Co., Inc.. New Rochelle, N.Y. 


EVERYWHERE AWA RD 
Tp Honors to 


us at the convention 
in our booth Mo. 659 


GET THE FACTS ON FRONTIER 


Preterved Location 

+ Advertising Valve 

Quetity end Utility 
% Display Beauty 


SACKS POPULARITY ‘HTH 


MANUFACTURING C 


~ DALLAS « TER 


“P.O. BOX 7346 
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30°. More Sales—lIts Equivalent 


sure visit 


CONVEN 
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4 National Bottlers’ Gazette 


This is the rugged machine that fills the need of \ QS 
the large bottling plant for big production of a \ \ \ ae Cy a 
fine quality beverage. Super Cem 50 will turn \ 
out 6-ounce bottles at 320 Bem... hour after 
hour, just like clockwork. Its flexibility... econ- Fa 
omy . .. easy maintenance . . . simple operation 
all add up to bottling at lower cost per case. @ 
\ 


\ - a 

CROWN CORK & SEAL COMPANY — | 

Machine Sales Division ¢ Baltimore 3, Md. 


1 ff | ZA ZA 
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wasted. | an visit anv gorecerw fore n this area 
yns being wasted. I can visit any / ‘ 


in this area and find cartons being wasted. Yes, I 


Cu sit f and find cartons being wasted. I car 
follow garbage wagons or visit city dumps and find 
artons being wasted. That is whv I cannot be whol 
heartedly for the cartor 

Why do all these costly evils exist? Not because 
of anvthing wrong with the carton. The carton does 
its job extremely well. The hls ‘ 
These costly evils exist because we permit the cartor 
to be free of any deposit and theretore valueless 


in the minds of all who handle it. We place no value 
on it, so why should anyone else! 

This almost unbelievably costly practice has beer 
the unique shortcoming of the beverage industry 
for some time. Other industries must wonder at the 
self-punishment which we day after day, montt 
after month, vear after vear inflict on ourselves 
and on our businesses. They must speculate on how 
long it is going to take some of us to wake up and 
view things realistically 

Consider vour day and the contacts you have witt 
the packaging costs of all other industries which 
compete with ours for the consumer dollar. Wher 
you open a new package of toothpaste, shaving 
cream, or razor blades in the morning and throv 
awav the container it came in, you can be certatr 
that you have paid for what you threw away, regard 
less of what it cost. When you empty a coffee car 
a carton of milk, or a ‘bottle of syrup and throw 
it in the wastebasket, you do so at your own expense 
When vou buy a box of candy, a carton of cigarettes, 
or a bottle of liquor you pay for the container in 


the cost of the item 


Realistic Pricing Includes Package! 


Any industry which is realistic must charge fo 
the package in which it merchandises its product 
if that package is not going to be returned. To do 
otherwise, any of us would say, would be senseless 

By the same token, sound business practice should 
dictate a sufficiently high deposit to assure the re 
turn of a package or container designed spec ifically 
for re-use. In any other industry than our own we 
would ayvyain consider it senseless to do otherwise 

In brief, then, if you do not care what the cor 
sumer does with the package, you charge him for 
it and forget about it. If you do care what the cor 
sumer does with it, you charge him a deposit equal 
to the cost or sufficiently high to cause him to return 
the package 

The consumer doesn't take long to get the idea 
That which is non-returnable is worthless. That 
Which is returnable and has cost him a deposit imme 
diately assumes a value. If the deposit is high 


ough, the value is then sufficient to cause the 
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Sugar Loaf watches as Brazilians 


Now, what do we do with our carton, our me! 


accept the invitation 


“Beba Coca-Cola” 


ugar if Mountain, Coca-Cola 


handising package? We neither include it in the 


ost of the product as a non-returnable item nor 


] 
charge a deposit on it as a returnable ontainer 


we deliberately place the cartor n that class 


sed everuone 


nsider a luele Habit tells the consumer, the 


, storekeeper. ves. even our own salesmen to throw 
i ort the ravilian scene just an it i 


part of the scene wherever people gather iway the carton because it isn't money. But what 
in the 1 A Around the world s infinitely worse. we who do know the full facts 
Coon ti Wholesome refreshment sav “throu f away t's only money.” Throw it 

me refreshment It brings the friend 

away--it’s only money. Any industry which lives by 
re f the tates to good neighbors . 
everywhere ix the favorite of all who J that motto runs the risk of dying by it 


play refreshed of work refreshed There are several iInadeq jacies Im our industry 


when it comes to pricing. There is the product itself 


ell, and the carton. But the cartor 


is the one which lends itself most easily to imme 


diate correction 


Suppose we had a deposit on the carton. What 


would happen to the present costly evils surrounding 


its use? They would be automatically and immedi 
ately eliminated. Consider. The consumer pays a 3 


deposit on a carton. The carton is immediately lifted 


* out of the valueless class and given a definite value 

a ep Because it has a value, it is now given greater care 
4 ‘ and returned whenever possible. If it is not returned 
the deposit is forfeited and the consumer rightfully 


4 accepts the loss— not the bottler 


Bottle Returns Increased 


undeniable fact 


the 


that when the carton comes back the bottles come 


Add to these considerations 


back. The deposit carton should cause an appreciable 


nevease in the return of glas te our plants in the 


future. We must not overlook the fact that the great 


yrowth of our business is in the home market 


There were more soft drinks consumed in the home 
1951 than the 
1941. Adequate deposits are needed to assure 
which 


total of all soft drinks consumed 


the 


market 


all containers 


home 


Well. the cde posit carton sounds pretty good, but 
how would we do it? It is just as easy as rolling off 
og. Tomorrow morning every beverage man would 


tell each of his 


wcounts that each carton in his store 


was now worth $c and that each carton in the home 


of his customers was also worth 3c. That is all there 


From that point outward we would save all 


but e amount of our present carton costs 


What would each of us save annually? What would 


ill of us save annually? What would the entire ir 


dustry save annually? The amounts would be stag 


yering 
But that sounds too easy. There must be a catch 


o it. There is n atch whatsoever. It is just as 


‘ 
simple as 


t sounds. There is positive proof all 


iround the country. Texas, California, Nebraska 
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rt if wre ss I e talked t many 
f the I k how ised thev are 
How much do th Suve Three thousand dollar 
r ve er vear., S60.000 
l ! How much w each of us save 
tt ley Th lepends « 
ime ind tr per taye {! vour siness dome 
rtons. If you ‘ quick rule of thumb use 
per case. Th ike Your total volume per 
r and mult \ ‘ will arrive at your 
pproximate savings through the use of the deposit 
4 irt 
But what happens vour volume”? Doesn't it 
suffer whe id arton deposit? Absolutely 
t. Id t K 1 a single nstance in which 
the introduction of a carton deposit has hurt sales 
How about the dealer? What's his reaction? If 
there is a deposit ill cartons it means absolutely 


nothing to him 


tis explaines 


the one Vvithne 
either neglect 
re-pack other 


ts it in the spirit in which 


f all but one have a deposit 


it the deposit suffers. The dealer will 
the ire f that carton or ise it to 
beverages 
It Worked In Peoria 
7-Uy orya! ith yperates 


Iw d like to use an 
I s. Peoria market not too unlike any one 
of the pr pal markets in vour state. Its popula 
tion is somewhat er 100,000, All the major frar 
chise drinks are represented there vell as local 
eT tle! In the ve 1450 tll bottlers 
in Peoria excey e were using free cartons. Ir 
that ime year, that one company introduced the 
deposit: cart By 1951 ll companies except or 
had switched from the free carton to the deposit 
carton. By 1952, that one company, tired of having 
its il Ss Toe ‘ iround at useless expense 
switcned ¢ er? rhe leposit cart to con ete the 
picture. Ne ne st ime. Everyone saved money 
n sizable amounts hus Peoria solved its problem 
and Ss We tor concerned 

Ir ‘ ta tna 1 } e said I would certainly 

{ blame vou tor i gy to vourself or asking me 
“We tes do vou practice 
what vou preact Wi lon't vou use a deposit car 
tor The answer to that one is easy. We did. We 
tried to 4 t entirely alone in the great New York 
market and frank we found we couldn't do it 
Cr yg it e put t in the struggle class. When 
everybody does it, there is nothing to it 


State-Wide Cooperation Necessary 


Then why 


November, 


1952 


ill do it? I can think of no 


Count on more round trips when 


you bottle in WEDG-WALL Bev- 


erage Bottles! Because these stur- 


dy bottles are built to take slam- 
bang treatment inside your plant 


and out in the trade. 


via TRUCKS... 


gourd vast 


MANUFACTURING COMPANY, INC. 


= 


Get the inside story on 


WEDG-WALL Beverage Bottles. . . 


ask 


your Thatcher representative or 


write, wire, or phone Thatcher Glass direct. 


Factories: Eimira, N.Y., Streator, I! 


Representatives in Principal Cities 


! 


Lawrenceburg 


Elmira, N. Y. 


Ind 


77 


<> 


Kansa Missour Wisconsin, Illinois. to name only f PLANT f 
rom eee 
a ow ha ire ising the Jenosit “J 
/ 
f 
d back in! 4 
3 and back again! 
to RETAIL OUTLETS... g 
ike 
to HOMES : 
id 
— 


YOUR SPECIALIST 
DOES IT BETTER! 


RUPS SUG. 


DISPLAYS FOR BUSINESS 


The Double-Cola Bottling Company of Springtield 
Illinois. is building large displays of Double-Cola car 
tons in local super-markets. The above photograph 


shows a typical arrangement 


National Bottlers’ Gazette 


\ \l / j further specif sweestior ld be t 
7 | my pers ISpiclo! r past differences. It : 
NG Ya. ff toget 
a \ } ir own self tarpat nd the of 
&§ mple step of increasing our profit by any pla 
\\ t lying Sug First t vet ha it 
4 ter tiny lustre ngineering service in design and installation of 
t t thes FiroSwe truly first and forer fin hquid [28 
wit t You, too, may effect portant savings with a 
by Refined Syrups & Refined Syrups & Sugars, Inc., Yonkers 1, N. ¥ 
RGANIZED USERS EXCLUSIVELY 


DIETETIC BEVERAGES 


(Continued from Page 41) 


their being 


ordinary toods or beverages 


@). Since diabetics are more likely to use sugar- 
free soft drinks than other people, is it per- 


missible to deseribe such beverages as “dia- 


betie™ ? 


GINGER 


PHILIP Inc. 


B43 E 156% Street Brome New York 


DIETETIC 
ADVERTISING 


Newspaper advertising 
on dietetic drinks ap 
peals to consumers 
weight - consciousness. 
Nu-Trim advises “Watch 
Your Weight . . Stay 
Slim”. Cott emphasizes 
its product is “Sugar 
Free’. No-Cal proclaims 
the drink is “Non-Fatten 
ing . 


tow ated \ 


CONT 


Watch, ing your weigh? 


NON-FATTENING 


GINGER Alt 


BOTTLES CONTAIN LESS ones | 
THAN ONE TOMATO 


| 
| 
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The above illustration shows a complete bot- 
tling line supplied by Buckner Equipment Co 
to the Canada Drv Bottling Co. of Lubbock 
Texas. This equipment was reconditioned by 
Buckner in Chicago and shipped to Lubbock 
ready to install and bottle. It included 


one 40 scout CEM filler 

one 12 head CEM mixer 

one 1000 gallon CEM saturator 

one 903 LIQUID Stainless steel 
water cooler with compressor 

a 10 head LIQUID carbonic gas 
charging unit 

three 60 inch INFILCO filters 

one BUCKNER syrup filter 

one BUCKNER syrup cooler 

one BUCKNER water polisher 


also all the stainless steel tanks necessary 
for the svrup room 

Mr. A. J. Finley, the general manager and 
production supervisor of the Canada Dry 
Mission Orange Bottling plant, has ex- 
pressed complete satisfaction with the equip- 
ment, its operation, and particularly the 
savings involved in the purchase 


Drop in on 
r vour needs at th 
See us of 


BOOTH 421 


e show. 
talk ove 


Keenline Equipment Corp. 


Weres Why! 


* Largest stock of reconditioned equipment in 
America to choose from! 


* We help you dispose of your old equipment. 
% You save up to 50°/, when you buy at BUCKNER’S. 


Whatever your cquipment needs whether it's @ single item 


or a complete bottling plant youll get the “best” at Buckners 
Best! because you can suit your exact needs from our tremendous 
stocks Best! because all equipment is thoroughly tested and 
fully guaranteed Best! because you save as much as 50% of 
the original price. Check with Buckner first, before vou buy any 


where! Prompt Delivery assured! 


NEW BUCKNER EQUIPMENT 


Buckner also carries a complete line of new Syrup room equip- 
ment. Syrup filters, water polishers, stainless steel storage and 
mixing tanks, sanitary transfer pumps and fittings. Stainless Steel 
small ware, glassware, water meters, ete., are available at a real 


savings to you. Write for further details 


Buy with confidence at Buckners! 


-BUCKNER EQUIPMENT COMPANY 


Liquid Hondling Materials ond Equipment 


NB 2524S. Wabash Ave: Chicago 16, Ill. Phone DAnube 6- 1344 


WHEN YOU ARE IN THE MARKET FOR EQUIPMENT... | / | 
products may not alone prevent consumer de best a { 
eption and thus believe that the distribution of “a ; 
ee sure that the special dietary nature of the prod 
vy at the retail level; for example, by such de 4 | 
retail estal hments devoted to foods for spe it | Bw 
cial dietary uses. Display material, in our judg = - al 
i ception to the use of the t “diabetic” or 
: 
Watch Your Weight § free 
|| 
yers/ 7 | 
| U-TRIM | 
ott 
= 
| 
erg 
No-caL 
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Is it permissible, then, to call the sugar-free 


bever tlie etic be verag 


Bottlers buy Internationals 


der tront 


greater 


kups 
Would a synthetic-sweetened beverage still 
be considered a food product? 

INTERNATIONAL HARVESTER COMPANY «+ CHICAGO 


col i Inve a 
rarded as a food under 
more 


ecial food 


Better roads mean a better America 


INTERNATIONAL + TRUCKS 


Standard of the Highway” 


On Oct. 31. 1949 the Conn. Food 
missioner formulated regulations 
of saccharin as a n 


sweetening agent in the manutact 


bonated beverages, under a special permit 


be issued by the Commissioner. Other re 

‘quirements \ t i special label had to 

ised al th: tt] ities were re 

These ulations 

vember 29th, 1949 


52. the ommis 


im cylamat 
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’ ise ipable of creating the faise r misiead 
ng mpression that the product wi be of some 
there is no need to refer to diabetics 
Here's why bottlers want Internationals \ opted by many 
3 ver Dio head truck engines are rugged companies a8 designation to ind te il 
r ‘ ' hed with ext wer. Engineered to save y enty 
j for special dietar ise. In yvenera have not 
had te rit ze the ise ft the tern 
‘ @ The est. most miortable t the rood — the 
fo V » Cot @ piece Sweepsight windshield dietetic” on a label for food for special dietary . 
New green-tinted ylare safety glass available ise. It f course. not specif ind the abe j 
4 
res the yeneral provisions 
“fl of articularly, a food for 
3 Farmatt Tre Mot Justrial Powe Retrigerators and Freezer 
lietary use under the labelling re 
q quirements prescribed by section 403° (j Ir 
ul inion there is no significant lifference 
“g hetween saccharin and sodium or calcium cycla 
iw is concerned as to products containing these 
substances 
1-160 series available in 
Wheelbase to 172 inche Connecticut Okays Sucaryl Use 
mi ty types to choose from 
: 
- 
4 
“4 
re 
4 : oner amended Sections 189-2 and 189-3 of 
a 4 4 — \ permits the use of saccharin, sodi 
~ f 32 fluid oz. remains the same. The labeling 
requirements also remain the same The 
amendments became effective as of September 
25rd 
80 


promo 


ad they 


free soft 
competitor 
construed 


ct that must 


i lot of 
following 
every 


DI-ETT’ ON THE WAY 

of Hammer Beverages 
tastes a sample of his 
loads cartons of the product on a truck. Sold in a non 
is being retailed 


Brooklyn 
as a routeman 


Ladies and 
Gentlemen 


of the Convention... 
the SUN SPOT boys will be at 


BOOTH 207 


to extend you a welcome greeting. 


Ask at Booth 207 about this great Promotional Program, 
that is setting sensational sales records for SUN SPOT 
bottlers. Find out WHY: what SUN SPOT has done 
for other bottlers, it can do for YOU. ‘ 


There's NO GAMBLE with SUN SPOT! Always a WINNER} 


SUN SPOT COMPANY of AMERICA } 


1520 RIDGELY STEET, BALTIMORE 30, MARYLAND 
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; 
One , t he it conclude, from an analysis 
of the stated position of the Federal Food and Drug = a : ‘e 
Administration, that the Government tends to re : = = ; 
gaurd syvnthnet sweetened beverayes as talling 
close to the category f a proprietary medicine 
If that were t hye r become the veneral pul 
conception, then the industry need have no concert 
/ that the suyar-less beverage will directly compete 
Weetened so drink is sold ir ood stores 
and super markets, so long as anti-sugar propa 
wanda continues so as the Amer in public 
maintains its weight consciousness: so long as the : 
sugar-free beverage is competitively priced one 
brand is now selling quart-size, no-deposit 
ae bottles for 2% so long as the sugar-free bever 
ige is supported by hard-hitting consumer 
tion: so long as these niditions exist. 4 
4 
a Will continue to exist then the suger / 
j 
arink, t or not, will be a strong 
for soft drink volume his is not to b —— : : 
weft drink volume, This is not to be S yj 
is a knock or a boost; it merely isa 
| be recognized 
5 
Although his company has entered the dietetic SS Yj 
drink field Johr Cott head of Cott Beverage ~ 
Corporation, is nonetheless concerned that “indis = Vv i 
criminate marketing of sugar-free soft drinks 
to all consumers-— will only cause the trade 
harm”. His positic is set forth in the S My ' : 
‘ 
: The creasing usage of non-caloric s = : 
~— 
stitutes should be watched with concern Ss. : 
the sott drink industry 
SS 
7, 
P 
Dif 2 
4 
‘ 3 
at two for 25 
November, 1952 


SEVEN-UP BOTTLING COMPANY 
of Cleveland 


JBAS 


now grves 600 leading bottlers 


absolute water quality control... 


FREE WATER ANALYSIS 


No charge for scientific study of your water supply 


with i prompt complete report 


WRITE FOR BULLETIN 1824 


NF IMFELCO INC. tre Plants in Chicage & Joliet, liners 


MENT FIELO ENGINEERING OFFICES IM 26 PRINCIPAL CITIES 


igar-ftree b 


o restrict 


these beverauves 


some sort of crackdown trom 

Federal Food and Drug Administration ar 
yovernmental agencies. In addition, attempts 
anv bottler to promote sugar-free over sugar-con 
taining beverages will be pounced upon imme 
diately by health groups and other anti-soft drink 
propagandists who are doing plenty of damage now 

without our giving them new ammunition to use 
on this industry 

“In a nutshell, there is a definite-—but limited 
warket for sugar-free soft drinks. We are answet 


r the need of millions of diabetes sufferers wher 


fon Fettenin 


| 


Big trailer truck. one of nine in fleet for No-Cal dis 
tribution in New Jersey. receives load of the dietetic 
ginger ale at the Kirsch Beverage Company plant in 
Brooklyn. Plans are now in progress to effect complete 
distribution of No-Cal in the Middle Atlantic states. 
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~ 
read tarted production of a 4-flavor t 
! i i! ft arinks Act nowevet! my 
| 
piace Tor Ca irinks, pp! ted 
tvtia “ +} mar ted niv to thee Der 
| lurketed o te e persons whe equire 
r-tree diet principally diabetics Indis 
| "We recommend it high ly " riminate marketing of sugar-free soft drinks —to 
g * ee @ ‘ imers can onlv cause the trade a t of 
| 
harm, for reasons I will shortly explain : 
In marketing the Cott line of 
wes, we are making every effort sales 
— to those persons who, for reasons of health, cannot 
“4 ifford the luxury of a sweet soft drink. The labels 
i early stipulate they are ‘for persons who must 
restrict their intake of ordinary sweets. 
Irve diet The same advertisements also note that 
ve produce ‘17 True Fruit and Other Delicious 
| We are also attempting to restrict distributior 
th new line only through drug and health tood 
tore rather than through all food stores. And 
ve have priced this product at 15c¢ per 12-ounce 
» throw-away bottle to further set it apart from our 
- gga = that if 4 and pros} 
similar steps to limit sales of to 
\ diabetics, we not only stand to lose the public’s cor 
3 
4 
As setisfiet ome mer Treat 
| 
- ae 
= 
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Hospitals Getting Word On “No-Cal” 


\ personal-contact impaign to ins 


the pu t he 

jucted for Kirsch Beverages, | 

Spearhe y the drive is Miss Edith S 
ter home ¢ i nis ! ’ress Relea ] 

t elatioe st s retained by Kirsct 
to help promote its \ product. Miss Stoffer 
s alerting key personnel of hospitals, diabetic 
cli s harm sct s and reducing salons to 


the advantages of No-Cal, which is now avail 
ible in the New York-New Jersey area and 


will soon be distributed on a national scale 


we provide them with sugar-free soft drinks. But 


those of us who bottle these beverages must 


market them eXpressly for diabetics. We must, 


through our distribution and advertising, make it 
clear to the public that the sugar-free soft drink 


is more or less a proprietary medicine, while the 


suyar-containing beverage is a food product. The 
onsequences may be damaging if this distinction 
is not made, and impressed upon the consumer 


If Mr. Cott’s analysis is correct, the industry 
ertainly has a new problem—as Well as a new 


product-—on its hands. Time alone will tell just how 


Sucaryl: Its Cost And Use 


Sucuryl, or calcium cyclamate, the new syt 
thetic sweetener that is responsible for the it 
of increasing numbers of “dietets 
bevel 1 ped Dy one of America 
foremost pharn tical firms Abbott Lab 
ratorie f Chicag Unlike other non-calor 
sweeteners now iilable, the new chemical 
does not leave ar bitter or metall ifter 
iste i comm pub jection to saccharin 
derivatives. Because it is heat-stable, the arti 
ficial sweetener ca vithstand boiling tem 
ires witl it ss its sweeter 
Bottlers using Sucaryl report in be relied 


on tor pertes product control Shipped 


granular or powdered form in 100-pound Kegs 


s water-solul 1 used just like sugar 
wt produc 
Curre cost of the item Is 4 75 per pound 
vhich on the surtace s ds pronibitive Tor 
ttling plant use. However, Sucaryl is approx 
n mes oncentrate tha “ane 
sugat ind therefore mahy times more cases 
of soft drink can be produced with one pour 
Sucal tha pou of suyal 


Bill” DeCheibor 
Mason s Regional 
Manager North 


Central State 


Mason’s Root Beer 


with 


SEE FOR YOURSELF! 

Visit Us In Booth 658 
NATIONAL BEVERAGE EXPOSITION 
NOV. 17-20 
Atlantic City, N. J. 


Not words, not promises 


MASON’S ROOT BEER COMPANY - 


November, 1952 


ance from trained, hard-working merchandisers 
what you get when you take on the Mason’s Root Beer 
franchise. Those Mason’s men really roll up their sleeves 
and go to work for you—and the results show it. Mason's 
franchise holders from coast to coast are enthusiastic 


about practical, result-producing help Mason’s gives them 


help that spells success and profits. 


but actual in-the-field perform 


213 No. Desplaines St. 


You get real 


l S 


HIRT 


Merchandising 


Help 


the 


* Chicago 6, Ill. * phone ST 2-6924 
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ae 4 

‘ big a problem—-and how big a factor in the sott bes 
arink market tw become | a 
At» 4 
| 
PAASO 
A 
* 


YEARS OF si00000 Compeigs 


process of installation at its Somerville Massa 


husetts plant, Morris Silver, President of Cott 
BOTTLING INDUSTRY ae 


Through the years, the house of 
Whittle & Mutch has developed and 
perfected flavors for the bottling 
industry, flavors that are sound and 
profitable sellers! 


Here are some of our 
"Star Performers" :— 


% GINGER ALE: 


3 Woodland Pale Dry 2 o7. 

‘ Wami Pale Dry 3 oz Toasting the success of their new Cott Cola campaign 
100 Pale Dry 2 o1 unveiled to 200 salesmen and distributors at the annua! 
Wild Rose (Golden Type) = sales meting of the Cott Bottling Co. of Manchester 


and Boston are (seated) Morris Silver. president of 
Cott Bottling: John C. Dowd, head of the advertising 


* ORANGE: agency handling the Cott account; (standing) Henry 
. 


R. Silver. treasurer of Cott Bottling. and Barney Cott 


: Orange “Cloud” Son — Director of the Cott Beverage Co. of New 
Orange Beverage Base 1-11 
WAMI" Orange 
’ Beverage Base 1-32 rT} s over and above the 4,000 cases per day 
* FRUIT FLAVORS: inits we have added to our facilities in the past 8 
months,” he declared 
FF 1 Imitation Grape 2 oz Henry R. Silver, treasurer of the company, also 
Beverages that Sell! Lime “CLOUD” 
¢ ed details o1 i major ola Campalyt na 
Whittle & Mutch flavors move Beverage Base 2 o7 Cott will use as late fall promotion in the New Eng 
Lemon Beverage Base 2 o2 
fast off the shelves because they (Clear) land territory. “There’s $100,000 worth of impact in 
are designed to please the public Wami Imitation Cherry 2 oz this campaign to sell Cola in quarts.” 
:: palate Imitation Wild Cherry 2 oz Phe campaign will get TV, radio, newspaper and 
point-of-sale advertising support 


Also a complete line of general flavors Send for our prices 
to satisfy the demands of your market! mation. 


and complete infor- 


We'll be in 


ABCB Expo- 


176 W. YORK ST., ° * * PHILADELPHIA 33, PA. | sition 


ALL FOR THE KIDS... 
Children are always welcome at the 7-Up Bottling Co. 


e ‘ of Waterloo. lowa. which regularly opens its doors for 
\e Atlantic City visits by Boy and Girl Scouts and other children’s groups. 
S —— Production Manager Nick Frank. left. is shown conducting 
a plant tour 
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The largest, single production unit in New Eng 
4 
/ 
~ 
‘ \ A 
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Promotion Ideas 4 


Christmastime offers the bot- 
tler unique opportunities to 
build business and gain addi- 
tional publicity and goodwill. 


compe longest dis 


tance n course, Precautions 
The soap box derby b al rould nto give each contestant 


nks could be di it by dealers innual institution on a and safety meas 
prevent acei 


the contest » pot ar and bottlers nm section 


cements on th Kk | 1 atior ountry where there is sufficient snov den skiing contest could be held 
rsmall space adverti nen in news might consider adopting th dea easy course, giving prizes for 
s. Truck post i also | n promoting a bob-sled, or skiing cot style, speed, and proficiency in execut 


various maneuvers involved 11 


»excellent advantayg est. There are many possible ramific ing the 


amp Department o n tions, but in its simplest terms th “sliding on slats.” Since there are rela 


Company at Nela Park, Cleve staying of sucha contest would i Ive tively few good skiers in most com 


Ohio, has prepared a plar sel ing a suitable hill, classifving ‘ munities, the bob-sled idea would prob 
t to entrants according to size and number ably invite wider participation 


sent free on reques 


or companies wishing of riders on the sleds, and having them The Christmas contest idea might 


stmas lighting 


this 


Bottling Equipment 
at Our Booth No. 238 


hic coolers 


INnKDOXes mi 


No. 50 Common Sense Stainless Stee! Stainless Steel 
Syrup Filter Dise Filter TANK Smaliwore 


ALSO: filter paper, filter cloth, and asbestos filter pads. 
\f you cannot attend, write for complete literature 


MIM) «The FILTER PAPER CO. 


2414 S. Michigan Ave. Chicago 16, Ill. 
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4 
Why. i 4 
ar 
J 
pit 
& ONG th re the 1d4y season rolls 
iround ts of bottlers begin racking a 
‘heir bra ver the annual probien - 
rom pecifically, what thev can de 
to increase sales during that period — —_ _S 
There’ cut-and-dried answer t 
a the probler f course. There are lecorative effects, an impartial con cates as for items of more tangible ee 
f imerous Ways that bottlers can hyvyy mittee being appointed to select wi va 
Yuletide volume; let’s review severa ners in each lassificatior Entry - 
onsumer contest, and the values of 
such a promotiot publicity and it 
lirect advertising more than justify ind 12 3 
the money and effort involved. For i: ook whit 
tance, bottlers in smaller cities and 
towns might onsider sponsoring. ri a 
migt rings onduct Chri contests 
hely (hristmas \ promotion of this type involves ‘ 
iar ny ntest. Such a contest could cove ride ind organizations such a 
! dened to cove itior an usually be counted 
stor fusty concer! Wwe n for support The ‘ do not have 
is schoc to be exper ‘ n fact. the spirit of Ft . 
rtist effective lighting i! ist about hard for award certif { & 
i 
PICNIC COOLERS USEFUL XMAS GIFTS 
With the Christmas season just around the 
Die s Xmas vifts These portable 
: ent for the hunting and fishing enthusiast, the 
= pic! ker. ete and can be featured in sporting j 
ay yoods stores, local ice company offices, grocers 
é 
outlets, as a part of the Xmas window 4 
floor displays. Several bottlers have used 
siderable success, while some plants use bottle 
to the pier Camm. Direct mail impalgns LPA- 
have also been utilized as 
making the l-case coole1 


Take steps NOW 


to investigate 
Stange's 
PEACOCK BRAND 
CERTIFIED FOOD COLORS 


ANUFACTURED AND DISTRIBUTED BY WM J. STANGE CO, 
CHICAGO 12, ILLINOIS OAKLAND 21, CALIFORNIA 


Also Migrs Stonge Cream of Spice Seasonings 


hnstmas promotic 
ind should—be an inter 
nal jot toc Coca-Cola 
Bottling Co. of New York 
for examplé brought te 
gether its employee family 
with a big Xmas party for 
employees and their famil 
s last year. James T. Mur 
ompany president, 18 


shaking hands with 


Special Occasion Advertising 


SAMPLING POSTER BRINGS ‘EM IN 


To direct attention to sampling demon 
strations at retail outlets. The Double 
Cola Company designed this attractive 
42 x $4 inch dealer window poster. This 
poster has been welcomed by store 
managers as it brings ‘em in and in 
creases store traffic 
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\ eve ipre t ely t \ | i 
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\ | \ hments. A suitable tic 
t Merry Christmas and Happy 
New Yea yreetings ft street. high 
ind sidewalk traf? Spot ar 4 
olfiel t of Christmas emphasized 
@ 
‘ ers als¢ ive eased 
a ile ime during the } lay sea 
\ by offering dairy delivery I their 
lirect to homes, the orders being taker 
Rb 


Bottler Doubles Deposit... 


and Sales Go Up!! 


Though competition did not go er 
along, he reports that sales 


and returns of 


increased substantially. 


‘ \ is Mav bvt 

Dodge 

l hel pec eed t? 

) 

idverse ffect 


maintaining a lower deposit 
empties have s indeed significant. For one thing 
minimizes (if not altogether 
the argument that higher deposi 
resent a sales deterrent 
. ites, from To be sure of course the 
x ited independ crease Was not the result 
Pepsi-Cola Bot judgment. Nor did the comps 
City, Kansas, has that it would be a cinch to put 
return of needed It required “years” of 
aif the company s months of advance planning 
ind had wus done —and successfully 
sales volume. It Nold explains 


fact, C. BE. Nold. president of the com 


We had been ¢ 


other bottlers in the 


omplishments, despite the fact that 


erritors 


Hoped Competition Would Join 


onside 


schedule 


nullifies 


deliberation and 


00 


TO INCREASED COSTS 


YOUR 


Pepsi-Cola — Nesbitts — Seven-Up 


BOTTLES 


Are Now Worth $1.00 Per Case 
(3¢ Per Bottle and 28 For Case) 


Berries and cases hove continwously increased price vince 1940 The cane 
that you sow heave af SOc depos? cost ws $2.17 The does set bring 
them beck 


Take Your Bottles to Your Dealer 
He Will Pay You 


*1.00 Per Case 


Due te these increased cont: we are forced te reise the deposits te 00 per 
case order (we bepe) te get bettie: beck late 


Pepsi-Cola Bottling Co. 


DODGE CITY 


$]00 


1952 


November. 


crease in case deposit. for several parade of people to retail outlets and 


years, and hoped it could be so al our plant with baskets, boxes and cases 
ranged that all the local botlers would of bottles that had been gathering dust 
go along with the increase to $1.00 in basements and garages, seemed to 
at the same time. After an unsuccess indicate that we were right 
ful attempt in that direction, on May “Another angle we considered was 
12th of this year we went alone that one of the biggest drains on a 

“We felt that our poor bottle return bottler’s secant profit was the costly ~ 
Was large ly due to the fact that con bottle and case re placeme nt each vear 


sumers hadn't enough money invested Whale $1.00 doesn’t represent even half 


deposits to provide incentive for the cost of replacement, a bottler’s loss 
returning them. Following our an it this higher deposit is cut another 
nouncement of increased deposit the fiftv cents a case, a rather sizable 


Perfection 
SMASH CO., INC. 


4401 Lee Highway, Arlington, Vo 


Hope To See You at the Beverage Exposition . . . Booth 757 
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Fouler 
Appliances 


QUICKLY PAY FOR THEMSELVES 
Simple construction, practical design 
add up to economical, long wearing 
appl ances that pay for themselves in 
lower perating costs Ideal for any 
plant 


CROWN CLEANING MACHINE 


Removes metallic slivers, cork, dust 

ands other foreign particles from 
wns. Delivers 300 gross of crowns 
hour. Built to last 


CASE PRINTING MACHINE 


One operator can handle 2,000 to 
4,000 cases per day Takes full or 
half-depth cases or both. Rugged 
Hand or motor operation 


CASE PAINTING MACHINE 
Cases move on conveyor to au 
tomatic spray gun Uniform coat 
assured on all sides. Automatic 
start and cutof saves paint 
Quickly pays for itself 


Other Fowler Products 


Bottlers 
Appliance 


Co., Inc. 


675 Pulaski St. 
Athens, Ga. 


Not Go Back” 


\ a 


JOINS HOFFMAN 


nael McCabe has been 
ot Marketing 

Company. Newark 

Dillingham. Exe 

has announced. Mr 


direct and coordinate 


Advertising and Merchandising 


nts of Hottman 


NEW 1953 CALENDARS 


Changing from its calendar style of pre 
vious yeas. The Squirt Company has 
prepared its new. full color calendar 
for use in 1952. as well as 1953. by in 
cluding the month of December. 1952 
on the first sheet of the calendar. Four 
beautiful girls. one for each quarter 


adorn the new calendar 


4s First Crush 


New. full color, Orange-Crush calendar 
subtly illustrates the delightful humor 
in the child's view of boy meets girl 

Two cherub-cheeked youngsters. whose 
ittention is centered on a bottl of 


Orange-Crush nate the illustration 
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i 
: “mever an aftér-thirat!” 
45) | | | il chane he 
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C. A. Marshall 
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5 4 ina 
en-Up Bottling Comy 
4 e-president of the Albuque 4 : 
iwhter. M Mary Sur 
\ 
@ Empty Gas Drum Signe s) 
@ Syrup Pure 
| @ Bung Pulle 
‘ 
6 8 19 20 21 22 A 
Bev New Jer 


New Sales Records and Closer Harmony 


Evidenced At N. C. Convention 


November, 


1952 
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: M Compa Cleveland, Ohio, de 
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es by 16 ite Highway and Public Work 
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hably secure & Trust Co., Winston-Salem 
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You Can Be 
OUT IN FRONT 
with 


Uniformly high quality ... taste ap- 
peal... price that permits sound 
profit . have made MarBert 
Cola and M-P Cherry-Cola the 
choice of hundrec's of successful 
independent bottlers. PROVE IT 
YOURSELF—For just one dollar 
we'll send you a full gallon of 
ready-to-bottle sirup.* Bottle it... 
test it... you'll be convinced! 


VISIT MarBert — Booth 361 
ABCB EXPOSITION 
Atlantic City, Nov. 17-20 


YOU CAN'T BUY BETTER CONCENTRATE 


MARBERT PRODUCTS INC MarBert Cola 
19 E. Lombard Baltimore 2, Md M.-P Cherry Cola 
| Heres your dollar send a gallon of bottling syrup of heck here} 1 
1 flavor checked and information on prices to 1 
Name 
Company 
Address 
City Zone State 


1 


ONE DOLLAR *Syrup available for tria niy to bottlers in US n MarBert 
TRIAL OFFER Cola and M-P Cherry Cole are regularly sold as 


anada 
entrate 
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vith t iiss irv, 140 accident-free manhours 
the trophy Group IT (11 / for s¢ i place and Royal Crow 
to 25 employees ‘Bottling Company, Rocky Mount Y 
Dr. Pepper Bottling Company vorked 24,648 accident - tree 
> 
third puace 
i- Cola, Botthng 
Mount, worked 
bree mannout 
price tiitww Companys 
l 15,240 accident 
BRIEF t 
for third place 
ebrating Frederick 
Vear US Se ela 
(Carolina Bottlers \ 
iwarding of nea 
ertificates to membe 
al st ite Wi le ite t\ i 
iddresses or i ma 
tured the 58th a 
ish 
issoclatior Wit 
22-24. The me ~ 
fy 
ottlers during 1952 
President N So 4 
tary F. O. B 3 
over the pre 
the matte? I ia 
but warned 
t with reward t 
in 
threat whict t 
the nd ist ry 
Jose pr La 3 
: B.C.B direct 
ttlers in North 
tute who } t 
it ipport tot 
tie H 
ears Dai 


Scores of 
Satisted 


Customers 


Designed to 
Individual 


Requirements 


Priced to 
Fit Minimum 


Budgets 


Gives Years 


of Dependable 


Service 


P & R Water Conditioning System 


Pure water is absolutely essential for a quality beverage 


f outstanding taste appeal. So don't take chances with 
nterior water conditioning equipment when P & R 
quipment gives pertect results at a reasonable price 
P &R System is simple in design, yet ncorporates 

the features necessary to a satisfactory water supply 
roved their putstanding value under all 

ating conditions. Automatic in operation 

emists study your needs and spec ty the exact 


your locality. No obligation 


Write for Full Information 


P.O. BCX 1042 ATLANTA, GEORGIA 


ULAR P.O-P SERIES 
SPOT TV CARTOONS 


This is the third and final in a series 
of cartoon point-of-purchase signs being 
displayed by SUN SPOT Bottlers. It can 
be used singly or as a large center 
piece of a 3-cartoon display. all pi 

tures being based on “impossible situ 


ation themes 


CART DOES PLENTY OF 
SELLING IN PHILIPPINES 


SALVA0OR OE LEON 


The fast-growing popularity of 


Seven-Up in the Philippines has 
drawn some of its momentum from 
brightly-painted carts like the one 
pictured above. The Seven-Up dealer 
who operates the cart painted it him 
self. He sells from 30 to 40 cases of 
Seven-Up a day. The Seven-Up Bot 
tling Company of the Philippines 
with offices and plant at Manila 
holds an exclusive Seven-Up tran 


chise for the Philippines 
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POP 
M Forester Beverage Compat 
( Bottling Compatr Greens Sy 
W ATER—Make SURE it’s PURE 
a tte: Barnes - Harrell - Rawling 
4q G Gree ro, and 
| Gent ad 
on | Elizabeth Ci 
‘ | Pepper Be ne i ford 
Washinytor the presidencs f the 
President, and GW. Scott, _ 
4 Bottling Co., Biscoe, Treasure? 
Executive Board Members are 7 
eigh; N. DD. Sowerby, Nehi Bottling a Ue 
( Greensboro: H. Swain, Seven-U 
Grigyx, Kings Mountain Be 
Kir Mountain, and W. W. Hines 
ect tr meeting ind e Fre 
esident, Heston Martin, The Menge 
AYFIELD.INe Thor Armstrong Cork ( ‘ 
th, tt f Winston-Salen nom 
y tw sparkling evening ente 
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MISSION ORANGE Battling Ca | 


taxes 


plant exXpans 
he rejuvenated soft 
i ew Canada Dry-Miss 

} st gone 
Eq i \ gh i a 
Sor he eq 

t 1 some tabi ited 
( ‘ me Mpans 
ed | ( stu and bott 
relatively short period of time the pla 
eduction and the first orders were coming 


jipment includes one 40 spout Cem filler 


ad Cem mixer, one 1000 gallon Cem sat 
ne 903 Liquid stainless steel water cooler 
pressot au 10 head Liquid carbonic pas 

init, three 60 inch Infilco filters, one 
syrup filter, one syrup cooler and a wate 


as well as all the stainless steel tanks nec 
i the syrup room. The normal output ca 


the plant is approximately 220 cases pel 


re well satisfied with the installation and 


the savings we made on the purchase ot 


it reports A. J. Finley, general manager 
iction supervisor of the plant 

ibbock bottling operation is one of several 
ada Dry bottlers which have been supplied 


‘ 
iplete plants as well as parts of plants that 


nstalled production line at Canada Dry—Mis 
range Bottling Co.. Lubbock. Tex 


ver. 1952 


TIMMONS METAL PRODUCTS CO. 


845 Harrisburg Pike * Randolph 8459 + Columbus, Ohio 


CLOSED PALLETIZED BOTTLER'S BODY 
Siding pane! doors — Ventilated and insul 
top — Skirt comportments — cart rock. 


comes fo the front as a leader of 
beverage body builders 


Precision built, high quality equipment combined with in- 
genuity and a sincere desire to pioneer the newest in design 
. a willingness to build any body to any specifications no 
matter how large or small the order . . . plenty of know-how 
mixed well with the constant strive for perfection . . . all 
combine to make Timpco the pioneer of the industry. 
Whatever your truck body needs, you will find Timpco an 
excellent source of supply. Timpco has a body for every 
beverage hauling job — designed to do it faster, better and 


with greater bottle handling savings. 


Write for additional information and prices. 


Open Side Body. Panel A-frame 
Deep wheel boxes 


Open side 4 deck body. 


Ore 


Open bor A-frame. Full length 
sign boord. 


re 


Open Side Body. Ponel A-frame 
Pallet of hand-load 


Open body. Economical 
— easy loading — full 
length sign panel 
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xpansion Complete — 
2 
| 
= CCl | 
| | 
| 
. | 
| 
n equipped by the Chicago firm 


SEE AND WIN THEM AT EXPOSITION 


~~ — 


>» be held at the Penrith Akers 

131 will receive this Sylvania 
Pictured alongside the set is C. L 
1» charge of sales of the 


* and a Master prize of a 20 
ven away by National Bottlers 
be held daily at this publ 
ts NBG. « Business Manager 


he prites 


lowa 7-Up Plant Gives School 
Teachers A "Lesson" 


CUDAHY, WISCONSIN, U.S.A. 
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EL IN ATLANTIC 
wt “4 ad | 
Company of Waterloo, a Maher operatio 3 


loo business firms which participated in Business 
Education Day, commonly known as B-E Day. Each 
firm participating plays host to a group of s« hool 
teachers for an entire day. The purpose is “‘to tell 
the manufacturer's story about his product, how he 
conducts his business, pays his bills (Cincluding 


taxes) and what he looks for in today’s school 


graduate.” 

The Waterloo operation was tur ned into a “Seven 
Up College” and the department heads were mad 
“professors” for a day. The 12 s« hool teachers as 
signed to the Seven-Up development first enjoyed 
a Seven-Up-sponsored luncheon and then returned to 
the plant, where they inspected the bottling facilities 
and were given details on the operation of a bottling 


plant 


Fred Clarke 


Fred Clarke, 76, of 36 Shippee Avenue, West “ 
Warwick, founder and president of the Warwick _ 
Club Ginger Ale Co., West Warwick, R. 1, died _ 
recently in Jane Brown Hospital, Providence 


Mr. Clarke founded the soda business in 1909 ; 4 


and had actively directed it up to the time of his 
death. He was an officer of the Rhode Island Bot- 
tlers of Carbonated Beverages, and president- 
treasurer of the Pepsi-Cola Bottling Co. of R. 1, Inc 


Meyer 
Filler and C 


KEEPING CASES IN SHAPE ... 


Canada Dry Bottling Co. of Mt. Vernon. N. Y.. gets 
“extra life” from beverage cases by maintaining a con 
tinuous case repair program. The resultant savings 
have proved substantial. management believes 


An attractive 2" x 6 
B-1 Thermometer that 
can be used at the 
office or home is one of 
the items to be given 
by the B-1 Beverage 
Company of St. Louis. 

@s remembrance 
souvenirs to visitors at 
the B-1 Booth at the 
A.B.C.B. National Bev 
erage Exposition in At 
lantic City. 
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OF 


; GINGER ALE P In Six Years—Over 
100 “‘Frostie’”’ Bottlers 
F vost Root Beer, a drink which was first fran 


chised only six vears ago, today is being bottled by 


GINGER ALE 


GINGER ALE 


GINGER ALf 


GINGER ALE 


| V4, Design for 
Bottlers Profit 


re than 100 plants. And the number is steadily 


yrowing. If this accomplishment, in itself, is not 


ougt Oo warrant a success storv. consider these 


1. Most of the 100-plus Frostie bott 


lers are located 


the southeast where some trade authorities say 


GINGER ALE 


t 
stie 


GINGER ALE 


glass 


classified adverti 


trade journals 


1. Frostie has never been int: 


oduced in anv mat 
GINGER ALE GINGER ALE 


het with i Dig-scule promotior and advertising 


he story behind the development of Frostie into 


ALE GINGER ALE i beverage of growing national prominence is 
4 wtually the story of the sound and well-considered 
: po es and merchandising tactics established by the 
q tw hiet executives of the parent Frostie Com 
; GINGER ALE GINGER ALE 


n Baltimore—-President George Rackenspet 
WE ; ind Ed Leonard, Assistant to the President 
GINGER ALE GINGER ALE 
pe GINGER ALE Frostie next year 


will continue to 


GINGER ALE 


place merchandis 


ing emphasis on 


GINGER ALE carton sales. This 


Bottle Master unit 


is being produced 
tor Frostie by At 
lanta Paper Co 


GINGER ALE GINGER ALE 


FRANCHISE DIVISION 


ayreed 


would be wered. Management realized 


DETROIT 26, MICHIGAN 


‘ WEE 
GER ALE additional significant highlights \ 
4 
4 root beer just won't sell.’ : 
4 i bet ' 2. Not a single Frostie bottler has ever beer 
4 ; forced to shut dowr 
GIN FE Fromm mig has never been offered for sal 
in the sing sections of beverage 
q 
te 
: or, When Mr. Rackensperger decided to franchise the 
: JAMES VERNOR COMPANY locally, it was MMMM, first of all, that product qual- i 
a4 National Bottlers’ Gazette 


resoived that dealer-and-consumer 
be their major, standardized proced 


new markets. Hence, a top-quality pre 


sidered absolutely essential 


sh brand identificz 
decided that a uniform packaye was required 
with their advertising agency, Emery Adve) 


Corp., Baltimore, they chose a semi-steinie 12 


It was lastly determined t 
never be employed 


adnerence 


dividends is evidenced by 


Fats of = to have played a part 


in the growth of this 


rownh new moder! 


E. T. Leonard. Assistant to the President: George Rack 
ensperger. President of The Frostie Company. and 
R. |. Highleyman. Account Executive of Emery Adver 
tising Corp.. survey 1953 Frostie advertising material 
in Mr. Rackensperger’s spacious office. 


Proud to have been a part of bottling progress . . . 


proud to be a leader in flavor quality . . . Virginia 
Dare has served bottlers since 1923 with flavors that 
have helped make bottling history. Virginia Dare 
Vin-Vie (Imitation Grape), Virginia Dare 
Orange, Virginia Dare Cream, Virginia Dare 
Ginger Ale all have earned a respected name 
among bottlers everywhere. For more than 50°, of 


fifty years bottlers know .. . in bottling it's flavor . . . Visit the 


Virginia Dare 
Booth No. 543 


ABCB Convention 
A section of the modern spacious main office in the Atlantic City 
new home of the Frostie Company. Mr. Leonard's office 


EXTRACT CO., Inc. 
is in center background 
IRGINIA ARE Bush Terminal Building No. 10, Brooklyn 32, N. Y. 
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in flavor it's Virginia Dare. 


Representatives in Principal Cities 


fe ng. Having a limited promotional budget, they felt 
: that favorable word-of-mouth advertising—lots of it 
Was just what they needed. Furthermore, it was 
woul a great name in flavor | 
ire Tor Ope ne 
/ 
: / 
they 
That their mim these policies has paid / fs 
} these tacts af 
1. Frostie’s still-growing- list of franchised bot 
tlers includes manv who took the franchise on the 
recommendation of bottler friends 
2. The parent company last month moved into _ 
the) plant building in the Balt APRS 
more suburbs--a move dictated by its rapid growtk ~ reat indust 
And, to be sure, the property on which the new 
plant is situated affords plent of room for further Ly ZA : 
95 


HOUSE’S 


J 


Better Than Ever! 


FOR WINTER SALES: GINGER BEER 


YEARS AHEAD! 


Serving the Industry for 60 Years 


Famous Quality Line of Flavors 
and Concentrates ... and now 


For 100°o speed-up in 


HOUSE PRESSURE 


your Sirup Room operation— 


CHINESE RESTAURANTS 


NEW CANTON Virg a Ave 
Phone —488 
NE INN—“MIKE TRED 
JEWISH. AMERICAN 
Maine sti SHUMSKY’S-— Pacific at Georgia 
ea! aitie ‘ ta i i estaurant 1 ba 
e 3 P.M. to 2 AM upacity. Dairy dishes. Pt 
t t t 
YANKEL’S—3: Pacific Ave 
We f ‘ tea t AM 
( ta ings P.M 4 


GOLDMAN'S 801 Boardwalk at 


\CK GUISCHARI’S STEAK HOUSI POPULAR RESTAURANTS 
Atlant 
te ea P.M. t VIENNA Three excellent resta 
M. | 1508 excellent re 1415 Boa alk, 8 A.M. t 
t 8 Atlantic Avenue, 9 A.M. t 
P.M. V 4 pastry sho] ne of f 
est 110 Atla Av 
Int he la 


ESTABLISHED 1891 


JACOB HOUSE & SONS 


52-54 ST. PAUL ST., BUFFALO 9,N. Y., U.S.A. 


SIRUP FILTERS 
HOUSE UPANOVER 

and Bag Dumper 

ate the work mating 
THEY WILL SAVE THEIR COST 
EVERY YEAR. FOR ALL THE 


We invite you to get our 
Price List and Catalogs. 


KORNBLAU'S 


t 


Har en 7 A.M 
A.M. P 
SAMY'S—3801 \V \ 
HOUSE RESTAURANT sna 
M H 4 
JOHNSON RESTAURANT 


Tere antic \ 


ITALIAN SPECIALTIES 


VENICI No. M \ ‘ 


: iHE PLI URE CITY 
ee 4M. t P.M 
YSTER HOUSI \ 40088 ar wit é 
FOOD RESTAURANTS ilar. ecialties, ste etc. Breakfast 
‘ ent ners a 1 srood 
ATZ INN KNIFE AN FORK At 
: ' tea CHINALAND — 28 S. Tennessee. Ca 
PMP f me che 
MAN At ye Avenue a 
Ku Margate. | 
Atlantic City sea f RAGON’S DEN 1021 Boa 
arit ka is f t ( ese a Ame an f ta 
deve ) A.M. to 2 A.M. P 
lays, | P.M. Phone 29972 8—very popular 
2 
Large 
e 404 
e. } 
F RISH o AM 
a » PM 
i tatior 
the Per Atlant Hote Tasty a la carte items. Phone 
: Attra ‘ vlan w ati ere 
finest food. Lunches 75 cents to $1 JACK CARR — 2808 Atlantic Avenue 
} te t ard. Da ne Phone 
| 
| 
1642 Avenue all night: Pacific Ave 
ESCORT BAR Miss ind Atla 
Avenue teaks a STANLEY 12 Atlantic Avenus 
J Largest restaurant avenue, A 
1 es t f ‘ 5 
mea 
é BAR AND RESTAURANT : 
615 Pacifie Avenue. Steaks, chops Pacific Avenue, A 
\ — catesse 
ran 
A 
ZECHTER’S— Pacif it M yan. | : 
© 
ba Italhan f i i Ita f ‘ t ewest al finest 
ett Lunch to late ever P ‘ est ts. Excellent re Fa 
CANIO \ BINGHAM RESTAURANT~— New 
af National Bottlers’ Gazette 


oeces__ DOES YOUR LINE HAVE THESE 


We tandardized throughout the State 
MASSACHUSETTS 
The four responding it 
l S160 juat i 
rt in l 
YOUR BRAND BIRE-LEY’S 
MICHIGAN 
The picture is bright here. 13 of 16 responding Recognized Top Quality Product........ 
tt rs porte i ne averay gy 17 
he chief assist. What Enough ‘’Want-To-Buy’’ Customers for 
more, the prices ranging from 
hye i hig 1.40 ts he | pper 
ip to Reasonable Cost and Adequate Margin. . 
yey are 2c tie ind trom Ze t 26 
Protection From Spoilage........ (wows 
MINNESOTA 
All eleven reporting bottlers are at high pric sum Aggressive Merchandising & Proven 
levels (95c to $1.20 on splits), and 9 of them report Game «Selling Tools................... coun 
sales increases ave lo 
operating with a 3c bottle deposit, and three of them 
vorking naca posit. Cas eposits are 
. 
m 8c to 2k z Prestige of Strong Parent Company..... 
MISSISSIPPI 
\ relatively small volume gain averaging 7 1 
eported by five of six Mississippi bottlers. Price 
vel is gener ally at Stik b it one plant and i Coke 
ttler at tha reports a oF scale 
Deposits are 2e down to 3 for Se on bottles, and should YOU bottle Non-Carbo: 
rom 2c to 12 
MISSOURI |. There is a rapidly growing market 4. Pasteurization protects Bire- 
pa prolonged wa veather, all 16 report 9 Fruit flavors taste better without against spoilage at all times. 
bottlers cite sales bo iweraging a hefty 25 carbonation. 5. Bire-ley’s Non-Carbonated 
Nine of the botth at higher prices. The few 3. Non-Carbonation is a unique sell- Fruit-Flavor Drinks can now 
at S0c are in smalls ritories. Deposits are ur ing feature with strong appeal to be bottled on many types of 
formly at 2c per bottle, and from 2 <ic for dealer and consumer. carbonated equipment! 
the shell 
—t-1- 
MONTANA 
Three reporting bottlers (two at $1.20, one at 1 
90¢) point to sales increases averaging 12°,. All 
suid the weather was primarily responsibl 
Two of the three bottlers maintain a BIRELEY’S DIVISION Oe 
deposit and a 2¥c shell deposit ($1.00 tota the ow 
NEBRASKA 1127 North Mansfield Avenue | A 
NON-CARBONATED Hollywood 38, California Tel. Hollywood 9-2234 
ned to give all eleven reporting bottlers a sales Orange Grape. Grapefruit 
ncerease averaging 16°,. Ten of them are at higher Berry Pineade Tomato Chocolate 
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; ire at higher prices and both report sales increases SOV RRR RIS 

ey ti 

tenance <] jeposit structure 

ind for she The $1.00 deposit is known to be 

e 

| 
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WORLD LABELER 


NEW HAMPSHIRE 
Three bottlers rey 


Canada Dry Plants all over the country have used World 
Rotary Labelers for years. That is why they are quick to 
recognize the advantages of the WORLD Tandem Labeler. 


its capacity to handle full bottling line production, from report The 
perm ite to 450 of more per minute (the latter labels on 7, 12 and the ' 
requiring Only one operator and one S-unit Tandem). Extra 28 oz. Canada Dry i : bt 

r landem units are economic illy added as production increases bottles are neatly ner pr 

ly and sel (lua ye ron 1.15 
its flexibility. The Tandem apples body labels, neck 
by th Deposits are average 

labels, and it desired. Contmuous bouling line production appise 

Tandem Labeler 

4 assured one Tandem unm may be stopped and the NEW MEXICO 

other units will take the tull load 

‘ ‘ ‘ iers reporting both are at higher prices 
F its dependable performance Canada Dry knows from 

past Experience that WORLD Labelers can be relied upon day 

] in and day out, year alter year and Se on quarts 

7 Ask us to give you the facts and figures on the last word in 

NEW YORK 

sutomatic, bigh production beverage bouling labeling 

the WORLD Landem Labeler POR repos 


i iles decline Average increase is 19 17 of th 
IX bottlers, furthermore, are up in price, with 96« 


the most common ieve Quarts are listed at $1.15 


A) 
J 
& 
Lage 


ECONOMIC MACHINERY COMPANY 
WORCESTER 3, MASSACHUSETTS 


DIVISION OF GEO. J. MEYER MANUFACTURING CO. 


MILWAUKEE, WIS NSIN 


$1.45. Deposits are average 


NORTH CAROLINA 


IY of 23 reporting plants are doing 17 better 


} fir firm at SOc. Deposits are 2c down to 3 for 


on bottles, 2e to for she 


World Triple landem Labeler is going 
NORTH DAKOTA 


rhree reporting bottlers; all are at higher prices 


this trim, modern (ANADA DRY 


GANADA day 


OKLAHOMA 


\ yvood vear here 13 of 15 reporting bottlers are 


4} thead of last vear in sales. Weather is the mau 
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and from $1.45 t : 
al average 2c pe 
‘rally 12¢ ‘ 
i tnree are at 
; j prices ind all three have mproved their sales 
17 iveruye reuse One reports a pr 
‘ i 
+} 14 f 15 reer ling 
&§ ee r than last year. Only one plant reported a decrease, 
a t said it is less than 1 : 
4 ee «* Prices and deposits are generally low. Only 5 of 
5 ee the 23 plants are up in price the remainder are 
and doing 27 more business (average than a | 
Their deposit structures are high 3c or 4e or 
ala bottles, and to 28c on shell. Carton deposits are 
} f the hott 
ised by two o e bo ers 
; OHIO 
Business generally far better than last year. 11 
of 15 reporting bottlers are up an average of 19 
- n sales, and most give credit to the weather 
\ 15 plants are at higher prices, with $1.12 
| 
| | th, toy splits and S160 the toy quarts 
bee pos re yenerauyv a per aithoug? i 
‘ few piants are getting Case deposit follows the 
“uverage 
~ 


Put Your Own Bottles to Work in Our 


NEW CHOCOLATE BEVERAGE 
FRANCHISE PLAN 


COMPARATIVE PRICE PICTURE 


N.B.G.’s 1952 nationa 


Get started with practically no investment! 
N 19 efe : 
im | | ¢ Buy a sterilizer as you go, out of 
No 14 1? . 
anes income from your Chocolate Business! 
m 96 1.25, Ok ( For stability and sure-profits through 
2 normal times and slack periods as well, 
Bo there is no other drink that can com- 
ieaatiags. pare with chocolate. More and 
Four report more bottlers every day are 
t levels an their first choice natur- 
PENNSYLVANIA You Can drink that is nation- 
4 really wonderful story here. With the beverage 
taxX removed, every rhe 1 the 26 reporting plants Start Bottling ally known and 
This Popular nationally pop- 
24 of the 26 bottlers are at good prices ranging — Syre Profit Drink a 
om 95¢ to $1.20 01 ts. Quart ron KAYO. 


$1.20 to $1 5 Deposits onform to iveruape NOW! 2S 
SOUTH CAROLINA 


1 picture here. Eight plants reporting all & 


1.20 por ncreases 
ray 17 \ he prin “ 
SOUTH DAKOTA 
Four bottlers reporting are at higher prices i 
four are experiencing sales increases aver — THE Leader in 
— Chocolate Drinks 
All 12 reporting bottlers are experiencing sales For full particulars 
ne But pricing in the State fier gyer 25 Yours write today to 
z ill ee See us at Booth No. 244 A.B.C.B. Exposition November 17-20, Atlantic City, N. J 


Also visit our hospitality headquarters Shelburne Hote! during the show 


415 WEST SCOTT STREET te, 
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VERMONT 
bottlers reporting —2 are at high 


VIRGINIA 


All 11 reporting plants show sales yg 


averaye 


WASHINGTON 


} plants reporting. 2 plants are averaging a 15 


sales gain, the other reports a slight volume loss 


Split prices reported are $1.10 to $1.40; quart prices 


range up to $1.80. Plant suffering a sales loss blames 
t on population tosses and “chiselinyg mi pet 
y yi tors. Deposits are average 
1 ANNUAL WEST VIRGINIA 
4g jad. Five of eight responding bottlers report 
Sales decreases averaging 24 didn’t say 
AB i3) reported a modest increase All five, of } 
3 the blame squarely on the State's cent-a-bottle bever 


CONVENTION 
AND 
EXPOSITION 


seven of the eight bottlers are 


higher prices (tax not included Deposits are 


iniform at 


WISCONSIN 


¢ per bottle, 2e per case 


Fifteen of 21 plants reporting are K 
iverage of 20 better, sales-wise, than last 
§ ) Three reported a slight sales drop (3 iverage 
4 ‘ ll 21 are at higher prices, but the price levels 
cer a r l } i } 
+, eae ‘ ‘ ‘ Qn 
Ma. are extremely varied. 91e, 9e, 96c, $1.00, $1.10 
g Pune to you an Convertan mn $1.20, $1.25 and $1.40 are among the prices reported 
) 
invilalon “f 1BCB on splits. Quart prices range from $1.00 to $1.60 
F prada the ty talk 
the bike \ few plants are getting bottle deposit, but 
th ou than you pay pla ar ting a le} 
Cay ‘Whe he gt most are at 2c. Case deposits range from to 
(ttan Ad ly the panthous* 
WYOMING 
at [wo plants reporting—-both are at $1.20 o1 


PRESENTATION OF FRANCHISE 
BRANDS IN N.B.G. SURVEY 


NO. OF 
CARBONIC COMPANY Dios MENTIONS 
Barq’s : 8 

General Offices: 60 East 42nd Street, New York 17, N. Y. we ? : 

— Bubble Up ll 

at the frontiers of progress you'll find | Buffalo Rock 1 
Canada Dry 30 

Cheer Up 5 


A DIVISION OF AIR REDUCTION COMPANY, INCORPORATED 
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the remaining 12 are solid at Rik 
< The deposit picture varies from market to market 
low is 4 for on bottles up to 4e each. Case 
PURECO deposits in effect 
Va 
er prices —and 
“aii al anead of tas veul ns 12 
ing 15 5 of the 11 are still holding at 80c: re 
mainder are selling at 90¢ to $1.15. Deposits ar 
Significant} 
the Yet4 make and both are ahead of last year (20°, average 
fi 
nent’ yh They report the same deposit level 3c hott 
ti } im 1 eve > er wet 
ind 28c for the shell ($1.00 total 
100 


BRANDS 


Cherry Blossoms 
Chocolate Soldier 
Cirele A 
Cliequot Club 
Cloverdale 
(oca-lo 
Coffee Time 
Dad’s Root Beer 
Delaware Punch 
Dr. Pepper 
Dr. Swett’s 
Double-Cola 
squire 
bvervess 
Frostie 
Fruit Bowl 
Goody Root Beer 
Grapette 
(Grapico 
Hires 
Hep 
Howel’s 
hayo 
hist 
hool- Aid 
Lemmy 
Lemonette 
Lime Cola 
Lord Calvert 
Ma’s 
Mason's Root Beer 
Mil-hay 
Mission 
Vioxie 
Nehi 
Nesbitt 
NuGrape 
Old Colony 
Orange-Crush 
Orangette 
G 
Par-T-l 
Pepsi-Cola 

vers 
Pop hola 
Red Rock 
Richardson 
Roval Crown 
Rummy 
seven-l p 
Smile 
squeeze 
Squirt 
Sun (rest 
Sun Tang 
Tom Collins, Jr. 
Triple XXX 
Tru-Ade 
Tryv-Me 
Twang 
Upper 10 
Vernor’s 
Vess 
Whistle 
White Rock 
Wonder Orange 
oo 


Independent Lines 
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Expressions of your finest sentiments \7 are best told by a beautiful and graceful long-stemmed rose, just as you will want only the finest glass containers 


to give your products the best appeal \ in fine glass containers, manufactured by the Brockway Glass Company, makers of glass containers since 


1907 Brockway containers are \\ made with the skill that comes from years of exclusive experience in the glass packaging field. Our constant 
and outstanding improvements in gia: 


containers put Brockway at the top of the list with users of every type of glass packaging You will find 


the ‘‘B’’ on the bottom of each Brockway glass container that is our mark of assurance and the symbol of the best protection for your products 


when only the finest will do 


Prescription *« Pharmaceutical « Proprietary « Beer » Carbonated Beverages + Liquor « Food 


ROCKWAY GLASS 
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SALES BUILDER 


| 

| 

| 

| 

| 

| 

This attractive display | 
stand made for the | 
| 

| 

| 

| 


Coca-Cola Company 
by Gaylord Container 
Corporation stimulates 
sales of Coca-Cola 
by suggesting the pur 
chase of foods that “go 
good” with Coke. 


NEW AUTOMATIC 
BOTTLE VENDOR 


Built by the Cen 
tral Tool Co.. Hart 
ford, Conn. this 
new Choice 
Vend” machine 
offers patrons a. 
4-flavor selection 
vends 144 bottles 
and pre-cools 171 
more. Vendor will 
bow at the ABCB 
Exposition this 


vill be 


STABLE, VERSATILE 


Baker-Raulang Co.. 
Cleveland. is produc 
ing a new 2500-pound 
capacity electric fork 
truck that travels at 
speeds up to 7 miles 
per hour and makes a 
U-turn in 8)/2-ft. 


H 
| 
| 
| 
| 
| 
| 
aisle. Other features 
| 
| 
| 
| 
| 


include: worm gearing 
for dependable tractive 
power less mainte 
nance, and “dynamic 
braking to prevent 
motor burnouts. Unit 
nas a standard tele 
scoping lift of 130%, 


BS 
= cottler rd out yourse! | 
inquiries for Mexico Central and 
ame Oranoe Drinks 


PORTABLE CONVEYOR 


This new lightweight and inexpen 
sive portable conveyor. The Speed- 
lift. Jr.” has been introduced by 
Speedways Conveyors. Inc.. Buffalo 
N. Y. A power belt unit. it can be 
used at any angle up to 30 degrees. 
Ten feet long. it's electrically re- 
versible. 


ST RIAL 
WHEE! COMVETOR 


GRAVITY WHEEL CONVEYOR 


A new type of Rapid-Wheel gravity 
conveyor has been introduced by the 
Rapids Standard Co.. Inc.. Grand 
Rapids, Mich. This heavy-duty wheel 
conveyor reportedly can be used in 
place of bulkier. more expensive 
roller conveyor in many instances. 


WASHER TO SINGAPORE 


The SS President Gartield of the 
American President Lines is shown 
unloading a Meyer Dumore (Geo. J. 
Meyer Mig. Co.. Milwaukee) bottle 
cleaner shipped to the Fraser Neave 
Ltd. of Singapore. This is the ninth 
Dumore washer installed by Fraser 
Neave in their various plants. 


stANDING 


omy IN RESULTS 


on 
ER ATING EFFICIENCY 


| 


WHAT'S NEW 


Tips On Proper Beverage Display 
Offered By Frontier Manufacturing wed D 


Donald Duck Making Fast 


Headway, Parent Company Reports 


ou 
e! f ! r, Gre Rock H 
ind \tk is we is Ww \ugusta 
Glendale Calit ind th tates of Illine 
M 1 lowa. Preparations 
te iv te torduce Donald Duck 
Out beverape t the rest of the United States and 
af The parent pa ires s offering fran 
‘ t tiers ! en areas These 
he make ' bottlers wil hoose the Donald Duck flavors to fit 
} ' i bu their own particular requirements and market. All 
for Ira ! ed bottlers’ productiotr Will have the expert 
lance of of the nation’s leading independent 
re iborator iffed and equipped 
for? irch and tr quality and flavor con 
| keg lie ency. Th ervil jointly retained by General 
ble breakage caused Beverages and Walt Disney Productions, also offers 


MAGNESIUM DOCK BOARD FOR TRUCK DOCKS 
Magline Inc 
magnesium dock board designed for specific use in 
truck loading operations. 
range of sizes, the new unit combines bridge design 
strength with extreme lightness and easy 
handling. Manufactured in two rated load capacities— 
1,000 Ibs. per axle. and 2.000 Ibs. per axle— 
a new. patented automatic drop-lock that securely 
anchors the board in position. 


Pinconning, Mich.. is producing a new 
Pre-fabricated in a wide 


one-man 


it features 


engineering guidance and plant design in processit 
methods 


Donald Duck be 


COLOR 


$: LONG ISLAND CITY — LOUISVILLE, KY. 
COAST: LAIST COMPANY 
TO BLDG., SAN FRANCISCO, CALIF. 


EASY TO MIX 


” FORTY SIXTH AVENUE LONG ISLAND CITY 1. 
190) PAYNE STREET LOUISVILLE KY 


MAXIMUM COLORING STRENGTH 
GUARANTEED UNIFORMITY 


verages will be distributed through 
following -franchisers: General Beverages 


112 North Highland Park Avenue, Chattanooga, 


Tens General Beverages Western Inc., 7416 South 


Western Avenue, Los A 


nyeles, Calif 


General Bev 


...» PARTITIONS 
THAT ACTUALLY 
REDUCE BOTTLE BREAKAGE! 
of FIBERLOX Partitions 


assures &@ minimum of bottle breakage, longer wear 
and qreater 


The ruggea cx 


onstruction 


economy 


Built by the originators of 
partitions, they are immediately available 
or to your specifications 


Write today for complete information. 


PAPERBOARD PRODUCT 


PORTLAND 2, MAIN 


Fibre 


n either stock sizes 


PARTIAL LIST OF DISTRIBUTORS: 


BIG SALE... 


FRUITS! 
, \ The biggest sellers always are fruits. 
Bottle the most delicious fruit flavors 

this side-of-heaven .. . the Nifty line! 


BLACK CHERRY 
4 
1 The fruity flavor comes from using 
choice fresh berries and other natural 


1 flavors. No artificial flavor or coloring. 


_ 1 Hefty BLACK RASPBERRY 
SY 


Fresh ripened beovies make this flavor 
V 1 as tangy and popular as the fresh fruit 
> ! itself. No artificial flavor or coloring 
Tremendous 


PINEAPPLE 


A fruit-ripened pineapple fla- 
vor containing natural fruit juices. 
Enhanced with natural and artificial 
flavor and color. Contains B.S 

Bottled as Nifty — or Under Your Own Name 
CROWNS AND ADVERTISING STRIPS AVAILABLE 


\ 


Booth 560 ' 


SALIENT FLAVORING CORP. 


45 Suffolk Street, New York 2, N. Y. 
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D. D. WILLIAMSON & CO.. Inc. 
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Ottawa Ont 


It wa rece i uunced by the Direct Mail 
Advertising Association wu New York City that 
Foote & Jenks, well-known flavor house in Jackson, 
Michigar nas won first place in the products 
a S101 the association’s annual “Best of Indus 
trys ontest tor excellence in direct mail advert ne 

\ certificate was presented to Advertising pte 
ager Larry Mathany during the Direct Mail Cor 
ference he it the Shoreham Hotel in Washingtor 
I) ©. This marks the fifth time Foote & Jenks has 
won th rd in the past six years 


PACKAGE UNIT BOILER IN 16 SIZES 


The horizontal fire-tube boiler is the basic component 
of Orr & Sembower’'s (Reading. Pa.) Powermaster auto 
matic packaged steam generator. Unit is built in 16 
sizes from |S h.p. to 500 h.p. for pressures up to 250 
PSI. Its three-pass internal furnace construction is said 
to be one reason for the unit's high efficiency and eco 
nomical! operation 


Ross Develops New Foam Retarder 


The problem of excessive foaming on the bottling 
hine in be successtully answered with a new toam 
i! Hf ist isteless odorless il d colorl its 
manutacturel? Ros thoratories of Cleveland, O 
has d 

The ne retarde said to assure. uniforn 

‘ f the shed drink, w ot ring o1 

15-22 ¥ ‘ svruy 


Herman Body Gets Eastern 
Manufacturing Facilities 


Herman Body Company of St. Louis, Mo 
les fo t drink 
Jerry O'Mal 
beth, No J. it announced by Hermat 
i t of Hern Bow 
Thes ‘ es ible 
Herman | liste lely 
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DURABLE 
HANDY 


LET THE RIVER RAISIN 


24-BOTTLE TAKE-HOME CARRIER 


“STRUT FOR You! 


@ CHECK THESE FEATURES: 


Standard colors — white and yellow, High. test, Weatherproof Solid Fibre printed to your specift- 
cations 


Nn 


Hand-holes on both ends and in strut for easy handling 


Easy to assemble; only two-piece construction. Use any standard arm stitcher. 
Packs 24 bottles, either loose or four 6-bottle carriers, 
with carrier adjusted to fit your size bottle. iti 


w 


Smooth bottom safeguards all upholstery, carpeting 
or tile floors 


Weatherproof board permits cleaning } 
soiled places with damp cloth or sponge | ~ 


WRITE OR PHONE FOR PRICES | TA gy aC } h STACKS FOR EFFECTIVE DISPLAY 
CARRIER A 


"Sells Your Product 
at a Glance!" 


SEE US AT BOOTH 1145 i | 
CORRUGATED AND SOLID FIBRE SHIPPING CON 


RIVER RAISIN PAPER COMPANY TAINERS PACKING MATERIALS 


MONROE, MICHIGAN BOARDS « CORRUGATING STRAW 
Telephone Monroe 1300 


% STRUT—the patented feature of the River Raisin case. The “STRUT” strengthens the case. Patent No. 2,192,412. 
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HEIL Double-End 


Bottlewasher 


Man-Hour "Bandits" Discussed 
In New Towmotor Book 


ent materials handling severely 


New York Offices 


Revolutionary new bottle- 
washer cuts down those 
day-to-day expenses that 
eat into profits 


Hlere 
borttlewasher you said vou wanted! 
And it 


u wanted done' 


1s the splits-to-quart 


does the things you said 


1. If saves water and steam! 
tanks 


comp irtment 


Insulated reservon within 


the caustic soak 


reduce the amount of caustic solu 

tion needed You use less water 
heat less solution 

2. saves labor! Automat 

loader cuts out costly hand load 


puarantees uninterrupted 
hen 


ider ind 


duction ised with a 


case-untlo 1 case-packer, 
you completely auto 


hatte line 


3. It saves maintenance! No 


expensive teardown ts needed to 


Inspect or replace steam coils 


Positive automatic stops prevent 


breakdown of washer due to ob 


structions, There are no brushes or 
injectortype scrubbers to wear out 


or replace 


4. It saves space! Machine ts 


compact for example, 12 wide 
nodel ty little more than & high, 
71, wide, long. There are no 
bulky outside storape hoppers tu 
take 


up extra Toom 


These and other performance 


idvantages are good, sound, dol 
lars-and-cents reasons why it pays 
you to give this new Heil machine 
serious consideration 


before you 


buy any bortlewasher' 


Ask your Heil agent about a size 
that meets your requirements. Ca 
range bottles 


pacities up to 280 


per minute # splits, quarts, and 


inv size in-between 


Write for Bulletin BW52416 


wins 


tHE HEIL co. 


DEPT. 26312 
Factores 

Hillside Washington C 
Denve Milwoukee Detroit Ch 


3028 WEST MONTANA STREET 
Milwaukee Wis 
Atlanto 


cogo los Angeles 


MILWAUKEE 


@ Hillside NJ 


WISCONSIN 


Cleveland Kansas City 


Seattle 


Dallas 


The office for the 
Phatche. 


York City, and the 


three glass cor 


Manufacturing Co., In 


office for 


(;lass 


Thatcher's new 


Thatcher And McKee Consolidate 


taj 
ainer diy 


Mckee 


tice 


Glass Division have moved to a new locatior 
West 42nd Street, New York 18. The head of 
sions will remain Elmira, N.Y 
Branch manager of the glass divisions 
| r & Beverage and General Line is Jose 
Swit \ salesmen H. E. Mauersberg, E 
Wo M. M. Os es M. J 
\ it inde Sale 
! McKee Glass D Charles A 
Prampos Robert 


Stainless Tubing Steels Resist 
Corrosion, Oxidation 
Tw econon stainie 


New Case Washer Available 
With Automatic Case Inverter 


A new Case Washer that tl igh 


7 
t He n lete ‘ f both r deliver 
| — Mow ineflici 
esstul production ts efficiently dramatized 
hh x vt na ne booklet with an unusual Western motif 
¥ } prepared by Towmotor Corporation. Appropriately 
Pie? RE titled How to Catch Man-Hou Thieves this 
Procedures proved most effective foiling these 
+ itpie tr ig? Towmotor representatives ! ! re 
quest to Towmotor Corp., 1226 E. 152nd St.. Cleve 
4 
Milk, 
Ma 
| ity 
aY re ed i nev te itu i 1 ssued 
¥, v the Tubular Products Divis € The Babcock & 
e 
the 
7 \ Booth 130 itting Jet + being inti ict vy Rice & Adams 
Equipment D Pressed Steel Car Ir Buffal 
106 National Bottlers’ Gazette 


No debris can roll off, be knocked off, or fall off nverted by gravity ont rubber-cushioned pad 
stages of treatment he first > le oil the strainer into the Wash Tank from whicl vil are re-delivered by rubber 
ind softens hardened s« tn cor the A An accessory piece of equipment is the Rice & belts onto the Cony 

Adams Case Inverter. The automatic umit saves ; 

man-power by eliminating all manual operations New Chemical Protects Wails 

formerly required to turn closed-bottom cases up 
side down before going through the case washer A new water-repelling liquid chemical, for aj 


or turn them right side up after discharge plication on brick, coricrete stucco and = oher 
the case Washer and before deliivery to the masonry, is the newest product of the Stonhard 
to this soil itting action *h unit, avaliable i! It is easily connected to the existing Conveyor sys Company Philade Iphia Pa 
capacities to ‘ C: a minute, is equipped wit tem, as installation consists simply in bolting the The new product provides an invisible protective 


Double Strainers that trap all debris washed from Inverter frame to the frame of the Conveyor “raincoat” on walls. It cannot discolor or change 
the cases. When they are removed from the machine Ir operation, Cases brought to the Inverter bys the texture of the surface. It leaves no film 
by sliding them horizontally out of the side), all the Conveyor are picked up automatically by belts nothing to Wear away. It is acid and alkali-resistant, 


trapped debris is removed from the Case Washer and are carried to the top of the incline. They are and can be applied at any temperature. Furthermore, 


SETHNESS 


You for A.B.C.B. Convention Meeting. 


raneongeggrigee Fe a name you can depend on for... 


SETHNESS PRODUCTS COMPANY 


= W. DIVISION STREET, CHICAGO 722, Ill. @ 41.15 29th STREET, LONG ISLAND CITY, N. Y 
THE GINGER HOUSE 


A BIGGER PAYLOAD WITH GENERAL'S PALLET 


OVER 25 YEARS OF EXPERIENCE 


Come Visit Us At SERVING AMERICA’S BOTTLERS . . 


BOOTH 305 


“5".WIDE 
or the Ritz Carlton Hotel 


"4"-WIDE 
PALLET SYSTEM 


Designers & builders of all type of truck bodies 


for over thirty-five years. Custom built for al 


CONVENTION-EXPOSITION 
GENERAL BODY MFG. CO. 


November | 7th to 20th 


“SUNSATION” ... THE FRESH ORANGE TASTE 
Koover Co. gm... THAT SELLS ITSELF! 


Because "SUNSATION” (4 o2.) has that fresh orange taste, it is welcome 
Manufacturers of in homes and enjoyed by the entire family. That means steady year- 


WATER COOLERS « SYRUP COOLERS a Os 2 round volume for you! Be convinced. Let us send you FREE samples. 
CARBONATORS « CO. FILTERS 


SAND AND CARBON WATER FILTERS ond ESSENTIAL PRODUCTS CO., Inc. 


optional 59 Fulton Street Established 1695 New York City, N. Y. 
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Extends an | 
i 
way, Fu ne of Soda Water Flavors Write for Samples & Prices 4 7 
& 
MAL 
if 
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we 


“OAKITE 
BOTTLE-SOAK 


gives us the besclooking bottles 

we've ever had.” That's the re- 

port from one bottler who's 
proved tor himself the important advantages of 
Oakite Bottle-Soak 


Oukite Bottle-Soak is no ordinary botle-washing 
material. It's patented. It not only turns out spar 
kling, hilm-tree bottles. Its germicidal properties 
pre vent and de Stroy contaminating Organisms in 
your solution tank. Bottle-Soak does first rate job 
washing carbonated sott drink, chocolate drink, 
frum jurce, beer, mineral water boules. Cuts reject 


rate to as litthe as |. of 1 percent 


Saves money, too! 


Small initial charge, low upkeep, long solution life 
ot Oakute Bottle-Soak result in actual savings like 
these: 40% off former cleaning costs; one-and-a-half 
million bottles washed at rate ot 
cents athousand, washing costs 


cut $456.21 per year 


FREE Booklet 4176 tells all about 
Oakite Soak all about money 
saving Oakite methods of lubmcaung 
conveyors, descaling washers, con 
trolling mold, steam-cleaning, etc 
Write for your copy today. Oakite 
Products, Inc., 20C Rector St, New 
York 6,N.Y 


te 
‘fan, 


OAKITE 


"te av’ 
‘ 


Servwe Representanves in Cines of US) & Canad 
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New Mojonnier "Food" Book Ready 


The 1952 edition of Food magazine has ist 

| } M B a 

rte but Va Availa ‘ lel Nill irye 

(,Mé | A “Food ssue res la 
"7 re t M Bros. 1W 
M. Ohio St., Chicago 4, | 
( I ind general manage 

MC Truck Coach D n. He said that weight Mission Names New Ad Agency 
fhe Mission Dry Corporation, Los Angeles, has 
ted The Caples Company of Los Angeles 
New York Omaha 


Owens-Illinois May Build Glass Plant | Mi 


Beverayes ire listributed 
t 4 nol three ndree rie sed bot 
In Northwest ivh more tha hundred franct 
! The pi t s s sold in Canad Latir 
The O | ‘ ‘ 
f land the 
Port ) is a ‘ ble 
CGR ag? New Corrosion-Resistant Coating 
I n Pacific Coast D The Rie-wil Pla Coating & Mfy. ¢ 
() hia ‘ mie has oduced a 
i ne ! i 
I Northwest rket | are specially formulat pre 
iS nd t eq nent ayainst extren rros ndi 
| {Te rvice t ’ with a tough, impervious film which is resis 
if h rrosive ind @iKka salt 
\ () ‘ ind weathering. The t i 


Use 
Berghausen’s 


It’s Safe 


CARAMELS FOR ALL PURPOSES 


{Acid-Proof or Foaming) 


COLAS @ ROOT BEER @ OTHER BEVERAGES 


Standard QUALITY for 88 Years! 


CHEMICAL 
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Mobilift Bows New Fork-Lift 
\r ndependent real whee suspensiot has 
een engineered ew 3,000-pound HR sit 
pe forklift truck produced by Mobilift Cor 
Port Ore. The su * esig it itd 
shock t ani 
k h whee 
M reportedly easy b 


~ 
MAP 


ROPING IN B-! SALES 


New Adhesives Firm Formed 


Formation of Imperial Adhesives Co wt 10-05 Here is the new Cowboy Display piece used in con 


junction with B-1 Lemon-Lime carton or case displays 


\ve vw Islay City, N. 1 has been al This piece is screened in attractive colors and measures 
‘ \ dis 1 Jule Yurman. Bo tive feet high. It carries the message: “Say Podnuh! 
" +} Katin Take Home The Brand Your Whole Family Will 
dhe Enjoy 


High Profit Item 


Backed by a name you can trust 
*Product of G F HEUBLEIN & BRO, Inc 
Hartford, Conn 
Mokers of World Famous A-l Sauce 


A few choice 
territories 

still open for 
bottlers and 
distributors 


GRAPE by SETHNESS 


Favorite the world over, the Sethness complete, deluxe grape line thrills 


every taste. These superb boses in 2 and 4 oz. compounds with color are 
the product of 65 years experience in the art. Their 
extra rich flavor, purity and full rich color are a 


million miles ahead of competition bring 


repeot business season after season! 


C. ©. & W. D. SETHNESS COMPANY 
1926 SUNNYSIDE AVENUE ¢ CHICAGO 40, ILLINOIS 
SPECIFY CONCORD OR WINEY TYPE 


FOR SAMPLES 


fottle washing problems differ. That's why NIAGAKAS 
with over 20 vears of specialized 
There's 


are ‘custom-made 
experience in bottle-washing requirements 
s satished NIAGARA customer near you! 


e Available in several capacities and sizes. 


Expertly designed and enginec red. Can handle anv size from 4 07 
to 5 gallons. No jets to clog, solution renovator filters solution 
water every few minutes and discharges contamination. Two com- 
partment; makes its own rinse pressure, saves water. Comp etels 


welded. no castings, no breakage 


See ls at the Convention or Write for complete details 


NIAGARA BOTTLE WASHER MFG. CO. 


225-27 FIRST STREET . TOLEDO 5, OHIO 


Filtered Water Supplied by 


BOWDEN DOUBLE CYLINDER FILTERS 
Assure a Better Bottled Product 


The double cylinder combination illustrated, consists of 
a Quartz Filter which removes suspended matter and 
turbidity, and a Minchar Filter which removes chlorine, 
taste, odor and discoloration. Under certain conditions 
a single Filter Unit is sufficient, 

Hygeia also manufacturers the Lynn Self-Cleaning Stone 
Filter used in many bottling plants. 


Our Year 


FILTER COMPANY 


3426 Denton Avenue, Detroit 11, Michigar 
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chemicals, and their apy ation in industr write tor \ 
the company at 1290 Euclid Ave., Cleveland 15, Ohio a 
mechanism ret s Mot Its 1 visibility roller = 
| ear 
‘Ro d Concord aud Winey “Types 
[Favorite! 
{ 
i 


Follow U 
Finger ip 


loading 
de to occuPp 


control ° 


to protry 


space or 


UNDER-DEK Bodies 


conventional 


CARRIAGE 


COMPANY 


KANSAS CITY, MO. 


“Léstinclive Jriack Bodtes for (rer Hay a Contary 


Tropical’'s Rubber-Base Paint 
Protects Concrete Floors 


NDER-DEK action on this film. —— 


pens oF ¢ 


unloading h 
y wor 


Built to 


Place Your Order NOW 


H E 4 % i3 Write or Wire 


FOAM RETARDER 


Another ROSS "First! ... 


TASTELESS © ODORLESS COLORLESS 


Having troubie on your bottling line with excessive 
foaming’? Try ows new FOAM RETARDER it will 
solve your foaming problem, give you uniform filling 
height in your finished drink, ROSS FOAM RETARDER 
will mot ring or settle. Use 1 oz to 15-22 gallons of 
finished syrup. Write for complete details 


ROSS LABORATORIES 


CLEVELAND 28 OHIO 


For Half Deoth Cax-s 
COMPLETE SCREENS 


hLerger Sizes in proportion 


STENCIL PAINT any color $3.00 
Write For Quotations On Special 


D’AUTREMONT Studios 


ST. ARR, The World's 


STATIONARY 
BOTTLE 
OPENERS 
Eliminate loss of 
bottles and contents. 
Prevent danger to 


the public. 
Have long life. 


Brown Manufacturing Co., Inc. 


HOW IT WORKS NEWPORT NEWS. VA 


iL [ist oye 


A 75-case per hour D & L bottle washer. reconditioned 
by Buckner Equipment Co., Chicago. is shown being 
loaded aboard a vessel for ultimate delivery in Guate 
mala City. Buckner recently expanded its {acilities for 
reconditioning beverage plant equipment, and is cur 
rently serving bottlers in both the U. S. and Latin 
America 


>. Save YOUR CASES 
y= = 


Metal Partition 
CASE REPAIA 


LOSV nd Quick Jo Install 
SV amples MAILED TO YOU 


L£conomical ... REQUEST 


METAL PRODUCTS CO. 


PO.BOX I3! MITCHELL. SO. DAKOTA 
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king space No lost 
<p de, open. palletized, : 
all needs | Petry, a member of th: fo1 
torr the Baltin ‘ t 
0, New York Office, and C. V. H the Chicage 
4 "eg Ay om, ve 
Company | inced by Roger H. Hetz 
j ‘ re ent nM Vauket 
: th old 1047, has been named Assistant Manager of 
: t t the Con Dunkirk, Indiana plant. Byron 7 
in 
FOR PRINTING 
marks SQUEEGE $1.50 
DAYTON, OHIO 
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TWO-ZONE DE-ALKALIZER DE-CHLORINATOR FILTER 


WATER TREATMENT... THE MODERN WAY 


Bottlers who want 


the best in water for making their bever 
The system shown 

apacity 900 gph) but it has al 
a Filter for removing solid matter 
removing objectionable tastes and 
Zone De-Alkalizer to provide 
This delivers a clean. polished water. tree 
orrect alkalinity to retain tang 
4t specifications in a wide range 
ingements Wrife for our 20-page catalog 
Water Treating Equipment describing all AquaMatic units 


AUTOMATIC? 


CORPORATION 


2412 GRANT AVENUE, ROCKFORD, ILLINOIS 


TLECTED 
ELECTED! 


IMITATION GRAPE—2 oz. 
Tangy 
to be o 


COFFEE—8 oz. 
A pure coffee. made from the fresh roasted bean 


Goes wonderfully with ice cream Bottie it and 
you ll be the people's choice! 


should se AquaMatic equipment 


stor tor 
nd a Tw saniform 
taste or jor, and of the 
Made to yo 
2pacities and arr 


testy. fortified with natural fruit flavors Sure 


winner in your market! 


Samples on Reauest 


DOMINION PRODUCTS Inc. 


Manufacturing Chemists 


10-40 44th ORIVE LONG ISLAND CITY 1 


Anthraft COOLERS 


for efficient WET or DRY operation 
5-Sided refrigeration 
5-Year Warranty on compressor at no extra cost. 


Saves you $5.00. 


24-CASE BEV MASTER 


N.Y 


© CASE BEV FOOD 


Write for literature and 


OCASE BEV COOLER 


*Trademork Reg. U.S. Pot. OF 
Artkroft Booth No. ot A.B.C.B. Convention No. 550. 
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‘NAMES IN THE NEWS 


Dad's Root Beer Co. 


rmerly sales manage? 
for the Orange-Crush Compa 
nas a backgrou 1 twentv-five 
vears experience int? beverage 
field 
t Rvder’s hiate ob 
} 
for sel perat betweet 
the parent company and the Dad's family of bot 
tlers. At her one of his important projects will be 
to put into effect and guide a new merchandising 
Before joining Oranyge-Crush, Ryder was vice 
president and general sales manager of the Hoffman 
Beverage Company of Newark, N. J., one of the 
irgest independent bottlers in the I S. Prior to 


sales manager of the Charles 


I Hires Root fifteen-vear tenure as 
divisional sales manayer with Canada Drv was the 
af t f } long career n the beveraye industry 


B. W. Dyer and Co. 


B. W. Dyer and Company, N. Y. C., Sugar Econo 
mists and Brokers has innounced that Arthiuy H 
Steckler is now associated with them in a sales 

ipacity. Mr. Steckler, formerly with the Americar 
Molasses DD sion of Sucrest Corporation, W ll cover 

irt of the metropolitan trade for the Dyer organi 
tins 


H. R. Stickel has been named Assistant to the 
Py lert f The White Motor Companys n charge 
pu relations nd national fleet sales, it was 
innounced Robert F. Black, pre lent. Mr. Sticke 


WARNER JENKINSON 
SALES MANAGER 


Promotion of Oliver W 
Hickel., Jr formerly 
salesman in Missouri, to 
Sales Manager 
been announced by 
Warner-Jenkinson Mig 
Co., St. Louis, producers 
of vanilla. flavoring ex 
tracts and certified food 
colors. Mr. Hickel has 
been associated with 
the firm since 1946. 


SEE OUR EQUIPMENT 


booths 256-258 


A.B.C.B. Convention in 
Atlantic City: Nov. 17-20 


TERRISS 


DIVISION OF CONSOLIDATED SIPHON 
SUPPLY CO. INC 
22-24 Wooster Street 


New York 13, NY NY 


Build your future with the KIST FRANCHISE 
for details write 


CITRUS PRODUCTS CO., 11 E. Hubbard St., Chicago 11 


Forbes A. Ruder has been ij) 
we Dad's Root Beer Company. M1 
‘ ‘ 
C/° 
“\ 
| an 4 
th 
White Motor Company 
has bee fleet sales manager at White for the past aa i 
+4 fl { ng 
“Vor 
America’s Largest Manufacturer of Private Brand Refrigerators 
|| 


the quality liquid sugar for quality beverages 
always waiform made by a manufacturer with over 


40 years of KNOW-HOW and exacting standards 


| 
| 


CONSIDER THESE ADVANTAGES: controls batches 
decreases labor costs increases production 
eliminates bag dust, lint, and sugar spillage 


TANK CARS—TANK WAGONS > 


Order direct or through your Sugar Broker 


THE NULOMOLINE DIVISION 


AMERICAN MOLASSES COMPANY 
120 Wall Street New York 5, N. Y. 


Plants at 


BROOKLYN. NY LO ANGELE CAI 


| HICAG MONTREAL ANADA 


CROWNS 


As You Need Them! 
When You Need Them! 


aphe 
he a 
Need delivery in @ hurry? Need specie 
lecorations Stock designs? Just ca 
We also manufacture mete! SCREW CAPS 
8mm up te 89mm 


Penn Cork & Closures, Ine. 
tvergreee 94416 ) Gane Maehattas Ave 
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NAMES IN THE NEWS 


Dr. Pepper Co. 


5. 
thre 
t} 
mia ! 
( i 
W Rul r ind 
ly } 
‘ \ i? ! itst 
} ted t | ne pr ran 
or W ter at ti Nut il Sa 
} ( Nat ul ( ‘ lier th 


Chas. Pfizer & Co. 


tr ‘ Vt W 
il ‘ 
} ill th foreign trade 
} Ma rd | 
te 
r-An S. A., Pfizer Ltd 
} ( Mi it 
J ; i t le t ut 1 re ol 
hat } he vner 


Manufacturers of WOODEN BOXES 
DESCRIPTION 
TIOGA MEMPHIS STREETS 
PHILADELPHIA SORA 


Mas White 


~ 


Based on the experience 
of more than 9600 indus- 
treal plants, improved 
DAMP-TEX proves less ex- 
pensive in actual usage 


and equipment are reduced or | ‘ t 
eliminated. Greater coverage, su- \ 
perior hiding qualities and resist- 3 rest 
ance to moisture, steam, 2% \ 
Jd caustic, corrosive acids, gases and 
other industrial conditions, assures ‘ 
longer life. DAMP-TEX adheres to ae 
any paintable interior wet or dry \ 
surface—dries to a beautiful por 


celain-like finish. Will not taint - 


foods 


Write for descriptive 
folder NB 


STAINLESS STEEL COATING 


Fur equipment and metal surfaces subjected 
to extreme acid ond alkali conditions. Brush 
or sproy costs less than 4¢ sq. ft. Write for 
informetion 


STANDARD PAINT & VARNISH CO. WINDSOR, CANADA 


G. H. WOOO & LTD. . TORONTO 


National Bottlers’ Gazette 


gf 
b > at ‘ 4 — 
inced the a 
| ‘ \ AA 
Z | 
| 
ASL 
PENN ... | | T 7, d WE | 
| TREENBOX C0. | 
| STEELCOTE MFG. CO. ST. LOUIS 3, MO. 
| | 


4 
J 


CORRECT! \ 


Wi 


Wise buyers always insist 
upon quality. That is why 
leading soft drink 
bottlers everywhere choose 


Vaughan bottle openers. 


VAUGHAN MFG. CO. 
World's Largest Manufacturer 
of Can and Bottle Openers 
321) Carroll Ave, Chicago 24 
A HALF-CENTURY SERVICE 


IF QUALITY AND 


Nation’s 
largest supplier 
of beverage cases 
for two reasons— 


GACO 


LASTS LONGER 
LOOKS BETTER 


Standard 
replacement parts. 
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ship of all its fore yn trading subsidiaries, and Mi 

Specht w " jer | general supervision with 

espec t perations of these subsidiaries 

Edwin H. Smiti formerly controller of Warner 

Hudnut, Ine., has been elected controller of Pfizer 
succed Mr. Specht 


The Heil Co. 


John Barclay, General Sales Manager of The Heil 
( has doa revision of District Sales 
er? ? wi h requires the opening of two new 
District Office locations in Cleveland and Denver 
ind numerous personnel changes in the Heil Field 
Sales Orwyar 

Robe Ro becomes District Manager of the 
Hillside N. J office, where he formerly served as 
district representative. Fred Wrede, formerly spe 
ial representative in the Washington office, becomes 
District Manager of that office. Will Schumache) 
formerly District Manager of Hillside office, becomes = 7 4 P 


District Manager of Cleveland office 


BOILER & ENGINEERING CO. 
wer of the Tank Division, Milwaukee, becomes Dis : 
trict Manager of the Milwaukee office. John Zimmer 2414 DEKALB sT., ST. Louls 4, MO. 

nn, formerly District Representative working out 
f the Milwaukee office, becomes District Manage 
of the Denver office. D. J. Kuhlman, formerly Man 
ager Chicago National Accounts Office becomes 
District Manager of the Chicago Office 
Kelvinator of Canada 

Reginald H. Line will succeed C. W. Hadden as 
president and general manager of Kelvinator of 
Canada, Ltd., it has been announced by Howard A 
Lewis president, Nash-Kelvinator Corporatior 


Mr. Hadden retires September 30 


Mr. Lewis said that Kelvinator of Canada, witt 
headquarters at London, Ontario, is near completion 
of a $3,500,000 expansion program that more thar 


doubles plant area u 


War II 


existence 


at the end of World 
This CREAM SODA 
concentrate {3 of.) 


with color, has been hailed 


by bofttiers as a “sure-fire” 


For over 30 years... FAMOUS FOR 


GINGER ALE 


seller. Try a liberal sample 


in your market—see the difference! 


GENERAL FLAVORING EXTRACT CO. 


104 W Pearl St., Cincinnati 2, Ohio 


= Send for Samples, Today — = 


MONTE CRISTO ee « THESCO O. K. send me a liberal sample of CREAM SODA 3 
—two favorites with bottlers who want the best! 1 Name ! 
A Full Line Of Distinctive Quality Flavors | 

DORESS 
THEALL & PILE, INC. Street 
’ New York City38NY. cry STATE 
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more 


‘On Modern Equipment 


and save 50‘, or more! 


plant: 


World Rotary Labeler. Variable Speed 
28 CEM Filler & Crowner 

$00 GPH CEM Seturator 

BWOIC Liquid Superkicen Washer 
Disie Model Filler & Crowner 
2-24 Loomis-Menning Water Filters 
36 Diameter Rotary Acc. Table 

24 Spout Liquid Red Diamond 
12WP4C Meyer Dumore Washer 

5S HP “York” Cooler 

90 CPH Sturdy-Built Soaker 

250, 1000 GPH Liquid Carbs. 
4W2CO Liquid Superkicen Washer 
40 Spout Liquid Low Pressure 
Heil Bottle Washer 

Jumbo Model Auto. Crowner 
1O WP. Liquid Steiniess Cooler 

20, 40 Spout CEM Fillers 


IRSTENBERG 


BOTTLERS’ EQUIPMENT CO.INC. 
301.307 Pewell Breekiys 12, Mew York 


In business for over 60 years. 


Now is the time for you to replace old and worn equipment .. . 


FIRSTENBERG is the place for you to choose from the widest selection 
of rebuilt and guaranteed equipment that will give you efficient production, 


Here is a partial list of modern equipment ready for installation in your 


90 GPH & L" Automatic Soaker 
24 Spout CEM Filler 

12 Spout Liquid Red Diamond Filler 
250 GPH CEM Saturator 

Permutit Water Treating System 
16W5C Meyer Dumore Quart Washer 
8WIC Meyer Dumore Washer 

16 Spout Meyer Dumore Filler 


Bottle Conveyor Built to Specifications... 


Angie Brackets, Motor Drives, etc. 


We have more units, of course. 


Just let us know what you need. 


CLASSIFIED 


‘ADVERTISING 


RATES AND GENERAL 
INFORMATION 
ON CLASSIFIED ADVERTISING 


@ For sale, Exchange and Wanted 
Advertisements are available to read- 
ers at the following rates: 25 words, 
$1.50 each insertion; 6¢ for each addi 
tional word. Address or box number 
is not included in word count. A num 
ber, or group of numbers is considered 
as one word 


@ Orders for classified advertising 
must be accompanied by payment 


@ Those advertisements which do not 
comply with the established headings, 
or which advertise new products or 
services are not acceptable. The Edi 
tors reserve the right to change or 
reject any advertisement submitted 
for these columns 

@ All advertisements appearing in 
these columns are bona fide. In an- 
swering same, please take notice that 
letters must be sent to the box num- 


ber, initials, name or address given by 
The N. B. G. assumes no 


responsibility for condition or descrip- 
tion of items listed in this section 


advertiser 


VISIT OUR BOOTH 
NO. 260 
At the A.B.C.B. 


CONVENTION-EXPOSITION 


FOR SALE 


Business Opportunities, Bottling  Establishment« 


FOR SALE 


FOR SALE 


FOR SALE 


Machinery, Apparatus, Materials, Bottles, Hones 


FOR SALE 
washe 
Liquid 
Must be moved from 
pment im very g i nm, attrac 
prices FIRSTENBERG BOTTLERS 
UIPMENT CO IN¢ 1.907 Powell St 


kly 12 


FOR SALE.-FREE NO CHARGE 
wre ar perat 
at gasket bar 
ttle filling trot 
E & SUPPLY ¢ } First Avenue N, Min 
Minn.—4.-tt 


FOR SALE 
split nts 


S BI 


FOR SALE 


able peed 


FOR SALE 


FOR SALE 


xcelle t easonable 
MYERS BEVERAGES, INC 
t treet, N. Y 9.-3 


FOR SALE M 


BH 


. POR SALE Sta I 
W 
tee Potte & Rayteld bottle inspect 

ADAMO ING 
aplet N. Y¥.—120..2 


St 


FOR SALE lz 
at 


plant 


FOR SALE 

ce low 
eeded—I 
FOR SALE--3 x 
Smith & Ber 


age tar 
Re Diamond ay 
NEHI BOTT. CO 
lasper Ala 2 


FOR SALE 
ame 


FOR SALE 
BOT co 


Ww 


fo and sarts; variable speed drive 
& | very able BOTTLING CO., 1002 
§ N. Was gton Ave., Scranton, Penna.—4.-TF 
= Ce at ttle inspector; bottle mixer; 36” 
¢ ¢ table.—MR. H. ORLEN, 5123 ‘Ave 
Ase 14s machine n excellent 
whe FREEMAN SE VERAGES,  IN¢ 
wr. 620 Oriskany ect W., Utica, N. ¥.—4.-1 
| t Liquid carbona 2) ga sinless stee 
| tanks at e Star Liquid sirup filter; a 36 
a 7 iva ¢ w and ¢ ea able off r any 
i | em w be refused. —Q B.. Box 649 —4 -TF 
ery 
t quid w pressure with 
4 — $00 gph Lig ‘ifetione 
Mixer; 500 gph I Lifetime 
4 SIMON, lob M B Bldg 
FOR SALE.—Complete ement 
— i f g ma ‘ ne 
automatic ME. WATKINS, 1210 Prospect 
street Castle Shannor Pittsburg 1, Pa 0.4 
Meyer D e wide artme juart 
ele ‘ I w w Reeve 
wpe; set Manning filters; Potter & Ray 
| the ttle pe “0 disc Sta quid if 
| fhiter at 40 feet of Rex 815 K3 inch 
tainle all machines 
e Ea ig 
iH ttle ow 
e Southwest, small, modern plant with aut 
sl franchise, w esale $96. very rea able ght 
‘ R. Z, Box 702.—®.-3 ec it it perat CLICQUOT 
FOR SALE ete ttling ‘ 
and 
e tac { M ONEILL, SEVEN UP BOTT 
pout Liquid filler, serial Ne : 
BOX tel B Dixie, serial No. 361 
eciate ale storage pace 
X 725. -tt . 
Frick water « ling unit 
ample water for 
‘lable new; $300 
2100 Boham Ave 
case 7 oz ay plair 4 
wit ell cheap.—FRANK TAY 
LOR k e l Pittsford Mick 
FOR SALE.-l0) Idea node WO 7 flavor 
E eta CANADA DRY BOTT 
CO. OF ALBANY, IN¢ S1f Central Ave 
Albany N Y 
a 
Gevera ndre gross 10 
beverage ttle PEPSI-COLA 
: Keowee St Dayton, Ob 
= 
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ANNOUNCEMENTS 


“CLASSIFIED 


FOR SALE 


We are liquidating several Beverage piants 
—including Dixies; also 12 to 40 spout com- 
plete lines at 50° of new price. 

We also stock stainless steel 
and used. 


tanks new 


immediate Delivery. 


PHILADELPHIA MACHINERY COMPANY 


3034 Boudinot St. Philadelphia, Pa. 
Re-9-1589 


PARTIAL LISTING OF REAL BOTTLE 
BARGAINS! ! ! 

400 gr. new 8-oz. ACL, 16 o2. weight soda 
bottles. 
20,000 ctns. 
slope neck. 
20,000 cartons 24 8 oz. emerald green soda 

shape 
30,000 cartons 12 oz. plain amber slope neck. 
400 cases 24 7 oz. Cheer Up bottles. 
600 cases 30 6 oz. O-So Grape ACL bottles. 
Short lots 8 oz. ACL Chaser—12 oz. Suncrest 
—<Also Numerous other lots. 
Write-—-wire—or ‘phone . 


|. Baskowitz Bottle Company, Inc. 
1301 Grand St. Brooklyn 11, N. Y. 


36 8 oz. plain emerald green, 


FOR SALE 


1250 gross 6'/,-0r. capacity, weight, emerald green 
sodas with initial on shoulder, packed paper crate service 
cartons: 12,000 cases |2-o1. capacity flint export shape beer 
botties, packed 24 paper fibre board boxes: 7.000 cases 
!2-on. capacity emerald green export shape beer botties 
750 cases 32-01. capacity siphons. 

Approximately 10,000 wood beer cases—light weight—ful! 
depth—no pertitions—for potties 


SIGNER BOTTLE SUPPLY CO. 


Wilstech & Dalton Sts., Cincinnati 14, Ohio 
Phone: Cherry 6227 
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Available r immediate complete 40 FOR SALE MEET us 
wa AT THE 
WASHER--12 w i artment, DeLuxe Supe 
Kleen. Serial 2L.S. 29-58 
FILLER 40 t filler and 20 
CROWNER—S Head Rotary, Deluxe wre 
CARBONATOR— Model D, 800 gallon Liquid Ki TRADING POST 
COOLER Red Diamor R ge 
36” ACCUMULATING TABLE te w BOOTH 563 
MIXER—(New 1948) 15 Mine : Atlantic City 
Sonal sane FOR SALE M or visit us 
PARTS—All part for the above equis at the Ritz Carlton 
Alt ghr t of pme a e ed Featuring Lomox Sirup Room Equipment 
ye 
FO 
MANHATTAN ROYAL CROWN OR SALI We buy . . sell exchange 
CORPORATI 
830 S Michinan A BOTTLES, CASES, EQUIPMENT 
( go 15 4TH FOR SALE 
FOR SALE crownes AIDMON 
pletely rebu allied brand 
parts. Reasonable, PIRCIENBERG BOT” FOR dro wi BOTTLE & SUPPLY CO., INC. 
ERS EQUI N O., 303 Powell St 7615 Third Ave. Brooklyn 9, N.Y. 
12, I 4 
Heil 141 washer, good ¢ W 
yuid Red Diamond with va 
ellent litior 15 head 
a ee! tanks; must 3 
COHEN, 324 shear Ave 
ait, FOR SALE 
Cer atur ‘ washer; 5 ( i 
ers | FOR We Will Buy (And Sell) At Any Point 
trade for 
ther TF 1.500; D Any Quantity of Emptied 10-Gelion Grapette, 
aan: toe Double-Cola, and Pepsi-Cola Meteo! Cans; 
FOR SALE.—Model C Dixie semi-automatic, ; with Oak A Fra ve aad Also Wooden Kegs, Barrels and Stee! 
adjustable dial, Reeves drive: machine has been CRAPETTE BOTT Orems. 
ised very little; good as new.—NEW ROCHELLE ‘ 
BEVERAGE ( 22.24 Lafayette Avenue, BUCKEYE COOPERAGE co. 
New Rochelle .—2.-1 FOR SALE. 1 SHR 
3803 Orange Ave. Cleveland 15, Ohio 
FOR SALE Et; F 
M washe wept ipe 
epiace arger =6ma ow Or 
‘ OWN BOTT. 2001 A H DEG NY 
FOR SALE ” t low-pre 110S4 170 DEG a 
Model E crowner; BOTT CO. 147 140 Charles S. JACOBOWITZ @. 
| WHEN IN NEW YORK... 
cap. flint cv erage PEPSLCOLA kets, 15 HP boiler, 1906 VISIT OUR WAREHOUSE 
) we Daytor 
10 COY BAGGETT. PO i ~ ‘We have approximately 5000 sq. ft. of 
I 1d space in Brooklyn at 
FOR SALE.-We w ave 305 First Street 
wing ¢ “ FOR SALE ea Phone—SOuth 8-8065 
br 111 ef Erection Engineer, is on hand and 
2.500 ea, 3 delux Me ! will be glad to show you the following 
i 19 FOR SALE. 1 aut equipment stored there: 
sled 19% 1 5 stainless carbonotors 
ype 8 Automatic labelers 
€ machinery 4 Automatic fillers 
HE phase, 20 Syrup Room Equipment 
$400) es ‘ca toms va) Minne Remember, our general offices are still 
gain a shove es; 3 in Buffalo, where all corres; 
e { above ns erating should be directed. 
t ne is THE COCA CO 
COLA BOT WK P Box 2008, Dallas O OF MI 
Texa \ { 11 
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BETTER REPAIRS WITH THIS FOR SALI FOR SALE 
1 700 cross. 8 oz. Tall Flint Sodas, New 
BEVERAGE CASE NAIL! 300 gross, 7/4 et. Tall Flint Sodes. New 
LONG 12 GAUGE WIRE 30,000 cases, oz. Emerald Green Ales 
OVAL HEAD..BARBED BODY from head Balantine style 
to center oT i HELP WANTED 10,000 cases, 12 oz. Export Shells. paper parti 
CEMENT COATED (Cement coating adds tions, 24 ea 
te holding power and provides addi- i 10.000 cases, 12 oz. Steinie Shells, paper part 
tional protection agains? corrosion.) FOb ALI tions, 24 ea 
PACKED IN 100 POUND KEGS PRICED 7 1 3,000 cases. B-!, ACL Emerald Green Bottles 
AT \7¢ PER POUND FOB. PHILA. PA. & Boxes 24 to '/2 depth case 
OADER YOUR SUPPLY TODAY. SAMPLE FOR SALI HELP WANTED.—M 30.000 cases, Used 2 12 oz. amber select 
4 We buy surplus botties and Crowns 
- S. ERVIN DIEHL, JR. — ae with PENN BOTTLE & SUPPLY COMPANY 
1229 N. SECOND ST PHILA. 22. Pa. | FOR SALI erce g gs made on 5619 Cherry Street Phila. 39, Penna. 


SALESMEN WANTED soda; 
sales manager exper venced in franchising, three, 
FOR SALI t 1 the wes t ast; men 


who elves age 
pt y for opening ritone aly 

new drink wit a ri ‘NEEC 
COMPANY, Div. of the ATERNTIC EXTRACT 
Y, INC., 134 reet, Boston 13 


LLP ple j pportur 
7 TED TO BUY gressive salesmen to represent an old esta FOR SALE 
AN ED ft e line 50,000—cases 12 Brown Export Botties 
4 Bottles, Boxes, Machinery aterials territ e able a geme 2 ite Export Botties 
4 A-1 COLA BASE CONCENTRATE “PY. Box HELP WANTED. A act 
The Cole of Superior Flevor” 1—12 Wide Soaker, for qts. and pts 
q atte tar tree te WANTED TO BUY few mei open GIRARD MACHINERY & EQUIPMENT COMPANY 
LASCRATORICS, Inc - ew the e now 134 S. Second S)reet Reading, Po 


' kK Publiat Cor 1—Liquid Washer, 8-Wide, 3-Comp. Quarts 

| \ New 6. N. ¥.: Ed N 1—Meyer Washer, 8-Wide, 3-Comp. Quarts 
ALWAYS BUYING M itor. J > 1—Meyer Washer, 12-Wide, 5-Comp. Pints 
K Kast sith Mow N.Y. 1—Liquid Washer, 16-Wide, Quarts, 3-Comp. 
Sedo Water Tanks— Block Tin Tubing — an CO. M I it 1—Liquid Washer, 16-Wide, Pints, 4-Comp. 
RELIANCE LEAD SOLDER & BABBITT CO, INC. wanren ro BUY Total of stack, If net coped by cor jorld an 


; 6—World and Ermold Semi-Automatic 
399 Genesee St Buffalo 4. N.Y > Labelers. 


1—Infileo 12" dia. Filter with 12° Hydro- 
WANTED 1 i f darco Purifier, prac. new. 


4 PERRY EQUIPMENT CORP. 
1419 N. 6th Street Phile.. 


22, Penne. 


HELP WANTED 


Foremen Helpers, Practical Hottlers, Saleemen 


HELP WANTED ab ‘ 
' ate et exce y t e a ' 
NEW PARTITIONS | FOR SALE 
stand all angles e busine a oma ri be co 10,000 Wood Quort Cases, full depth, 20¢ each 
Types Direct Factory Shipments And Quotations t 3,000 7 oz. Shells, full depth, 15¢ each 


3,000 6 on. Shells, full depth, 15¢ each 
30,000 10 & 12 on. Shells, full depth, 20c each. 


‘ ‘ ee 30,000 Fibre NEW 7 & 8 ox. K.D. Cartons, 30¢ each. 


NEW 32 oz. K.D. Cartons, each 


\ ‘ BELLE KELLE! 70,000 NEW 12 os. K.D. Cartons, 30c each. 
Bos 10,000 NEW 7 set-up Cartons w partitions, 
BOTTLES AND SUPPLIES and subscribed before eoch 


100,000 12 os. Partitions, 4c each 


SH 5.5856 HELP WANTED.-Salesmen wanted ENE V. 2,000 gross 8 Green Champagne Style 
WA H o— ESSENTIAL PRODUCT My comm expires March 30, 1954). BISON BOTTLE COMPANY. INC. 
M. LS 8201 4th Ave., B’klyn, N.Y. CO. Coed commission expires March 20, 


National Bottlers’ Gazette 


€ a 5 a we ere is 
WANTED TO BUY pportunity tantially rease 
ed and t red; a e 
4 WANTED oO BUY \TEMENT the his ment 
od by the Ast of Congress 
‘ ROW? i July 46 (Tit », United State 
| 
116 


Plentiful Raw Materials Mean 


THEY WERE CALLED “CRAZY THOS! 


bottlers who, some vears ago, dared to challenge a | 
- i 
half-century of pricing, and raised their prices a Dependable Supply of Pfizer Citric Acid! 
. 
ty meet their needs The ndustryvy owes i 
tremendous debt t } handful of bottlers whe 
® Great barges like these are instrumental in enabled Pfizer to reduce its Citric ‘Acid price 
proved, against great difficulties and oppositior providing bottlers with a dependable supply of Since the price has remained consistently low 
that re st the only Way out of oul Pfizer Citric Acid bottlers everywhere continue to find this non 
ou amic dilewn These huge floating tanks transport molasses toxic acid the most economical organic acidu 
the basic raw material for the manufacture of lant they can use 
Higher price ire now generally effect Citric Acid by the fermentation process devel 
As the ttlin t ' or 
thi bee ae t th the exception of oped by Pfizer. Before the introduction of this s the bottling industry has grown, Pfizer has 
now famous process, Citric Acid depended expanded production facilities to meet all bi, 
et-dit setunds sf Te najot i 
some . HLUCT : . = w ma mainly on imported citrate of lime. When this demands. Today, as always, you'll find Pfizer 
markets It w t take much, however, t crude material was in short supply, the manu a dependable source of top-quality Citric Acid 
force the issue in the last remaining holdouts facture of Citric Acid dwindled and prices were 
forced upward CHAS. PFIZER & CO., INC. 
he slightes re ‘ bor or basic materials 
: The fermentation process, inaugurated in 630 Flushing Ave., Brooklyn 6, N.Y 
nd these ts 4 j r out 
1923, utilized plentiful raw materials and soon Branch OFF 
( MOMENTUM ° 
ALSO GAINING M IENTUM Manufacturing Chemists for Over 100 dears 
out the country is the growing awareness of 
the need to establish deposit on cartons 
Watch for this I yn to snowball. It is work 
ing wW ! is sect the ind ois 
Saving thou nds ot ilar n direct carton costs 
as W is pl y effective nereased bottle 
returns 
HAT’S OFF TO THE LITTLE STATE of 
Connecticut, and the president of their State 
Association, Chris Buckley, Pepsi-Cola Bottling 
Co., Hamden! Their recent state convention pt 
gram was a model for other states, and the 
national assoc t ow! The business ses 
sior is 8 i-packed with bottlers and supply 
mer ater t en f the industry discuss 
pr f the fry. the featured speakers 
as a matter of fact, were hottle It was 
topped off th 1 for-a discussion started 
by a represent panel of bottlers. Sounds 
simple loesn tit Ye ew meet ys vet dow 
to brass tacks. Me the pattern for a business 
sess s to Near dis irses which are lar re 
move tron the re f-<and-butter problems 
hot he y the bottle ( sequently, vou Nave 
to j ttlers to the meeting room. with the 
banquet and entert ment | ng greater at 
tractic tor the majo! 1 ttlers and suppis 
men than the t sand meaningless “business 


® Molasses is pumped from barges into 5,000,000 gallon storage tanks at Pfizer's East River terminal in Brook yn, 


sessions. More on this subject anor = 


A. B.C. B. 


CONVENTION- 
EXPOSITION 


ATLANTIC CITY 


NOV. 17-20 


Lat 


MINERAL 
SALTS 
SOLUTION 


righty 


3 ant 


form Enjoys nation 


wide acceptan 

In energizer for clut 
er n 
sparkling water 

Extra low « tin use 


>TOCK UP NOW 
MICHIGAN 


ONE Galion 


F@TE JENKS 


JACKSON, MICHIGAN 
Flavor Specialists Since 1884 


~~ 
“a > 
4 
> 
. 


